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SCHEMEOFB.ComCOURSE(General and Hons.) 

Semester–I 
 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials 

(T)PerWeek

*** 
BCM101 A PUNJABI 50 3  

 OR   

BCM101B HISTORYANDCULTUREOF   

 PUNJAB   

BCM102 ENGLISH AND 

BUSINESSCOMMUNICAT

ION 

100 5 1 

BCM103 INTERDISCIPLINARY 

PSYCHOLOGY 

FORMANAGERS 

100 5 1 

BCM104 BUSINESSECONOMICS-I 100 5 1 

BCM105 PRINCIPLES OF 
FINANCIALACOUNTING** 

100 5 1 

BCM106 COMMERCIALLAWS 100 5 1 

BCM107 PRINCIPLESANDPRACTICES
OFMANAGEMENT 

100 5 1 

Semester–II 
 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials 

(T)PerWeek

*** 
BCM201A 

 

BCM201B 

PUNJABI

OR 

HISTORY AND CULTURE 

OFPUNJAB 

50 3  

BCM202 ENGLISH AND 

BUSINESSCOMMUNICAT

ION 

100 5 1 

BCM203 INTERDISCIPLINARY 
 

E-COMMERCE 

100 5 1 

BCM204 BUSINESSECONOMICS-II 100 5 1 

BCM205 CORPORATEACOUNTING** 100 5 1 

BCM206 BUSINESSLAWS 100 5 1 

BCM207 HUMAN 
RESOURCEMANAG
EMENT 

100 5 1 

 ENVIRONMENT, 

ROADSAFETY 

EDUCATION,VIOLENCEAGAI

NSTWOMEN/ 
CHILDRENANDDRUGABUSE* 

100   



Semester–III 
 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials 

(T)PerWeek

*** 
 

BCM301 

INTERDISCIPLINARY
ISSUES IN 
INDIANCOMMERCE 

100 5 1 

BCM302 COSTACCOUNTING** 100 5 1 
BCM303 COMPANYLAW 100 5  

BCM304 BUSINESS 
MATHEMATICS 
ANDSTATISTICS** 

100 5 1 

BCM305 BANKING 
ANDINSURAN
CE 

100 5 1 

BCM306 GOODSANDSERVICES
TAX (GST)** 

100 5 1 

 

Semester-IV 
 

 

 
 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials (T) 

PerWeek*** 

 

BCM401 

INTERDISCIPLINARY 

SECURITY ANALYSIS 

ANDPORTFOLIOMANAGEM

ENT 

100 5 1 

BCM402 ADVANCEDACCOUNTING** 100 5 1 

BCM403 AUDITING 
ANDSECRETARIALPRAC
TICE 

100 5 1 

BCM404 COSTMANAGEMENT** 100 5 1 

BCM405 MARKETINGMANAGEMENT 100 5 1 

BCM406 QUANTITATIVE 
TECHNIQUESAND

METHODS** 

100 5 1 



 

Semester-V 
 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures

(L) 
PerWeek 

Tutorials 

(T)PerWeek

*** 

BCM501 INCOMETAXLAW** 100 5 1 

BCM502 MANAGEMENT
ACCOUNTING** 

100 5 1 

BCM503 INDIANECONOMY 100 5 1 

BCM504 PRODUCTION 
ANDOPERATIONMANAGEM
ENT 

100 5 1 

BCM505 ENTREPRENEURSHIP 
ANDSMALLBUSINESS 

100 5 1 

BCM506 FINANCIAL MARKETS 
ANDSERVICES 

100 5 1 

Semester-VI 
 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures

(L) 
PerWeek 

Tutorials (T) 

PerWeek*** 

BCM601 DIRECT TAXLAWS** 100 5 1 

BCM602 FINANCIALMANAGEMENT 100 5 1 

BCM603 ISSUESINFINANCIAL
REPORTING 

100 5 1 

BCM604 SOCIALANDBUSINESS
ETHICS 

100 5 1 

BCM605 OPERATIONAL
RESEARCH** 

100 5 1 

BCM606 SECTORAL ASPECTS 
OFINDIANECONOMY 

100 5 1 

 
*Thisisacompulsoryqualifyingpaper,whichthestudentshavetostudyintheB.A./B.Sc./B.Com./BBA

1
st
year(2

nd
Semester).Ifthe student/sfailedto qualify the paperduring the 2

nd
 Semester, he/she/ they 

be allowed to appear/qualify the same in the 4
th

 or 6
th

Semester/s. 

 
** the strength of B.Com. unit shall be 70. There will be tutorials only in the papers which 
havebeenhighlightedwith asterisk**. 

 

***EachunitofB.com.willbedividedinto3-groups forthepurposeofTutorials. 



Scheme of 

ExaminationB.Com. 

Honours 

A student can pursue Honours course in B.Com. by taking up one paper each in four semesters 

beginningwith3
rd

semesterinanyoneofthefollowingfourstreams.Optionofanystreamonceexercisedcannotbec

hanged subsequently. 

1. Accounting&Finance 

 
1. BCH307:AccountingTheoryandReportingPractices 3

rd
Semester 

2. BCH407:ContemporaryIssuesinAccounting 4
th
Semester 

3. BCH507:StrategicFinancialManagement 5
th
Semester 

4. BCH607:InvestmentManagement 6
th
Semester 

 

2. Economics 
 

1. BCH308:DevelopmentEconomics 3
rd

Semester 

2. BCH408:IndustrialEconomics 4
th
Semester 

3. BCH508:Moneyand Banking 5
th
Semester 

4. BCH608:InternationalEconomics 6
th
Semester 

 

3. ManagementStudies 
 

1. BCH309: Advertising&BrandManagement 3
rd

Semester 

2. BCH409:Consumer Behaviour 4
th
Semester 

3. BCH509:CompensationManagement 5
th
Semester 

4. BCH609:Training&Development 6
th
Semester 

 

4. Banking 

 

1. BCH310:BankManagement 3
rd

Semester 

2. BCH410:BankLegislation 4
th
Semester 

3. BCH510: ElectronicBankingand RiskManagement 5
th
Semester 

4. BCH610:BankMarketing 6
th
Semester 



 
 

Note: 

SYLLABIFORB.COMFORTHEEXAMINATIONOF2020-21ONWARDS 

1. Examinationineachsubject for B.Comwill beof3hoursduration. 

2. Therewill benoobjectivetypequestions. 

3. Students are required to have the knowledge of the developments in the subject up to 6 

monthsbeforethe examination. 

4. Use of non-programmable calculators by the students in the Examination Hall is allowed. 

Thecalculatorswillnotbe provided bythe University/College tothe examinees. 

5. TutorialsclasseswillbeheldasnotifiedintheSchemeofExaminationforthesession2014-

15and2015onwards. 

6. The following categories of the students shall be entitled to take the option of History and 

Cultureof Punjabin lieuofPunjabias compulsorysubject: 

(a) StudentswhohavenotstudiedPunjabi uptoClass10
th
. 

(b) Wards of defence personnel and Central government employee/employees, who 

aretransferableon allIndia basis. 

(c) Foreigners. 

7. 20%marksineachpaperwillbeinternalassessmentbasedonthefollowingparameters: 

a. Mid-SemesterTest : 50% 
b. AcademicActivity :

 30%(Seminar,Project&Assignments) 

c. Attendance : 20% 

INSTRUCTIONSFORTHEPAPERSETTERS 
 

Note:Thequestionpaper of eachsubjectcoveringtheentirecourseshall bedividedintothreesections: 
 

SectionA(20marks) 

Thissectionwillhave6shortanswerquestionsfromtheentiresyllabus.Studentsarerequiredtoattempt4questionsf

romthissection.Eachquestion will carry5marks; thetotal weightagebeing20marks. 

SectionB (30marks) 

This section will consist of essay type/numerical questions from Unit I of the syllabus. The candidate 

willbe required to attempt two questions out of four questions. Each question will carry 15 marks; the 

totalweightagebeing30 marks. 
 

SectionC(30marks) 

This sectionwillconsist ofessay type/numericalquestions from UnitII ofthe syllabus. The candidatewill be 

required to attempt two questions out of four questions. Each question will carry 15 marks; thetotal 

weightage being30marks. 
 

ImportantNote:Inallnumericalpapersthepapersetterisrequiredtosetnumericalquestionsasfollows: 

 

SectionA:

 Fournumericalquestionsoutofsixquestions.SectionBan

dC: Atleasttwonumericalquestionsoutoffourquestions. 



SCHEME OF B.COM. COURSE (GENERAL AND 

HONS.)SEMESTER-I 

BCM101A:PUNJABI 

Max.Marks 

:50marks.Written: 
45marks.

InternalAssessment:05marks. 

Time:3hrs. 

 

1. ABookofPunjabi. 20marks 

2. EssayWritingonNationalandInternationalProblems. 10marks 

3. TranslationofBusinessAdvertisementfromEnglishtoPunjabi 05marks 

4. Correct-Incorrectwords 05marks 

5. BusinessVocabulary 05marks 

Courses: 

 

1. Galiey Chikkarh Door Ghar (Autobiography) by Dr. S.S. Wanjara 

Bedi,Publishers:KasturiLal& Sons,Amritsar-Jalandhar. 

Chapters1to 6 

2. ListofwordsofBusinessVocabularyattached(A toH) 

ThemesandUnits: 

1. TwoquestionsfromthebookGalieyChikkarhDoorGhar 

(Withinternalchoice) 

6+6=12marks 

2. Shortanswerquestion(4outof6) 2×4=08marks 

3. Essay(1outof4)(NationalandInternationalProblems) 10marks 

4. TranslationofBusinessAdvertisementfromEnglishtoPunjabi 05marks 

5. Correct-Incorrectwords(5wordsoutof8) 05marks 

6. BusinessVocabulary(5wordsoutof8) 05marks 



 

ph.ekw.Gkrgfjbk 

;w ?;? ?;?Nogfjbk 
BusinessVocabulary 

 

1. Acceptance gqqtkBrh,;thfeqsh 

2. Access gj[zu 

3. Account b/yk 

4. Accountant b/ykeko 

5. AccountBook tjhyksk 

6. Acknowledgement gj[zuo;hd 

7. Advance g/ôrh 

8. Alternative Cost ftebghbkrs 

9. Amalgamation ;zfwôoD 

10. Amortization ofDebts eofônKdkfeôstkoG[[rskB 

11. Amortization offixed Assets nub;zgshdhfeôstkog{osh 

12. Annuity tkofôeh 

13. Anticipated Prices nB[wkfBsehwsK 

14. Arbitration ;kb;h,ftu'brh 

15. AssessedTax fBoXkoseo 

16. Assets ;zgsh 

17. Assets and Liabilities bDdkohnKns/d/DdkohnK 

18. Authorized Capital nfXekfosg{zih 

19. Audit b/ykgVskb 

20. AuditStaff b/ykgVskbnwbk 

21. Average n";s 

22. Average Productivity n";sT[sgkdesk 

23. AverageIncome n";snkwdB 

24. BackLog fgSbkpekfJnk 

25. Balance Sheet ô/ô;koDh 

26. Bankrupt fdtkbhnk 

27. Barter t;stNKdok 

28. Beneficial bkGdkfJe 

29. BilateralAgreement d'fXoh;wM"sk 

30. BillofExchange j[zvh 

31. Bond foDFgZso 

32. BookValue feskphw[Zb 

33. BookKeeping tjhyksk 

34. Break-Even Point ;wkBfpzd{ 

35. BreachofTrust nwkBsftufônkBs 

36. Broker dbkb 



37. CapitalAccount g{zihrsyksk 

38. CapitalExpenditure g{ziho{gyou 

39. CapitalFormation g{zihfBowkD 

40. CapitalInvestment g{zihfBt/ô 

41. CapitalGains g{ziho{gbkG 

42. CapitalGoods g{ziho{gt;sK 

43. Cash Account o'eVyksk 

44. Cash Balance BedpekfJnk 

45. Cash Book o'eVtjh 

46. Census iBrDBk 

47. CirculatingCapital wkoehNftubZrhg{zih 

48. Commerce ekwo;,tDi,tgko 

49. CommercialCapital tDihg{zih 

50. Commodity T[gG'rskt;s 

51. Company ezgBh 

52. Competition gqsh:'rsk 

53. Corporation fBrw 

54. CostAccount bkrsb/yk 

55. CostofProduction T[sgkdBdhbkrs 

56. CurrentAccount ukb{yksk 

57. CurrentLiabilities ubzsd/DdkohnK 

58. Debenture foDgZso 

59. DebtManagement foDFgqpzX 

60. deduct eN"sh 

61. Deferred Payment ;EfrsG[rskB 

62. Deflation w[Zdokft;chsh 

63. Demand forpayment ndkfJrhbJhwzr 

64. Demonstration Effect gqdoôBhgqGkt 

65. Depreciation w[ZbxNkJh 

66. Depression nkofEewzdk 

67. Devaluation eoz;hdkntw{bD 

68. DiscountRate eN"shdo 

69. Disinvestment ftfBt/ô 

70. Dividend bkGFnzô 

71. Distribution ftsoD 

72. Documentaryproof d;skt/ôh;p{s 

73. Double Entry d{jokfJzdoki 

74. Draftsman BeôkBth; 

75. Economic Indicator nkofEe;{ue 

76. Entrepreneur T[Zdwh 

77. Excise Duty T[sgkdBeo 

78. ExportTax fBo:kseo 

79. Expenditure you 



80. FairTrade T[fustgko 

81. Finance ftZs 

82. Finance affairs ftZshwkwb/ 

83. FinancialPenalty ftZshdzv 

84. Fine Paper T[Zswj[zvh 

85. Firm cow 

86. FirmOffer gZehg/ôeô 

87. FiscalPolicy ftZshBhsh 

88. FiscalYear ftZsh;kb 

89. Fixed Capital ;EkJhg{zih 

90. Fixed Costs ;EkJhyou/ 

91. Floatation eoôkukb{eoBk 

92. Foreign Exchange ftd/ôhw[Zdok 

93. Fringe Benefits T[gob/bkG 

94. Glut Gowko 

95. Goods Account wkbb/yk 

96. Gross Profit e[ZbbkG 

97. HiddenTax b[gseo 

98. Hoarding ôyhokpkôh 

99. HoldingCompany fB:zsoeezgBh 

100. Human Capital wB[Zyhg{zih 

 
 
 

 
BCM101B HISTORYANDCULTUREOFPUNJAB–I 

 

Instructionsforthepaper-setterandcandidates:(forpaperinSemesterI&II) 

 

1. Thesyllabushasbeendivided intofourUnits. 

There shall be 9 questions in all. The first question is compulsory and shall be 

shortanswer type containing 10 short questions spread over the whole syllabus to be 

answeredin about 25 to 30 words each. The candidates are required to attempt any 5 short 

answertype questions. Each question will carry 1 mark. Rest of the paper shall contain 4 

units.Each Unit shall have two essay type questions and the candidate shall be given 

internalchoice of attempting one question from each Unit-IV in all. Each question will 

carry 10marks. 



2. For private candidates, who have not been assessed earlier for internal assessment, 

themarks secured by them in theory paper will proportionately be increased to 

maximummarksofthepaperin lieu ofinternal assessment. 

Thepaper-settermust putnote(2)inthequestionpaper. 
 

3. Onequestionfrom Unit-IVshall beset onthemap. 

 

Explanation: 

1. Each essay type question would cover about one-third or one-half of a topic detailed 

inthesyllabus. 

2. Thedistributionofmarksforthemapquestionwouldbeasunder:Map

 : 06Marks 

ExplanatoryNote    : 04Marks 

In case a paper setter chooses to set a question of map on important historical places, 

thepaper setter will be required to ask the students to mark 6 places on map of 1 mark 

eachand writeexplanatorynoteon anytwo of2 markseach. 

3. The paper-setter would avoid repetition between different types of question within 

onequestionpaper. 

 

PAPER : HISTORY AND CULTURE OF PUNJAB FROM THE EARLIEST TIMES 

TO1849 

 
Max.Marks : 50 
Theory : 45 
InternalAssessment : 05 
Time : 3Hours 

 

Objectives: Tointroducethestudentsto thehistoryofthePunjab region. 

Pedagogy: Lectures,libraryworkanddiscussions. 

 

UNITI 

1. HarappanCivilization:extentandtownplanningandsocio-economiclife. 

2. LifeinVedicAge:socio-economicandreligious. 
3. GrowthofJainismandBuddhisminPunjabontheregion. 

 

UNITII 

4. Societyand CultureunderMaurayas 

5. Societyand CultureunderGupta 
6. CulturalReorientation:mainfeaturesofBhakti;originanddevelopment ofSufism 

 

UNITIII 

7. Evolution of Sikhism: teaching of Guru Nanak; Institutional Development -

Manji,Masand,Sangat andpangat. 

8. TransformationofSikhism:martyrdomofGuruArjan;martyrdomofGuru 

TeghBahadurandits impact. 

9. InstitutionofKhalsa:newbaptism;significance 



UNITIV 

10. Changes in Society in 18
th

 century: social unrest; emergence of misls and institutions-
rakhi,gurmata, dalkhalsa. 

11. SocietyandCultureofthepeopleunderMaharaja RanjitSingh 

12. MAP (of undivided physical geographical map of Punjab): Major Historical 

Places:Harappa, Mohenjodaro, Sanghol, Ropar, Lahore, Amritsar, Kiratpur, Anandpur 

Sahib,TarnTaran, Machhiwara,Goindwal, KhadurSahib. 

 

SuggestedReadings: 

1. Joshi,L.M(ed.) :History andCultureofthePunjab,Part-I,PublicationBureau,

  PunjabiUniversity,Patiala,1989 

(3
rd

edn.) 

2. Joshi,L.MandSingh,: HistoryandCultureofthePunjab,Vol. 

I,PunjabiUniversity,Fauja(ed.) Patiala,1977 

3. Prakash,Buddha :GlimpsesofAncientPunjab,P.U.,Patiala,1983 

4. Thapar,Romila :AHistoryofIndia,Vol.I,PenguinBooks,1966 

5. Basham,A.L : The Wonder That was India, Rupa Books, Calcutta 

(18
th

rep.),1992 

6. Sharma,B.N : LifeinNorthern India, MunshiRamManoharLal,Delhi,1966 

7. Singh,Kirpal :HistoryandCultureofthePunjab,PartII(MedievalPeriod), 

PublicationBureau,PunjabiUniversity,Patiala1990(3
rd

edn.). 

8. Singh,Fauja(ed.) :HistoryofthePunjab, Vol.III,PunjabiUniversity,Patiala1972 

9. Grewal,J.S. :TheSikhsofthePunjab,theNewCambridge 

HistoryofIndia,Orient 

OrientLongman,Hyderabad,1990. 
10. Singh,Khuwant :AHistoryoftheSikhs,volI:1469-

1839,OxfordUniversityPressDelhi,1991. 

11. Chopra,P.N.,Puri,B.N. :ASocial,CulturalandEconomicHistoryofIndia,Vol. 

II,andDas, 

M.N.Macmillan,Delhi,1974. 
12. Hussain,Yusuf : Glimpse of Medieval Indian Culture, Asia 

PublishingHouse,Bombay,1973(rep.). 

 

Note: The following categories of the students shall be entitled to take option of History 

&CultureofPunjab in lieu ofPunjabi ascompulsorysubject: 

 

A. Thatthestudentswho havenotstudied Punjabiupto class10
th

. 

B. Wardof/andDefencePersonnelandCentralGovt.Employee/Employeeswhoaretransfe

rrableonallIndiabasis. 

C. Foreigners 



BCM102:ENGLISHANDBUSINESSCOMMUNICATIONSKILLS 
 

Note: 
 

(i) There will be one paper of 80 marks. 10 marks are reserved for the 

InternalAssessmentand 10 forthePracticalWork. Total is100. 

 

(ii) The paper shall consist of Two Units. Unit I will be text specific and Unit II 

shalldealwith differentaspects ofcommunication andlanguagelearningskills. 

 

(iii) For Unit I, the prescribed text is Ten Mighty Pens, ed., K.A. Kalia 

(OxfordUniversityPress), Therelevant sections, however,areasfollows: 

 

I. TheModelMillionaire :OscarWilde 

II. TheGiftoftheMagi :O.Henry 

III. TheJudgement-seatofVikramaditya : SisterNivedita 

IV. Fur :Saki 

V. A.MarriageProposal :AntonChekhov 

 

(iv) For Unit II, there is no prescribed text, only suggested reading, listed towards 

theend.UnitIIshall consist ofthefollowingsub-units: 

 

 

Business Communication: It shall focus on different aspects of communication in general 

andbusinesscommunicationinparticular,communicationwithinorganizations,typesofcommunicatio

n,and significanceofpositiveattitudein improvingcommunication. 

 

Writing Skills: Letters of all kinds, tender notices, auction notices, public notices; memos 

andadvertisementsrelatingto sales/marketing. 

 

Practical Work: To impart the skills of Personal Interview and public speaking like 

DeclamationandDebate. 

 

PracticalWork: 

 

There will be viva-voce examination of 10 marks which will include Debate, Declamation 

andPersonalInterview. 

 

 

Note :In case of private candidates and students of School of Open Learning, the marks 

obtainedbythemout of 80 will beproportionatelyincreased out of100. 

 
TestingScheme: 

 

The examination paper shall be divided into two sections, corresponding to two units 

alreadyproposedinthesyllabus.Thedistributionofquestionsandmarks inSectionIshallbeasfollows: 



 

Q.1. It shall consist of five short question/answers (not 

exceeding100-120 words) out of which a student will be 

expected 

toattemptanythree.Thisquestionshallbebasedupontheprescribedt

ext Ten Mighty Pens. 

12Marks 

Q.2. It shall consist of two long question/answers (not 

exceeding300-350 words) out of which a student will be 

expected toattempt only one. This question shall have internal 

choice, bebasedupon theprescribed text TenMighty Pens. 

10Marks 

Note:Thequestions1&2shouldbeso designedastocover allthechaptersprescribed. 

Q.3. It shall consist of an Unseen Passage for Comprehension 

(notmore than 300 words), with minimum five questions at the 

end.These questions should be designed in such a way that we 

areabletotest astudent's comprehensionability, language/ 

presentationskillsandvocabularyetc. 

12Marks 

Q.4. It shall exclusively be a test of vocabulary, but designed 

strictlyonthelinesofvariousexercisesgivenattheendofeachchapte

r in the prescribed text. The candidate shall be given 

sixwordsinonecolumnandaskedtomatchthemwithwords/meanin

gsin thenext column. 

6Marks 

SectionII(Basedupon UnitII) 

Q.5. This question shall test a students' ability towrite businessletter 

of various kinds (in not more than 250 words). There willbe 

Internal Choicein thequestion. 

10Marks 

Q.6. ThisquestionshallbeonMemos,TenderNotices/Auction 
Notices/Public Notices/ Advertisements.( have to attempt 
fourof5 marks each) 

20Marks

5x4=20 

Q.7. Two short questions to test the students' understanding 
ofvariousaspects ofbusiness communication. 

10Marks 

 

 

SuggestedReading: 

 

1. BusinessCommunication,Ed.,OmP.Juneja&AartiMujumdar,Hyderabad:OrientBla

ckswan. 

2. Textbook of Business Communication, Anjali Kalkar, R.B. 

Suryawanshi,AmlanjyotiSengupta,,Hyderbad:OrientBlackswan. 

3. 50 

WaystoImproveYourBusinessEnglish…withouttoomucheffort,KenTaylor,Hyderab

ad:OrientBlackswan. 



BCM103:PSYCHOLOGYFORMANAGERS 

Objective:Theobjectiveofthepaperistoprovidebroadunderstandingaboutbasicconceptsandtechniq

ues ofhumanbehaviourto thestudents. 

UNIT-I 

Introduction:Concepts,Definitions;NeedandImportanceofOrganisationalBehaviourforManagers, 

Contributing Disciplines of OB. Nature and Scope, Organisational Behaviour 

Models.IndividualBehaviour:IntroductionandMeaning,FactorsAffectingIndividualBehaviour,Mo

delsofIndividual Behaviour 

Personality: Meaning, Characteristics, Determinants and Theories of 

PersonalityPerception:Nature& 

Importance,PerceptionProcess,PerpetualErrorsandDistortions. 

AttitudesandValues:Components,SourcesandMeasurementofAttitudes.Concept,SourcesandTypes 

ofValues. 

UNITII: 

Motivation:MeaningandImportanceofMotivation,TheoriesofMotivation,Morale.Inter

PersonalBehaviour and Transactional Analysis(TA). 

Leadership:Definition,Importance, LeadershipStyles,ModelsandTheoriesofLeadership.Conflict 

Management: Traditional vis-a-vis Modern View of Conflict, Types and Causes 

ofConflict,Conflict Resolution. 

Referencebooks: 

1. Robbins,StephensP.,OrganisationalBehaviour 

2. French,W andC.Bell,OrganisationalDevelopment 

3. Davis,Keith,Human BehaviouratWork:OrganisationalBehaviour 

4. Luthans,Fred,OrganisationalBehaviour 

5. HaroldWeihrich,Koontz,EssentialsofManagement 

6. Robbins,StephensP.,Organisational BehaviourConcepts,controversiesandApplications. 



BCM104:BUSINESSECONOMICS-I 

Objective:TostudythebasicconceptsofmicroeconomicsrelevantforBusinessdecisionmaking and 

helping the students to understand the application of economic principles in businessmanagement 

UNIT–I 

ConsumerBehaviour 

Utility Approach:Meaning,Types,RelationshipbetweenMarginalUtility andTotalUtility,Law of 

Diminishing Marginal Utility, Law of Equi-Marginal Utility, Consumer 

Equilibrium,DerivationofDemand Curve. 

Indifference Curve Approach: Properties, Consumer Equilibrium, Price Effect, Income 

Effect,SubstitutionEffect,Price Effectacombinationof IncomeEffectandSubstitutionEffect. 

LawofDemand 

ElasticityofDemand:Definitions,Types,Measurement,Factors andImportance. 

UNIT-II 

ProductionandRevenue 

ProductionFunction:LawsofReturns,LawofVariableProportionandReturnstoScale. 

Cost and Cost Curves : Concept of Nominal Real Economic Implicit, Explicit and 

OpportunityCost,CostCurveunderShort-runandLong-

run,RelationshipbetweenAverageCostandMarginalCost. 

Revenue Curves : Concept of Total Average and Marginal Revenue under different 

MarketConditions,RelationshipbetweenAverageRevenue,MarginalRevenueandElasticityofDema

nd. 

PerfectCompetition: Features, Equilibrium ofFirm, Equilibrium ofIndustry, Role of 

Timeelementin PriceDetermination. 

Monopoly: Feature, Equilibrium of Firm/Industry, Price Discrimination and Its 

Types.MonopolisticCombination:Features,Price-

OutputPolicyoftheFirm.SellingCost,Meaning,Effects,Equilibrium ofFirm with respectto 

SellingCost. 

 
Referencebooks: 

 
1. Dwivedi,D.N.ManagerialEconomics,7

th
Edition,VikasPublishingHouse. 

2. Salvatore, D. Managerial Economics in a Global Economy, 6
th
 Edition, Oxford 

UniversityPress. 

3. Peterson,L.andJainManagerial Eco.,4
th
Edition,PearsonEducation. 

4. A.Kontsoyianis;ModernMicro-Economics. 

5. M.Adhikary; BusinessEconomics. 



BCM105:PRINCIPLESOFFINANCIALACOUNTING 
 

Objective:Theobjectiveofthispaperistohelpstudentstoacquireconceptualknowledgeoffinancialaccounting

andtoimpartskills forrecordingvarious kindsofbusiness transactions. 

UNIT–I 

GenerallyAcceptedAccountingPrinciples(GAAP):AccountingConceptsandConventions:theirNatu

re,PurposesandLimitations.Introductionto AccountingSoftwareandTally. 

Financial Statements of Sole Proprietor and Partnership Firm (with adjustments): 

IncomeStatement,BalanceSheet 

Branch Accounting: Dependent and Independent Branches (Excluding Foreign 

Branches).DepartmentalAccounting:Meaning,Needs,Advantages,ApportionmentofExpenses,Int

erDepartmentalTransfers and Provision forUnrealised Profit. 

 

UNIT–II 

Accounting for 

Consignment.AccountingforJ

ointVenture. 

AccountingforDissolutionofPartnershipFirm; InsolvencyofPartners(excludingSaletoaCompany) 

and Piecemeal Distribution. 

RoyaltyAccounts 
 

 
work: 

1. PracticalAccounting workusingTallySoftware 

 

Referencebooks: 

1. Practical ShuklaandGrewal–AdvancedAccounting,S.ChandPublication,NewDelhi. 

2. R.L.Gupta andV.K.Gupta-AdvancedAccounting,SultanChandPublication,NewDelhi. 

3. T.S.Reddy&A.Murthy–FinancialAccounting,MarghamPublications,Chennai. 

4. P.C.Tulsian–FinancialAccounting,S.ChandandSons. 



BCM106:COMMERCIALLAW 
 

Objective:

 ThemainobjectiveofthepaperistoacquaintthestudentswithgeneralCommercialLa

ws. 

UNITI 

Indian Contract Act, 1872: Definition & Nature of Contract, Classification; Offer & 

Acceptance;Consideration; Capacity of Parties; Free Consent; Legality of Objectives; Void 

Agreements;PerformanceofContracts;DischargeofContract;ContingentContracts;QuasiContracts;

RemediesforBreach ofContract. 

UNITII 

SpecialContracts: Indemnity&Guarantee; Bailment&Pledge;ContractofAgency.Introductionto 

Right toInformation Act,2005 

TheConsumerProtectionAct,2019:Introduction,ObjectivesCommencement&Application,Definitions,Sal

ient Features, GrievanceRedressal Machinery. 

 

Referencebooks: 

1. Avtar Singh : ThePrinciplesofMercantileLaw 

2. M.C.Kuchhal : Business Law 

3. N.D.Kapoor : Business Law 

4. P.R.Chandra : BusinessLaw,Galgotia,NewDelhi 

5. Gogna : MercantileLaw,S.Chand 

6. M.S.Shukla : BusinessLaw,SultanChand. 

PracticalWork 

1. Howtofileanapplicationunder Consumer ProtectionAct 

2. Shortcase studiesto beincludedin section A 



BCM107:PRINCIPLESANDPRACTICESOFMANAGEMENT 

 

 

Objective:Theobjectiveofthepaperisto helpthestudentsinunderstandingtheprocess 

ofbusinessmanagement and its functions. 

UNITI 

Management: Nature, Definitions, Scope,Levels, Process and Significance of 

Management.Developmentof ManagementThoughts:Classical, Neo-ClassicalSystems, 

Contingency andContemporaryApproachestoManagement(Drucker,Porter,Prahalad,Senge 

andTomPeters) 

 
Planning:Concept,Process,Nature,StepsinPlanning,SignificanceandTypes.DecisionMaking:Conc

eptandProcess,Typesof Decisions, ManagementByObjectives(MBO). 

 
Organization:Concept,Nature,Process,Significance,Types,OrganisationalStructure,Committees, 

Span of Control. Authority and Responsibility. Delegation, Decentralization 

andDepartmentation. 

 

UNITII 

Direction: Concept, Features, Importance and Limitations of Direction. Elements of Direction-

Supervision,Motivation,Leadership and Communication 

Coordination:Concept,Features,ImportanceandLimitationsofCoordination.InternalandExternalC

oordination 

Control: Concept, Features, Importance and Limitations of Control. Control Process. 

EssentialsofaGoodControlSystem.TechniquesofControl.RelationshipbetweenPlanningandContr

ol 

 

Referencebooks: 

1. PeterF.Drucker,‗ThePracticeofManagement‘ 

2. WeihrichandKoontz,‗EssentialsofManagement‘ 

3. StonerandFreeman, ‗Management‘ 

4. DavidRHampton,‗ModernManagement‘ 

5. Stephen P Robbins, David A DeCenzo, ‗Fundamentals of Management, 

EssentialConceptsand Applications‘ 



SEMESTER-II 

 
SCHEMEOFB.COM.COURSE(GENERAL ANDHONS.) 

 

BCM201A:PUNJABI  
Max.Marks 

:50marks.Written: 

45marks.

InternalAssessment:05marks. 

Time:3hrs. 
1. ABookofPunjabi. 20marks 

2. BusinessCorrespondence:Letters 10marks 

3. Punctuation 05marks 

4. BusinessAdvertisement 05marks 

5. BusinessVocabulary 05marks 

Courses: 

1. Galiey Chikkarh Door Ghar (Autobiography) by Dr. S.S. Wanjara Bedi, 

Publishers:KasturiLal&Sons, Amritsar-Jalandhar. 

Chapters7to 12. 

2. ListofwordsofBusinessVocabularyattached(ItoZ) 

ThemesandUnits: 
TwoquestionsfromthebookGalieyChikkarhDoorGhar.(W
ithinternal choice) 

6+6=12marks 

2. 
Shortanswerquestion(4outof6) 2x 4=08marks 

3. 
BusinessCorrespondence:Letters 10marks 

4. 
Punctuation 05marks 

5. 
BusinessAdvertisement(Punjabi) 05marks 

6. 
BusinessVocabulary 05marks 

SuggestedReadings 

PunjabiViyakaranbyDr.HarkiratSingh,PunjabStateUniversityText-bookBoard,Chandigarh. 

1. 



ph.ekw.Gkrgfjbk 
;w ??;??;Nod{ik 

 
BusinessVocabulary 

 

1. ImperfectMarket ng{oDwzvh 

2. Imports nk:ks 

3. ImportDuty nk:kseo 

4. Imputed Income nko'fgsnkwdB 

5. ImprestAccount ;oekohg/ôrhb/yk 

6. Income Statement nkwdBfuZmk 

7. Index ofProfit bkG;{ue 

8. Income Tax nkwdBeo 

9. Inflation w[dok;chsh 

10. Intangible Assets n;E{bb?DdkohnK 

11. Investment fBt/ô 

12. Invoice phue 

13. Jobber ;NkenkVQsh 

14. Job Casting bkrsfBoXkoD 

15. JointVenture ;KMkT[Zdw 

16. Labour feos 

17. LaissezFair y[ZbQhftt;Ek 

18. Lease HoldingBuildingand Property gZN/Ós/fJwkosns/ikfJdkd 

19. Ledger ôksk 

20. LedgerFolio ykskgzBk 

21. Liabilities d/DdkohnK 

22. Liquidator fBoXkoe 

23. Market wzvh 

24. Marketable Goods fteD:'rt;sK 

25. Mechanization wôhBheoB 

26. Mercantilism tgkotkd 

27. MonetarySystem w[ZdokgqpzX 

28. MoneyofAccount b/y/dhw[Zdok 

29. Monopoly J/ekfXeko 

30. Mortgage ofjD,froth 

31. NetInvestment fBo'bfBt/ô 

32. NetProfit fBo'bbkG 

33. Notice ofStoppage o'e;{uBk 

34. Office Expenses Account dôsohôoub/yk 

35. Open MarketOperations y[ZbQkwzvhftjko 

36. OverDue fwnkdg[Zrh 

37. OverHead Cost pZMhbkrs 

38. Partnership fjZ;/dkoh,;KMhdkoh 

39. Payable Accounts d/D:'rb/y/ 



40. Preference Shares soihjhfjZ;/ 

41. Premium gqhwhnw 

42. Price Control ehwsfB:zsoD 

43. Production T[sgkdB 

44. ProfitMargin bkGnzô 

45. Proprietor ;zgshwkbe 

46. QuasiNegotiable Instrument noXftZeoh:'rj[zvh 

47. Quotation w[Zb;{uh 

48. Rate ofExchange tNKdokdo 

49. ReadyDelivery fsnkowkb 

50. RealWages tk;sftewid{oh 

51. Rebate S'N,eN"sh 

52. Recession nkofEewzdhdkd"o 

53. Receivable Accounts b?D:'rb/y/ 

54. Redemption ofMortgage ofjDS[vkT[Dk 

55. Receiptsand PaymentAccount gqkgshns/ndkfJrhb/yk 

56. Rent feokfJnk 

57. RentAccount brkBb/yk,feokfJnkb/yk 

58. Reserve Price okythAehws 

59. Revenue nkwdB 

60. SalesTax ftZeoheo 

61. SalesTransferOrder ftZeohfJzsekbj[ew 

62. SecurityBond iwkBsBkwk 

63. Service Goods ;/tkt;sK 

64. Shares ô/no,fjZ;/ 

65. Share Capital ô/nog{zih 

66. Share Holder fjZ;/dko 

67. ShareMarket ô/nopkiko 

68. ShortBills nbgekbhj[zvhnK 

69. Slump wzdk 

70. Sole Proprietorship J/ebwkbeh 

71. Speculation ;ZNknB[wkB 

72. StatutoryCompany ekB{zBnXhB;EkfgsezgBh 

73. Stipulated fBôfusehsk 

74. Stock Gzvko,;Nke 

75. StockExchange ô/nopkiko 

76. SubsidiaryCompany ;jkfJeezgBh 

77. Surety ôkwB 

78. Tariff do;{uh 

79. TaxExemption eoS'N 

80. TaxBase eonkXko 

81. TaxEvasion eou'oh 

82. TaxEquity eo;wBhsh 



83. Tender N?Avo 

84. Tendermoney N?Avodhoew 

85. Terms ofPayment G[rskBdhnKôosK 

86. Terms ofTrade tgkodhnKôosK 

87. Trademark wkoek 

88. Transactions ;"d/,b?Dd/D 

89. TransferBook fJzsekbyksk 

90. UnderValue xZNw[ZbnzeD 

91. Unproductive Expenditure nD-T[gikT{you 

92. Unproductive Labour nD-T[gikT{feos 

93. ValidityPeriod gqwkfDsfwnkd 

94. VerticalIntegration ;wo{g;zxNB 

95. Wages wid{oh 

96. Wages Account T[iosb/yk 

97. Wage Goods wid{oht;sK 

98. Wage Book T[iostjh 

99. Wharfage T[sokJh 

100. Write Off tZN/yks/gkT[Dk 

101. WorkingCapital ubzsg{zih 

102. Yield T[gi 

103. Zero Rate ofInterest ftnkidhôho'do 



SemesterII 

 

BCM201 B HISTORY AND CULTURE OF PUNJAB IN THE COLONIAL AND 

POSTINDEPENDENCETIMES 

INSTRUCTIONSFORTHEPAPER–SETTERANDCANDIDATES:(FORPAPERin 

semester1AND2) 
 

1. Thesyllabushasbeendivided intofourUnits. 

There shall be 9 questions in all. The first question is compulsory and shall be 

shortanswer type containing 10 short questions spread over the whole syllabus to be 

answeredin about 25 to 30 words each. The candidates are required to attempt any 5 short 

answertype questions Each question will carry 1 mark. Rest of the paper shall contain 4 

units.Each Unit shall have two essay type questions and the candidate shall be given 

internalchoice of attempting one question from each Unit-IV in all. Each question will 

carry 10marks. 

2. For private candidates, who have not been assessed earlier for internal assessment, 

themarks secured by them in theory paper will proportionately be increased to 

maximummarksofthepaperin lieu ofinternal assessment. 

Thepaper-settermust putnote(2)inthequestionpaper. 

3. Onequestionfrom Unit-IVshall beset onthemap. 

 
Explanation: 

1. Each essay type question would cover about one-third or one-half of a topic detailed 

inthesyllabus. 

2. Thedistributionofmarksforthemapquestionwouldbeasunder:Map

 : 6Marks 

ExplanatoryNote : 4Marks 

 
In case a paper setter chooses to set a question of map on important historical places, 

thepaper setter will be required to ask the students to mark 6 places on map of 1 mark 

eachand writeexplanatorynoteon anytwo of2 markseach. 

3. The paper-setter would avoid repetition between different types of question within 

onequestionpaper. 

 

PAPER:  HISTORY AND CULTURE OF PUNJAB IN THE COLONIAL AND 

POSTINDEPENDENCETIMES 

Max.Marks : 50 

Theory : 45 

InternalAssessment : 05 

Time : 3Hours 

Objectives: Tointroducethestudentsto thehistoryofPunjabregioninmoderntimes. 



Pedagogy: Lectures,libraryworkanddiscussions. 
 

UNITI 
 

1. IntroductionofColonialRuleinPunjab:AnnexationofPunjab;BoardofAdministration 

2. WesternEducation:GrowthofEducationandriseofmiddleclasses 

3. AgrarianDevelopment: Commercializationofagriculture;canalizationandcolonization. 

UNITII 
 

4. EarlySocioReligiousReform:ChristianMissionaries;Namdharis;Nirankaris. 

5. SocioReligiousReform Movements:activitiesofAryaSamaj;Singhsabhas;Ahmadiyas. 

6. DevelopmentofPress &literature: growthofprintTechnology;developmentinliterature 

 
 

UNITIII 
 

7. EmergenceOfPolitical Consciousness:Agrarianuprisingof1907;Ghadar Movement. 

8. Gurudwara Reform Movement: Jallianwala Bagh; foundation of SGPC and Akali 

Dal;Morchas.Activities ofBabbarAkalis. 

9. Struggle for Freedom: activities of revolutionaries -Naujawan Bharat Sabha; 

KirtiKissanMovement; participation in mass movements – non co-operation, civil 

disobedience, QuitIndia. 

 
 

UNITIV 
 

10. PartitionanditsAftermath:resettlement;rehabilitation 

11. Social Concerns In Post Independence Punjab: language; immigration; socio-

economicissues. 

12. MAP (Physical geographical map of undivided punjab): Major Historical places: 

Delhi,Kurukshetra, Jaito, Ferozepur, Ambala, Amritsar, Lahore, Ludhiana, Qadian, 

Jalandhar,Lyallpur,Montgomery. 

 
 

SuggestedReadings: 
 

1. Singh,Kirpal :HistoryandCultureofthePunjab,PartII(MedievalPeriod), 

PublicationBureau,PunjabiUniversity,Patiala1990(3
rd

edn.). 

2. Singh,Fauja(ed.) :HistoryofthePunjab,Vol.III, PunjabiUniversity,Patiala1972. 

3. Grewal,J.S. :TheSikhsofthePunjab,theNewCambridge 

HistoryofIndia,OrientLongman,Hyderabad,1990. 

4. Singh,Khushwant :AHistoryoftheSikhs,volI:1469-

1839,oxfordUniversityPress,.Delhi,1991. 

5. Chopra,P.N.,Puri,B.N.:ASocial,CulturalandEconomicHistoryof 

India,Vol.II,AndDas,M.N. Macmillan,delhi,1974. 



BCM202:ENGLISHANDBUSINESSCOMMUNICATION 

Note: 
 

(i) There will be one paper of 80 marks. 10 marks are reserved for the 

InternalAssessmentand 10 forthePracticalWork. Total is100. 
 

(ii) ThepapershallconsistofTwoUnits.UnitIwillbetextspecificandUnitIIshalldealwithdiffer

ent aspects of communication and languagelearningskills. 
 

(iii) For Unit I, the prescribed text is Ten Mighty Pens Issues ed. K.A. Kalia 

(OxfordUniversityPress). 
 

Therelevantsections,however, are asfollows: 

I. Chandalika:RabindranathTagore 

II. ABachelor'sComplaintoftheBehaviourofMarriedPeople:CharlesLamb 

III. ElDorado:R.L.Stevenson 

IV. Bores:E.V.Lucas 

V. TheArtoftheEssayist:A.C.Benson 
(iv) For Unit II, there is no prescribed text, only suggested reading, 

listedtowardstheend,UnitIIshallconsist ofthefollowingsub-units: 

 

Writing Skills: This section shall focus on business précis-writing, curriculum vitae; short 

formalreports(not exceeding200 words). 

 

Modern Forms of Communication: Here special emphasis shall be givento teaching the formatof 

e-mails, Fax Messages, Teleconferencing, Audio-Visual Aids and Power-Point 

Presentations.Apart from this, the students shall also be given basic lessons in Effective 

Listening, Non-VerbalCommunication,Howto PrepareforGroup Discussion etc. 

 

Practical Work:ToimpartskillsofGroupDiscussion. 

 

Practical Work: There will be viva-voce examination of 10 marks which will include 

GroupDiscussion.Thestudentswill appearinthegroupof10 students forviva-voce. 

 

Note: Incase ofprivate candidatesandstudentsofSchoolofOpen 

Learning,themarksobtainedbythemout of 80 will beproportionatelyincreased outof100. 

 

TestingScheme:Theexaminationpapershallbedividedintotwosections,correspondingtotwo units 

already proposed in the syllabus. The distribution of questions and marks in Section Ishallbeas 

follows: 

SectionI(Itistext-basedandcorrespondstoUnitIinthesyllabus) 

 
Q.1. Itshallconsistoffiveshortquestion/answers(notexceeding100-

120words)outofwhichastudentwillbeexpectedto 

attempt any three. This question shall be based upon 
theprescribedtext Ten MightyPens. 

12marks 



   

Q.2. It shall consist of two long question/answers (not exceeding 300-

350 words) out of which a student will be expected to 

attemptonly one. This question shall have internal choice, and be 

basedupontheprescribed text TenMighty Pens. 

10marks 

Note:Thequestions1&2shouldbeso designedastocover allthechaptersprescribed. 

Q.3. It shall consist of an Unseen Passage for Comprehension 

(notmore than 300 words), with minimum six questions at the 

end.These questions should be designed in such a way that we 

areabletotestastudent'scomprehensionability,language/presentati

onskills and vocabularyetc. 

12marks 

Q.4. It shall exclusively be a test of vocabulary, but designed 

strictlyon the lines of various exercises given at the end of each 

chapterin the prescribed text. The candidate shall be given six 

words 

inonecolumnandaskedtomatchthemwithwords/meaningsinthenex

t column. 

6marks 

SectionII(Basedupon UnitII) 

Q.5. The students shall be asked to write a short survey report on 

asituation,incident,businessproblem,orthepossibilityofstartingane

wcommercialventure(inabout150-

200words).Thestudentsshallbegivenaninternalchoiceinthisquestio

n. 

10marks 

Q.6. This will test the students' ability to write a Précis. A passage 

ofabout 200 words shall be given and the students shall have 

towriteaprécis ofabout70words (includingthetitle). 

10marks 

Q.7. Definition/formatofModernformsofcommunicationtobetested-

Listening-Nonverbalcommunication,e-

mail,fax,teleconferencingetc. 

10marks 

Q.8. CurriculumVitae 10marks 

 

SuggestedReading: 

 

1. Business Communication, Ed., Om P. Juneja & Aarti Mujumdar, Hyderabad: 

OrientBlackswan. 

2. 50 

WaystoImproveYourBusinessEnglish…withouttoomucheffort,KenTaylor,Hyderab

ad:OrientBlackswan. 

3. 50 

WaystoImproveYourBusinessEnglish…withouttoomucheffort,KenTaylor,Hyderab

ad:OrientBlackswan. 



 

BCM203:E-COMMERCE 

Objective: The objective of thispaper istoprovide fundamentalknowledge tothe studentsaboutE-

Commercesothattheycanbetterperforminanyareaofoperationandcanexcelinthefieldof commerce with 

ITspecialization. 

 
 

UNITI 

Electronic Commerce Framework, History, Basics and Tools of E-Commerce, Comparison 

ofWeb-basedwithTraditionalBusiness;GrowthofE-Commerce–Present,FutureandPotential. 

 
E-Business: Meaning, Importance, Models Based on the Relationships of Transacting 

Parties(B2B, B2C, C2C and C2B ), Present Status of E-Commerce in India, Regulatory Aspects 

of E-Commerce. 

 

UNITII 

Changing Structure of Organisation – The Impact of E-Commerce on Various Business 

Sectorssuch as Entertainment, Education, Health Services, Publishing and Financial Services. 

Socio-Economic Impacts ofE-Commerce. 

 
Electronic Payment System: Types of Payment System — E-Cash and Currency Servers, E-

Cheques,CreditCards,SmartCards,ElectronicWalletsandDebitCards.ElectronicDataInterchange,D

igitalSignatures,Cryptography,Interoperatibilityand Intercompatibility. 

 

Referencebooks: 

1. Diwan, Prag and Sushil Sharma: Electronic Commerce, A Manager‘s Guide to E,Business 

VanityBooksInternational,Delhi. 

2. Kalakota,RaviandShinstonAndrewB:FrontiersofEletronicCommerce,AddisionWesley. 

3. MinoliandMinoli:WebCommerceTechnologyHandbook,TataMcGrawHill,NewDelhi. 

4. Schneider,GrayP.:ElectronicCommerce,CourseTechnology,Delhi. 



BCM204:BUSINESSECONOMICS-II 

 
Objective: The paper aims at providing the knowledge of basic concepts of the distribution and 

moderntoolsofmacro-economic analysis. 

 

UNIT-I 

 
Distribution 

Wages: Meaning,Types, MarginalProductivityTheoryofWages, 

ModernTheoryofWages.Rent:Meaning,Types, Ricardian TheoryofRent,Modern 

TheoryofRent,Quasi-Rent. 

Interest: Meaning, Types, Classical Theory of Interest, Neo-Classical Theory of 

Interest,LiquidityPreferenceTheoryofInterest. 

Profits: Nature, Types, Dynamic Theory of Profits, Innovation Theory of Profits, Risks 
BearingTheoryofProfit, UncertaintyBearingTheoryofProfits. 

 
UNIT-II 

 

Say‘s Law of Market: Meaning, 

Implications,ClassicalTheoryof 

IncomeOutputandEmployment: 

KeynesianTheoryofEmployment. 

EffectiveDemand:Determination,Importance 

ConsumptionFunction:Meaning,FactorsInfluencingConsumptionFunction,AverageandMarginal 

Propensities to Consume, Propensity to Save, Psychological Law of Consumption 

anditsImportance. 

Investment: Meaning, Types, Factors Affecting Investment, Importance of Investment, 

MeasurestoRaisePrivateInvestment. 

Multiplier: Meaning, Keynesian Income or Investment Multiplier, Leakages, Uses, 

LimitationsofMultiplier, Multiplierand Under-Developed Countries. 

Referencebooks: 

 
1. Shapiro. E MacroeconomicanalysisGalotiapublications,NewDelhi. 

2. EugeneDiulio Macro economics, 4
th
 Edition, Tata McGraw Hills, 

PublishingCol.Ltd,NewDelhi. 

3. DornbuschR,Fisher,SandStartz,R MacroEconomics,8
th
Edition,TataMcGrawHillsPublishing 

Co.Ltd.,NewDelhi. 

4. Ackley,G. Macroeconomics:TheoryandPolicy,Macmillan,NewYork 



BCM205:CORPORATEACCOUNTING 

Objective: To provide knowledge about basic corporate accounting with the 

relevantaccountingstandards. 

UNIT1 

Issue, Forfeiture, Reissue and Buy-Back of 

Shares,RedemptionofPreferenceShares. 

RightIssueandBonusShares. 

Final Accounts of Companies (including Managerial Remuneration & Profit Prior 

toIncorporation), 

UNITII 
 

UnderwritingofSharesandDebentures.Is

sueandRedemptionof Debentures. 

Accounts of Banking 

CompaniesAccountsofInsuranceC

ompanies. 

 

Note:AccountingStandardsaretobe covered alongwithtopics. 

 

PracticalWork: 

1. PreparationofFinalAccountsofCompaniesandcriticalevaluation. 

2. Comparisonofannualreportsofcompaniesanddisclosuresnorms. 

Referencebooks: 

 

1. R.L.Gupta andM. Radhaswamy– Advancedaccounts– SultanChand. 

2. ShuklaGarewalandGupta–Advancedaccounts–S.Chand,NewDelhi. 

3. D.Chanderbose– AdvancedAccounting, Vol.I,PHILearningPvt.Ltd. 

4. T.S.ReddyandA.Murthy–CorporateAccounting,MarghamPublications,Chennai. 



BCM206:BUSINESSLAWS 

Objective:Themainobjectiveofthepaperistoacquaintthestudentsabout BusinessLaws. 

UNIT–I 
 

Sale of Goods Act, 1930: Contract of Sale of Goods, Conditions & Warranties; Transfer of 

Ownership;PerformanceoftheContract: RemedialMeasures;AuctionableClaims. 

 
Negotiable Instruments Act, 1881: Definition, Acceptance and Negotiation, Rights and Liabilities 

ofParties,DishonorofNegotiableInstrument, Hundis, BankersandCustomers. 

 

 
UNIT-II 

 
FactoriesAct,1948:Objectives;Definitions;Approval;Licensing&RegistrationofFactories;TheInspectingSta

ffHealth;SafetyWelfare;WorkingHoursofAdults;EmploymentofWomen;ChildLabour– Issues and 

Challenges;Leave with Wages. 

 
TheIndustrialDisputesAct,1947:Scope&Object;Definitions;Authorities;ReferenceofDisputes; 

Procedure; Powers & Duties of Authorities; Award & Settlement; Strikes & Lockouts;Lay-off 

&Retrenchmentetc. 

 

Note:shortcasestudiestobeincludedinSectionA 

 

Referencebooks: 

1. Malik,K.L.,IndustrialLawsand LabourLaws,EasternBookCompany,Lucknow. 

2. Kumar,H.L.,DigestofLabourCases,UniversalLawPublishingCoPLtd,NewDelhi 

3. Srivastava,S.C.,IndustrialRelations&LabourLaws,VikasPublishingHouse(P)Ltd. 

4. Sharma, J.P., Simplified Approach to Labour Laws, Bharat Law 

House(P)Ltd.,NewDelhi. 

5. Sharma,J.P.,IndustrialLaws,Taxmann,NewDelhi. 



BCM207:HUMANRESOURCEMANAGEMENT 

Objective: The objective of the paper is to familiarize the students with the different aspects 

ofmanaginghuman resourcein theorganization. 

UNIT–I 

HumanResourceManagement:Introduction,MeaningandDefinitions,Nature,Functions,Importance 

andLimitations ofHRM. ContemporaryChallengesin HRM. 

HumanResourcePlanning;Introduction,Definitions,Features,NeedforHRPlanning,Objectives,Proc

ess,FactorsaffectingHR Planning,Types,Benefits. 

JobAnalysisandJobDesign:Introduction,Objectives,Benefits,Process,TechniquesandProblemsinJo

bAnalysis.JobDesign-Meaning,Objectives andTechniquesofJobDesign. 

Recruitment and Selection: Meaning and Definitions, Importance and Purpose, Process, 

FactorsaffectingRecruitment,SourcesofRecruitment,Methods,ConstraintsandChallengesofRecruit

ment.RecentTrendsinRecruitment.Selection:MeaningandDefinition,SelectionProcessand 

Methods. 

UNIT–II 

Training and Development: Concepts, Importance, Identification of Training Needs. Types 

ofTraining: On the Job and Off the Job Methods of Training. Designing and Evaluation of 

TrainingProgrammes.Meaningof Development, DifferencebetweenTrainingandDevelopment. 

Performance Appraisal: Concept, Objectives, Methods of Performance Appraisal; How to 

MakeitEffective. 

InternalMobilityandTransfers:Promotions,DemotionsandOtherFormsofSeparations,Definitions,P

urpose,andBasisofPromotions.Transfer:Definitions,Purpose,TypesandTransferPolicy. 

 

Referencebooks: 

1. Dessler,PersonnelHumanResourceManagement, PrenticeHallofIndia. 

2. DADeCenzoandSPRobbins,Personnel/HumanResourceManagement,PrenticeHallof 

India. 

3. IanBeardwelland LenHolden,HumanResourceManagement,Macmillan. 

4. WendellFrench, ThePersonnelManagementProcess,HoughtonMifflinCo.,Boston... 

5. MSSaiyadain,HumanResourceManagement,TataMcGraw 



ENVIRONMENT, ROAD SAFETY EDUCATION, VIOLENCE 
AGAINSTWOMEN/CHILDRENANDDRUGABUSE(SEMESTER–
II) 

 

* Total duration of the whole paper(Consisting of four parts) shall be of 2 hours, carrying 

100marksin whole, dividedinto therations of40:20:20:20 
 

Note: The syllabus has 15 topics to be covered in 20 hour lectures in total, with 2 lectures in 
eachtopicfrom2 to 11 and oneeach forthetopics 1 and 12 to 15. 

1. EnvironmentConcept: 

Introduction,conceptofbiosphere–lithosphere,hydrosphere,atmosphere;Naturalresources–theirneed and 

types; Principles and scope of Ecology; concepts of ecosystem, population, community, 

bioticinteractions,biomes, ecological succession. 

 

2. Atmosphere: 

Parts of atmosphere, components of air; pollution, pollutants, their sources, permissible limits, risks 
andpossiblecontrol measures. 

 

3. Hydrosphere: 

Types of aquatic systems; Major sources (including ground water) and uses of water, problems of 
thehydrosphere,freshwatershortage;pollutionandpollutantsofwater,permissiblelimits,risksandpossiblecont
rol measures. 

 
4. Lithosphere: 

Earth crust, soil – a life support system, its texture, types, components, pollution and pollutants, 
reasonsofsoil erosion and possiblecontrol measures. 

 

5. Forests: 

Concept of forests and plantations, types of vegetation and forests, factors governing vegetation, role 
oftrees and forests in environment, various forestry programmes of the Govt. of India, Urban 
Forests,ChipkoAndolan. 

 

6. ConservationofEnvironment: 

The concepts of conservation and sustainable development, why to conserve, aims and objectives 
ofconservation, policies of conservation; conservation of life support systems – soil, water , air, 
wildlife,forests. 

 

7. ManagementofSolidWaste: 

Merits and demerits of different ways of solid waste management– open dumping, landfill, 
incineration,resourcereduction, recyclingand reuse,vermicompostingandvermiculture, organicfarming. 

 

8. IndoorEnvironment: 

Pollutants and contaminants of the in-house environment; problems of the environment linked to 

urbanand rural lifestyles; possible adulterants of the food; uses and harms of plastics and polythene; 

hazardouschemicals,solvents and cosmetics. 

 
9. GlobalEnvironmentalIssues: 

Globalconcern,creationofUNEP;Conventionsonclimatechange,Conventiononbiodiversity;Stratospherico

zonedepletion, dangers associatedand possiblesolutions. 



10. IndianLawsonEnvironment: 

IndianlawspertainingtoEnvironmentalprotection:Environment(Protection)Act,1986;Generalinformationab
outlawsrelatingto controlofair,waterandnoisepollution.Whatto dotoseekredressal. 

 

11. Biodiversity: 

Whatisbiodiversity,levelsandtypesofbiodiversity,importanceofbiodiversity,causesofitsloss,howtocheck 

its loss; Hotspot zones oftheworld andIndia, BiodiversityAct, 2002. 

 

12. NoiseandMicrobialPollution: 

Pollutionduetonoiseandmicrobesandtheireffects. 

 

13. HumanPopulationandEnvironment: 

Populationgrowthandfamilywelfareprogramme, HumanHealth.HIV-AIDS.HumanRights. 

 
14. SocialIssues: 

EnvironmentalEthics:Issuesandpossiblesolutions,problemsrelatedtolifestyle,sustainabledevelopment;Cons
umerisms and wastegeneration. 

 

15. LocalEnvironmentalIssues: 

Environmentalproblemsinruralandurbanareas.ProblemofCongressGrass&otherweeds,problemsarisingfrom 

theuseofpesticides and weedicides,smokingetc. 

 

Practical 

Dependingontheavailablefacilityinthecollege,avisittovermicompostingunitsoranyothersuchnon-

pollutingeco-friendlysiteorplanting/caringof vegetation/treescouldbetaken. 

 

ExaminationPattern: 
 

A qualifying paper of 40 marks comprising of forty multiple choice questions (with one correct and 
threeincorrect alternatives and no deduction for wrong answer or un-attempted question), and of 1 
hourduration. 

 
The students have to obtain 33% marks to qualify the paper. The marks are not added / included in 
thefinalmark sheet. 

 

UNITII(ROADSAFETY) 
 

ConceptandSignificanceofRoadSafety.Ro

leofTrafficPoliceinRoadSafety. 

TrafficEngineering–

Concept&Significance.TrafficRules 

&TrafficSigns. 

HowtoobtainDrivingLicense. 

TrafficOffences,PenaltiesandProcedures.C

ommonDrivingmistakes. 



SignificanceofFirst-aid inRoadSafety. 



Role of Civil Society in Road 

Safety.TrafficPolice-

PublicRelationship. 

 

Note: ExaminationPattern: 

 TheEnvironment and Road Safetypaperis60 marks. 

 Sixtymultiplechoicequestions(withonecorrectandthreeincorrectalternativesandnodeducti

onforwrongorun-attempted questions). 

 Thepapershallhavetwounits:UnitI(Environment)andUnitII(RoadSafety). 

 Unit II shall comprise of 20 questions with minimum of 1 question from each topics 1 to 10. 

Theentiresyllabus ofUnitIIis to becovered in10 hours. 

 Allthequestions aretobeattempted. 

 QualifyingMarks33per cent 

 Thepapersetteris requestedto set thequestions strictlyaccordingto thesyllabus. 

 
SuggestedReadings 

TheMotorVehicle Act, 1988(2010),Universal LawPublishingCo.Pvt. Ltd.,NewDelhi. 

Road Safety Signage and Signs (2011), Ministry of Road Transport and Highways, 

Governmentof India. 

 
Websites: 

www.chandigarhpolice.nic.in

www.punjabpolice.gov.inww

w.haryanapolice.gov.in 

www.hppolice.nic.in 
 

SYLLABUS ON “VIOLENCE AGAINST WOMEN & CHILDREN” AT UNDER-

GRADUATELEVEL 

UNIT III OF COMPULSORY PAPER ON ENVIRONMENT & ROAD SAFETY 

EDUCATIONASPART OFSEMESTER-II 

Unit – 

IIIVIOLENCEAGAINSTWOMEN&CHILDREN 

1. Concept and Types of Violence: Meaning and Definition of violence; Types of Violence 

againstwomen–

domesticviolence,sexualviolence(includingrape),sexualharassment,emotional/psychologicalviolence;Typ

esofViolenceagainstchildren–physicalviolence,sexualviolence,verbal and emotional abuse, 

neglect&abandonment. 

2. Protective Provisions of IPC on Domestic Violence & Sexual Violence against Women: 
DowryDeath– Section 304B; 

Rape–Sections 375,376(1),376A, 376B,376C, 376Dand376E; Cruelty 

http://www.chandigarhpolice.nic.in/
http://www.chandigarhpolice.nic.in/
http://www.chandigarhpolice.nic.in/
http://www.haryanapolice.gov.in/
http://www.haryanapolice.gov.in/
http://www.hppolice.nic.in/


–Section498A; 

InsulttoModesty–TheIndianPenalCodedoesnotdefinethewordeve-teasing;therearethreesections 



whichdealwithcrimeofeve-teasing.TheseareSections,294,354and509ofIndianPenalCode.Section 509 of 

the Indian penal code defines (Word, gesture or act intended to insult the modesty of awoman), Section 

294 – (Obscene acts and songs) and Section 354 (Assault or criminal force to womanwithintent to 

outragehermodesty); 

Hurt&GrievousHurtProvisions–
Sections319to326;AcidAttacks– Sections 326Aand 326B; 

Female Infanticide – Section 312, Section 313 of Indian Penal Code (Causing miscarriage 
withoutwomen‘sconsent)and section 314; 

Sexual Harassment – For providing protection to working women against sexual harassment, a 

newsection 354 A is added; 354 B (Assault or use of criminal force to women with intent to disrobe); 

354 CVoyeurism; 354 D (Stalking). All these provisions are added in IPC to protect women against acts 

ofviolence through Criminal Law (Amendment) Act, 2013; Human Trafficking and Forced Prostitution-

Sections370 and 370A 

 

3. ProtectiveLawsforWomen: 

 
3.1 Provisions of Protection of Women Against Domestic Violence Act 2005 – Definition, Powers of 
theMagistrate and Protection Officers, Protection order, Residence order, Monetary relief, Custody 
orderand Compensatoryorder. 

 
3.2 The Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013 –
Definition,InternalComplaintCommittee,LocalComplaintCommittee,ProcedureadoptedbyCommitteeforp
unishing accused. 

4. ProtectiveProvisionsof IPCregardingSexualViolenceagainstChildren: 

 

Section293(saleetc.ofobsceneobjectstoyoungpersons);294(obsceneacts&songs);305(abetmentofsuicideof

child);315to317(actcausingdeathafterbirthofachildetc.);361(kidnappingfromlawfulguardianship);362(abd

uction);363(punishmentforkidnapping);363A(kidnappingormaiminga minor for purposing of begging); 

364A (kidnapping for ransom etc.); 366 (kidnapping etc. to 

compelwomanformarriageetc.);366A(procurationofminorgirlforillicitforcedintercourse);366B(importatio

n of girl from foreign country); 367 (kidnapping/abduction in order to subject person togrievous hurt, 

slavery etc.); 369 (kidnapping adductive child under 10 year with intent to steal from 

itsperson);372&373 (selling &buyingminorforpurposes ofprostitution etc.). 

 

4.1 The Protection of Children from Sexual Offences Act, 2012: An overview of the POCSO, 

relevantlegalprovisionsandguidelinesfortheprotectionofchildrenagainstsexualoffencesalongwithpunishme

nts;roleofdoctors, psychologists&mental experts asperrules of POCSO. 
 

Note:InstructionsforExamination: 

 

UnitIIIofthepaperdealingwith ViolenceagainstWomen andChildrenisof20Marks. 

It shall have 20 multiple-choice questions (with one correct and three incorrect choice options and 

nodeduction of marks for wrong or un-attempted questions). Minimum two questions from each topic 

mustbecovered. 

AllthequestionsaretobeattemptedQualifyingMarks33 

percentDurationofExamination 30 Minutes 

ThePaperSetteris requested toset thequestionsstrictlyaccordingtothesyllabus. 



Pedagogy: 

TheentiresyllabusofUnitIIIistobecoveredintenhours intotal,witheachlectureofone-hourduration. 

Thepurposebehindimpartingteaching-learninginstructionsisto 
createbasicunderstandingofthecontents oftheUnitIIIamongthestudents. 

 

RELEVANTREADINGMATERIAL 

 

Ahuja,Ram(1998),Violence againstWomen,NewDelhi:RawatPublication 

NRHM, Child Abuse, A Guidebook for the Media on Sexual Violence against Children The Indian 

PenalCode(UniversalLawPublishingCo. Pvt. NewDelhi). 

TheProtectionofChildrenfromSexualOffencesAct,2012TheProte

ctionofWomen fromDomesticViolenceAct 2005 

The Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 

2013UNO, United Nations Secretary-General's Study on Violence against Children, adapted for 

Children andYoungPeople 

 

Unit–IVDrugAbuse 

UNITIV(Drugabuse:problem,preventionandmanagement) 

1. Problemof drugabuse 

Meaning and concept; types of drugs often misused;antibiotics, steroids and their misuse 

withsuitable examples;habit forming drugs and their effects; drug addiction; drug tolerance 

andwithdrawalsymptoms;varioussignsandsymptomsofdrugabuse;vulnerablegroups(age,gendera

nd socio-economicstatus) 

2. Preventionandmanagementof drugabuse 

Medical treatment through deaddiction center, support of family, media and school 

education;Governmentpolicies, programs and laws toprevent drugabuse. 

 

Instructionstotheexaminers 

1. Unit IV of the paper dealing with Drug abuse would be of 20 marks comprising of 

twentymultiple choice questions carrying one mark each having four options a, b, c, d with 

onecorrectand threeincorrect alternatives. 

2. Thequestion papershallbeset strictlyaccordingto thesyllabus uniformly 

3. Allthequestions aretobeattempted 

Note:The teaching hours for the Unit IV will be 10 

hoursSuggestedreadings 

1. KapoorT(1985)DrugepidemicamongIndian Youth.NewDelhi:MittalPub 
2. Modi,IshwarandModi,Shalini(1997)Drugs:addictionandprevention,Jaipur:Rawatpublications 

3. WorlddrugReport2019,Booklet1,Executivesummary,UnitedNationsOfficeofdrugandcrime 

4. BansalRandKumar A(2020)Drugabuse,addiction andrecovery 



SEMESTER-III 

 
BCM301:ISSUESININDIANCOMMERCE 

Objective: To enable the students to acquire basic knowledge of different issues faced 

inprogressand prospects ofcommerceinIndia. 

UNIT-I 

Foreign Direct Investment: Concept, Historical Perspective, Incentives for Attracting 

ForeignCapital, Implication for Indian industry, Role of Foreign Investment Promotion Board 

(FIPB) –Automatic Route and Sectoral Limits, Difference between FDI and Foreign Portfolio 

Investment(FPI). 

―Make in India‖ An Initiative of Government of India, Objectives, Sectors in Focus and Issues 

&Challengesahead. 

InternationalFinance:Introduction,Need,Importance,Sources-ExternalCommercial(FCCBs)Borrowings 

(ECB), AmericanDepositoryReceipt(ADR),GlobalDepositoryReceipt(GDR). 

 

UNIT-II 

Infrastructure: Growth of Infrastructure- Energy, Transport and Communication. Public-

PrivatePartnership (PPP) in Infrastructure Development in India, Bottlenecks, Models - Built 

OperateandTransfer(BOT), Built OperateLevyandTransfer(BOLT). 

Stock Exchanges in India: Organisation, Nature, Functions, Benefits, Growth, Trading in 

StockMarkets-ElectronicTrading, CommodityExchanges inIndia. 

Corporate Debt Restructuring: Concept, Importance, Methods, Corporate Scams and 

RegulatoryAuthorities-Serious Fraud Investigation Office (SFIO), Investors Protection in India- 

Need, andInitiativesbytheCentral Government. 

RecentTrendsinCreditRatingServicesin India-RoleofICRAandCRISIL. 

Referencebooks: 

1. IndianEconomy-Datt andSundharam,SChand andCo.NewDelhi 

2. Indian Economy-M.B.Shukla,TaxmanPublication,NewDelhi 

3. IndiaTransportReport,NationalTransportDevelopmentCommitteeReport,Routledge,Tols

toyMarg, NewDelhi 

4. FinancialMarketsInstitutionsandFinancialServices,CGomez–Prentice-Hall. 

5. PrinciplesofBusinessOrganisation,byY.K.Bhushan,SultanChand&Co, NewDelhi 

6. Guruswamy.S–GlobalFinancial Institutions,TataMcgrawHillsIndia. 

8. Khan–myIndian FinancialSystems-TataMcgrawHillsIndia. 

9. WebsiteofMakeinIndia 



BCM302:COSTACCOUNTING 
 

Objective:Theobjective ofthispaperistohelpthestudentstoacquire 

conceptualknowledgeofcostaccountingandelements ofcost. 

 

 

UNIT–I 
 

Introduction:Nature,ScopeandAdvantagesofCostAccounting,InstallationofCostingSystem,Differencebet

ween Cost andFinancial Accounting,Classification ofCosts. 

Material:Purchase,StorageandControlofMaterial,Stock 

Levels,Inventory,ControlTechniques.Methods ofPricingMaterialIssues. 

Labour:MeaningandComponentsofLabourCost.Concept,AccountingandControlof 

IdletimeandOvertime.MethodsofWagePaymentandIncentivePlans,LabourTurnover. 

 

 

UNIT–II 
 

Overheads: Collection, Classification, Allocation, Apportionment and Absorption of 

Overheads(Primaryand SecondaryDistribution), MachineHourRate. 

PreparationofCostSheet,OperationCosting,ServiceCosting. 
 

CostLedgerAccounting, ReconciliationofCostandFinancialAccounts. 

 

 

PracticalWork: 

Use of software package to obtain cost accounting output like: Analysis of Cost- Centre wise 

andElementwise,AllocationandApportionmentofOverheads,PreparationofCostSheet. 

Referencebooks: 
1. BanerjeeBhabatosh:CostAccounting,PhiLearning 

2. SaxenaandVashist: CostAccounting,Sultan ChandandSons. 
3. N.K.Agarwal:CostAccounting,SuchitaPrakashanPvt.Ltd. 
4. Horngren,SrikantM.Datar,Georgefoster:CostAccounting,PrenticeHall. 



BCM303:COMPANY LAW 

 

Objective: The objective of this paper is to help the students understand various provisions 

ofCompaniesAct 2013. 

 

UNIT-I 

Introduction: Characteristics of a Company, Concept of Lifting of Corporate Veil, 

EmergingTypesofCompanies. 

FormationofCompany–Promotion&Registration,Pre-incorporationContractandProvisionalContracts. 

Memorandum of Association, Articles of Association, Doctrine of Constructive Notice, 

DoctrineofUltra-Vires, DoctrineofIndoorManagement, 

ProspectusandStatementin LieuofProspectus,Red-HerringProspectus. 

ShareCapital–

KindsofShares,BookBuildingProcess,InformationMemorandum,DematerializationofShares,AS

BASystem, Transfer &TransmissionofShares. 

UNIT-II 

MembersandShareholders–TheirRightsandDuties. 

Management–

Directors,ClassificationofDirectors,Disqualification,Appointment,LegalPosition,PowersandDutie

s,RemovalofDirectors,BoardMeetings,OtherManagerialPersonneland Remuneration. 

WindingUp-Conceptand Modes. 

Practical Work: Teacher should use Internet and Communication Technology to give 

studentsdemoregardingprocedureofOnlineFilingofDocumentsforRegistrationofCompany,obtainin

g DirectorIdentity Number(DIN),CorporateIdentity 

Number(CIN),etc.StudentsshouldbeapprisedofNationalCompanyLawTribunal(NCLT),InsiderTra

ding,RatingAgencies, etc. Practical Training about Notice of Meeting, Agenda, Quorum, Proxy, 

Reports,Minutes of Meeting, Resolutions, etc. The teacher should use simulation method and 

will hold atleastOne Statutory Meeting, One AnnualGeneralMeeting, One Extra-ordinary 

Meeting andOneBoard Meeting. 



Referencebooks: 

 
1. Kannal, S., & V.S. Sowrirajan, ―Company Law Procedure‖, Taxman‘s Allied Services 

(P)Ltd.,NewDelhi(LatestEdn). 

2. Ramaiya, A., ―A Ramaiya’s Guide to Companies Act‖, Lexis Nexis Butterworths 

Wadhwa,Nagpur. 

3. Singh,Harpal,―IndianCompanyLaw‖,GalgotiaPublishing,Delhi. 

4. Singh,Avtar,―CompanyLaw‖,EasternBookCompany,Lucknow 



BCM304:BUSINESSMATHEMATICSANDSTATISTICS 

Objective:Theobjective ofthispaperistohelpthestudentsinunderstandingmathematicalandstatisticaltools 

in business decisions. 

UNITI 

Matrices and Determinants: Definition of a Matrix. Types of Matrices; Algebra of 

Matrices;Properties of Determinants; Calculation of Values of Determinants upto Third Order, 

Ad-Joint ofa Matrix, Elementary Row or Column Operations; Inverse of a Matrix. Solution of a 

System ofLinearEquationshaving UniqueSolutionandInvolvingnotMoreThanThreeVariables. 

Differentiation–IdeaofSimpleDerivativeofdifferentFunctions(excludingtrigonometricfunction). 

Maximaand MinimaofFunctions ofOneVariableonly 
 

UNITII 

Introduction:StatisticsasaSubject;StatisticalData:MeaningandTypes,CollectionandRoundingofD

ata, Classification and Presentation ofData. 

Analysis of UnivariateData:Construction ofaFrequency Distribution;Conceptof 

CentralTendencyandDispersion-andTheirMeasures;MeasuresofSkewness;ConceptofKurtosis. 

TimeSeries:Meaning,Components,Models,FittingLinearand QuadraticTrend 

Index Number: Meaning, Types, and Uses: Methods of Constructing Price and Quantity 

Indices(SimpleandAggregate);TestsofAdequacy;Chain-

BaseIndexNumbers;BaseShifting,Splicing,andDeflecting;ProblemsinConstructingIndexNumbers

;ConsumerPrice Index. 

Practicalwork:Collection,ClassificationandPresentationofdatausingMicrosoftExcel 
 

Referencebooks: 
 

1. DowlingE.T.:MathematicsforEconomics;ShaumSeries,McGrawHill,London. 

2. Holden:MathematicsforBusinessandEconomics;Macmillan India,NewDelhi. 

3. Kapoor,V.K.: Business Mathematics;SultanChand&Sons,Delhi. 

4. Vohra,N.D.:QuantitativeTechniquesinManagement;TataMcGrawHill,NewDelhi. 

5. Aczel,AmirD.:CompleteBusinessStatistics,Irwin. 

6. Chou-Ya-Lun:StatisticalAnalysis,Holt,RinchartandWinslon. 

7. Heinz,Kohler:StatisticsforBusiness &Economics,HarperCollins. 

8. Levin,Richard I.&DavidSRubin:StatisticsforManagement,PrenticeHallofIndia,Delhi. 



BCM305:BANKINGANDINSURANCE 
 

Objective:To acquaintthestudentswith Indian Bankingand Insuranceindustry. 
 

UNIT–I 

IndianBankingSystem:Introduction,Concept,TypesofBanksandStructureofBankingSystem,Functi

onsofCommercialBanks,TheReserveBankofIndia:FunctionsofRBI,MonetaryPolicies and 

Techniques ofCredit Control. 

Reforms in Indian Banking: Overview, Recommendations of Narasimham Committee, 

VermaPanelReport,IntroductiontoBaselNorms,CapitalAdequacy 

Ratio(CAR),RevisedNPANorms-GrievanceMechanism andBankingOmbudsman,Impact 

ofReforms. 

EmergingTrendsinBanking:ConceptofE-Banking,MobileBanking,ElectronicFundTransfer- ( 

RTGS& NEFT) and Core Banking. RBI Guidelines on Internet Banking, Challengesfacedby 

IndianBanking,ChequeTruncation System. 

UNIT–II 
 

Insurance: Concept, Nature of Insurance, Functions of Insurance, Types of Insurance (Life 

andNon-Life), Importance of Insurance, Principles of Insurance Contract-Features of Life and 

Non-life Insurance. 

Insurance and IRDA: IRDA Act 1999, Provisions, Duties, Powers and Functions of 

IRDA,Compositionand GrievanceMechanismandInsuranceOmbudsman. 

Referencebooks: 
 

1. MNMishra,SBMishra: InsurancePrinciples&Practice,SultanChandandSons. 

2. JamesLAthearn: RiskandInsurance,WestPublicationCo. 

3. NaliniPravaTripathyandPrabirPal:InsuranceTheoryandPractice,PrenticeHallIndia. 

4. PAS Mani: Life Insurance in India, Western Printers and Publication. Insurance & 

RiskManagement – Dr. P.K.Gupta,HimalayaPublishingHouse,Delhi. 

5. Banking Law and Practice Maheshwari, S.N. and Maheshwari, S.K.,Kalyani Publishers, 

NewDelhi. 

6. Emerging Trends in the Banking Sector, Mittal R.K., Saini A.K. &Dhingra Sanjay, 

Macmillan,NewDelhi. 

7. MadhuVij:ManagementofFinancialInstitutionsinIndia,AnmolPublications. 

 
8. U.C.Patnaik:RuralBankingin India,Anmol Publications. 

9. Vasanth Desai: Nature and Problems of Commercial Banking in India, Himalaya 

PublishingHouse. 

10. V.K.Gupta:ManagementofFinancial InstitutionsinIndia,RadhaPublications 

11. G.RameshBabu:ManagementofFinancialInstitutionsinIndia,CraftPublishingCompany. 

12. VasanthDesai:IndianBanking,NatureandProblems,HimalayaPublicationsHouse. 



BCM-306:GOODSANDSERVICETAX 

Objective:UnderstandingofBasicsofGST 

 

UnitI 

Tax structure in India: Direct and Indirect taxes, Overview of Goods and services tax, Implementation 

ofGST:GST Council,Reasons for GST introduction:Pros & Cons, Registration:Persons liable 

forRegistration- Procedure of registration- Exemption from Registration, Administration: Officers 

underGST- their appointment and powers, Levy and collection of CGST/ SGST, Composition levy 

scheme,Inputtaxcredit(Simpleproblems), Timeofsupply,Taxinvoice,Credit anddebit notes. 

 

UnitII 

IGST Act, 2017: Definitions- Supplies in the course of inter state trade or commerce- Supplies in 

thecourse of intra state trade or commerce- Levy and collection of IGST- Place of supply,Exemption 

fromGST,Value of supply: Computation of taxable value & tax liability- Valuation rules,Returns 

andPaymentunderGST,Refundoftaxes,Offencesandpenalties,GSTportal:GSTN,GSP'sandASP's. 

Referencebooks: 
 

1. TheCentralGoodsandServicesTaxAct,2017ofMinistryofLawandJustice(Legislative 

Department) 12
th

 April, 2017) published in The Gazette of India dated 12
th

April,2017. 

2. Taxmann‘sGSTReadyReckonerUpdated till18
th

June,2017. 

3. Taxmann‘sGSTManual-Enforcedw.e.f.1.7.2017. 

4. GSTReadyReckonerbyCAKeshaR Garg,BharatLawHouse,Delhi. 

5. GoodsandServicesTaxinIndia -------- NotificationsbyGovernmentof India 

6. GSTBill2012 

7. IntegratedGoodsandServicesTax Act2017 



SEMESTER-IV 

BCM401:SECURITYANALYSISANDPORTFOLIOMANAGEMENT 
 

Objective: The paper aims at providing the students a comprehensive knowledge about 

securityanalysisandportfoliomanagementandequippingfortakingprofitableinvestmentdecisions. 

UNIT–I 
 

Investment–Meaning,Nature,ObjectivesandProcess.InvestmentAvenues/Alternatives.Investment 

Philosophy, Value Investing and Growth Investing, Investment Strategy, 

IndividualandInstitutionalInvestors. 

Security Analysis – Meaning, Risk and Return, Types and Measurement of Risk, Risk 

andReturnTradeOff. 

Investment Analysis : Fundamental Analysis – Economic, Industry and Company 

Analysis.TechnicalAnalysis. Fundamental v/sTechnical Analysis. 

UNIT–II 
 

Portfolio Management – Concept, Portfolio Management Schemes, Portfolio Theories, 

CapitalMarketLine, MarvkowitzModel, Sharpe Model, Jensen and TreynorModel, 

CapitalAssetPricingModel,Arbitrage PricingTheory,Efficient 

MarketTheory,SecurityMarketLine. 

PortfolioPerformanceEvaluationandRevision. 

GlobalInvesting– BenefitsandOptionsforGlobal Investment. 
 

Referencebooks: 
 

1. Fischer&Jordan,SecurityAnalysisandPortfolio Management,PrenticeHallIndia. 

2. Punithavathy Pandian, Security Analysis and Portfolio

 Management,VikasPublishingHousePvt.Ltd. 

3. MartinPring,TechnicalAnalysisExplained,McGrawHill. 

4. V. A. Avadhani, Investment and Securities Market in India, Himalaya 

PublishingHouse. 

5. French,Don,SecurityandPortfolioAnalysis,MerrilPublishingCo. 

6. PreetiSingh,InvestmentManagement,HimalayaPublishing. 

7. DevinS.,PortfolioManagement,PrenticeHall. 
8. Cheney,Muses,FundamentalsofInvestments 

9. V.K.Bhalla,PortfolioAnalysisandManagement, SultanChand&Sons 



BCM402:ADVANCEDACCOUNTING 
 

Objective: To provide knowledge to students about advanced accounting problems with 

therelevantIndian AccountingStandards. 

UNIT-I 
 

Valuation of 

SharesValuationofGo

odwillInsuranceClaim

s. 

AccountingforHire-PurchaseandInstalmentsystem 
 

InvestmentAccounts 

UNIT-II 
 

AccountingforAmalgamation,Absorption(ExcludingInter-

Holding)&ExternalandInternalReconstructions. 

Accounts of Holding Companies-Preparation of CBS, Mutual Owings- Revaluation of Assests -

BonusIssue(Excluding Cross Holdings). 

LiquidationofCompanies. 
 

 
Practicalwork: 

 

1. DesigningSchemeofInternalReconstruction. 
 

2. CaseStudiesonMergers andAcquisitions. 
 

Referencebooks: 
 

1. SehgalA.andSehgalD.,―AdvancedAccounting‖,TaxmanPublicationsPvtLtd.,NewDelhi. 

2. Shukla, M.C., Grewal T.S. and Gupta S.C: ―Corporate Accounting‖, S. Chand and Co., 

NewDelhi. 

3. GuptaR.L,andRadhaswamyM,―CorporateAccounting‖,SultanChandandSons,NewDelhi. 

4. GoyalV.K.,―CorporateAccounting‖,ExcelBooks,NewDelhi. 

5. MaheshwariS.N.,andMaheshwariS.K.,―CorporateAccounting‖,VikasPublication,NewDelhi. 

6. GuptaN.andSharmaC.,―CorporateAccounting‖,AneBooksPvtLtd,NewDelhi 



BCM403:AUDITINGANDSECRETARIALPRACTICE 

 

Objective:Theobjectiveofthepaperistohelpthestudentsinunderstandingconceptsandissuesin 

Auditingand Secretarial Practice. 

 

UNIT-I 

 

Auditing: Introduction, Meaning, Objectives, Basic Principles, Classifications, Advantages 

andLimitations of Audit. Investigation, Difference between Audit and Investigation: Audit 

Program,AuditEvidence,InternalControl,InternalCheck andInternal Audit. 

Vouching – Definition – Features – Examining Vouchers - Vouching of Cash book – 

VouchingofTradingTransactions. 

VerificationandValuationofAssets&Liabilities 

CompanyAuditor-QualificationsandDisqualifications–Appointment-Removal,Remuneration, 

Rights, Duties and Liabilities, Auditor‘s Report - Contents and Types CompanyAuditorReport 

Order(CARO). 

 

UNIT–II 

 

SecretarialPractice:Definition of Company Secretary, Qualification ofCompany 

Secretary,Appointment, Dismissal, Duties & Liability for Offences of Company Secretaries. 

Position andRoleofCompanySecretaries, CompanySecretaryin Practice. 

AnnualGeneralMeeting, Extra Ordinary GeneralMeeting, Director,Boardand 

CommitteeMeetings, Meaning and Types of Motions and Resolution, Minutes, Role of Company 

Secretarybefore,during and afterMeetings. 

PracticalWork: 

 

a) PracticalWorkonVouchingandAuditReportPreparation. 

b) PreparingofMinutes,Motions andResolutions,HoldingofMeetings. 

 

Referencebooks: 

 
1. Dinkar,P.,―PrinciplesandPracticeof Auditing”,SultanChandandSons,NewDelhi. 

2. InstituteofCharteredAccountantsofIndia:‗‗AuditingandAssuranceStandards‘‘,ICAI, 
3. Gupta, K., and Arora, A., ―Fundamentals of Auditing,‖, Tata Mc-Graw Hill, Publishing Co. 

Ltd.,NewDelhi. 

4. Ghatalia,S.V.:―PracticalAuditing,‖,AlliedPublishersPrivateLtd.,NewDelhi. 

5. Kapoor,N.D.,―SecretarialPractice‖SultanChandandsons. 

6. Kuchal,M.C.,―SecretarialPractice‖,VikasPublishing. 



BCM404:COSTMANAGEMENT 

 

 

Objective:Theobjectiveofthepaperistoacquaintthestudentswiththevariousmethodsofcostdetermin

ation and tools and techniques ofcost control. 

UNIT–I 

Cost Management: Need Significance and Different Areas of Cost Management and 

Application.MethodsofCostDetermination:JobCosting,BatchCosting,ContractCosting,UniformC

ostingandInterFirmCosting, ProcessCosting (includingjoint andby-products). 

Contemporary Concepts: Activity Based Costing, Target Costing, Life Cycle Costing, 

ValueChainAnalysis. 

 

UNIT–II 

TechniquesforCostControl: 

Marginal Costing, Cost, Volume; Profit Analysis and Decision Making; Differential Costing 

andAbsorptionCosting. 

Budgeting and Budgetary Control: Concepts, Objectives, Limitations, Types of Budgets, 

ZeroBase Budgeting. 

StandardCosting,AnalysisofVariance. 
 

 

 

PracticalWork: 

Use of software package to obtain cost accounting output like: Fixed and Variable Cost, 

BreakEvenPoint, P/VAnalysis, Preparation ofbudgets. 

 

Referencebooks: 

1. EdwardBlocher,DavidStoul-GaryCokins:CostManagement,McGrawHill 

2. JawaharLal:AdvanceManagementAccounting,S.ChandandCompanyLtd. 

3. M.RaviKishore:CostManagement,TaxmanPublications. 

4. N.K.Agarwal:CostAccounting,SuchitaPrakashanPvt.Ltd. 

5. Horngren,SrikantM.Datar,Georgefoster:CostAccounting,PrenticeHall. 



BCM405:MARKETINGMANAGEMENT 

 

 

Objective:Thepaperaimsatmakingstudentstounderstandthebasicconcepts,philosophies,processandtechniq

ues ofmarketing. 

 

UNIT–I 

IntroductiontoMarketing:Meaning,NatureandScopeofMarketing,MarketingConceptsandPhilosophies,

Marketing Process, MarketingMix. 

ConsumerBuyingBehaviour:FactorsInfluencingBuyingBehaviour,BuyingDecisionProcess.MarketSeg

mentation:LevelsandPatternsofMarketSegmentation,Basis,MajorSegmentationVariablesforConsumer

Markets,Concepts ofMarketTargeting and Positioning. 

Product Planning and Market Strategies: Product Life Cycle, New Product Development, 

ProductConceptsand Classification, Branding, PackagingandLabeling. 

UNIT–II 

PricingDecision:PricingPoliciesandStrategies. 

Distribution Decisions: Channel Design Decisions, Major Channel Alternatives,

 ChannelsManagementDecision, Causesand ManagingChannel Conflict,Physical 

Distribution. 

PromotionDecisions:CommunicationProcess. 

 
PromotionTools:Advertising(StepsInvolvedinDesigningandAdvertisingProgramme),SalesPromotions,P

ersonal Selling. 

Recenttrendsinonlinemarketing;e-marketing, mobilemarketingandsocialmediamarketing. 

 

Referencebooks: 

1. Czinkota,M.R.andKotabe.M.,MarketingManagement,VikasPublishing,NewDelhi. 

2. Kotler,P.,MarketingManagement:Analysis,Planning,Implementation&Control,PrenticeHallofIndia,NewDel

hi. 

3. Perreault,W.D.andJerome,E.M..,BasicMarketing,TataMcGrawHill,NewDelh. 

4. Ramaswamy,V.S.andNamakumari,S.,MarketingManagement:Planning,Control,MacMillanPress,NewDelhi

. 

5. Zikmund,A.,Marketing,ThomsonLearning,Mumbai. 



BCM406:QUANTITATIVETECHNIQUESANDMETHODS 

Objective: The objective of the paper is to acquaint the student with the various 

quantitativetechniquesand methodsused in managerial decisions. 

UNITI 

QuantitativeTechniques:IntroductionandUseinBusiness 

TheoryofProbability:Introduction,DefinitionsandUseofAdditionandMultiplicativeTheorem,Condi

tionalProbability.Probability-Distribution:Binomial-Distribution,Poisson-Distribution,Normal-

Distribution 

Linear Programming: Meaning, Advantages, Limitations, Basic Terminology, Formulation 

ofLinearProgramming Problem,GraphicSolutionofLinearProgramming 

Problem;BusinessApplicationofLinearProgramming. 

 

UNITII 

 
InterpolationandExtrapolation 

 
Correlation:Meaning,Types,Methods-

ScatteredDiagram,KarlPearson‘sCoefficientofCorrelation,Rank Correlation and Concurrent 

DeviationMethod. 

 

Regression: Meaning and Significance, Difference Between Correlation and Regression, 

SimpleLinearRegression and EstimationofParameters (SlopeandIntercept). 

 

PracticalWork:Useof MicrosoftExcelinSolvingSimpleDataAnalysis. 

 
Referencebooks: 

1. DowlingE.MathematicalMethodsforBusinessandEconomics,McGrawHill 

2. K.Sydsaeter,P.HammondEssentialMathematicsforEconomicAnalysis,Pearson 

3. ChiangFundamentalMethodsofMathematicalEconomics,3rdedition,McGraw-Hill 

4. Renshaw,G.MathsforEconomics.Oxford:OxfordUniversityPress. 

5. SpiegelM.andStephens L.Schaum‘sOutlineofStatistics,McGrawHill 

6. LindD. BasicStatisticsforBusinessandEconomics,McGrawHill 

7. Dougherty,C. IntroductiontoEconometrics.Oxford:OxfordUniversityPress. 

8. Vogelvang,B.Econometrics:Theoryand ApplicationswithE-Views. LondonPearson. 



SEMESTER-V 
 

BCM501:INCOME TAXLAW 
 

Objective: The objective of the course is to impart basic knowledge of the provisions of 

Incometaxlaws inIndia. 

UNIT–I 
 

Introduction, Important Definitions: Assessee, Person, Income, Total Income, Assessment 

Year& Previous Year. Agricultural Income & its assessment. Residence & Tax Liability (Basis 

ofCharge).Capital&Revenue. ExemptedIncomes. 

IncomefromSalaries,IncomefromHouseProperty. 
 

UNIT–II 
 

Profits and Gains of Business and Profession including Depreciation, Capital gains, Income 

fromOtherSources. 

Note:Thepapersetterwill considerthechangesup to30
th

Septemberofrelevantyear. 

PracticalWork: 
 

1. PreparationofForm16 and16A 

2. PreparationandFillingof ITRForms 

3. Preparationof PANForm 

 

SuggestedReadings: 
 

1. Students‘ Guide to Income Tax - Dr. Vinod K. Singhania& Dr. Monica Singhania. 

(TaxmannPublications,NewDelhi) 

 

2. Income Tax Law and Accounts – Dr. H. C. Mehrotra & Dr. S.P. Goyal (Sahitya 

BhawanPublications,Agra) 

 

3. IncomeTax–Dr.GarishAhuja&Dr.Ravi Gupta 
 

(BharatPublications,NewDelhi) 



BCM502:MANAGEMENTACCOUNTING 

 
Objective: To study the basic concepts of Management Accounting relevant in Business 

andhelpingthestudents tounderstand theusageofAccountinginFinancial Management. 

Unit-I 

 
OriginConcept,NatureandScopeofManagementAccounting,DistinctionbetweenManagementAcco

untingandFinancialAccounting.Nature,ImportanceandLimitationsofFinancialStatements,Toolsof

FinancialAnalysis-TrendAnalysis,CommonSizeFinancialStatementsand 

ComparativeFinancialStatements, Ratio Analysis. 

Unit-II 

 
Fund Flow Statement, Cash Flow Statement (AS-3). Price Level Accounting, Social 

Accounting,Human Resource Accounting (Concept only), Responsibility Accounting: Concepts, 

Steps inResponsibilityAccountingandAdvantages ofResponsibilityAccounting. 

Practical: Use of various software packages to obtain different Management 

Accountingoutputslike:(i)FundFlowStatement,(ii)RatioAnalysis,(iii)CashForecast

ing. 

 

Referencebooks: 

 
1. AnthonyRobert,Reece,PrinciplesofManagementAccounting; RichardD.IrwinInc.Illinois. 

2. KhanM.Y.andJainP.K.,Management Accounting; TataMcGrawHill,NewDelhi. 

3. Kaplan R.S. and Atkinson A.A., Advanced Management Accounting, Prentice 

IndiaInternational,NewDelhi. 

4. Dr.S.N.Maheshwari: PrinciplesofManagementAccounting,SultanChand&Sons,NewDelhi 

5. I.M.Pandey:ManagementAccounting,VikasPublication 

6. DebarshiBhattachharya:ManagementAccounting,PearsonPublication 



BCM503:INDIANECONOMY 
 

Unit– I 
 

i) StateofIndianEconomyatthetime of Independence. 
 

ii) NatureofIndianEconomy. 
 

iii) FeaturesandAppraisalofEconomicReformsProgramme. 
 

iv) ComparingDevelopment ExperienceofEconomiesofIndia andChina. 
 

v) NationalIncomeofIndia–Estimates,Inter-regionalVariationsinNational Income. 
 

vi) DemographicFeaturesofIndianPopulation,DemographicDividend. 
 

Unit – II 

i) IndianPublicFinance:TheIndianTaxStructure,PublicExpenditure,PublicDebt. 
 

ii) CapitalMarket:Growth,ProblemsandReformssince1991. 
 

iii) External Sector: Contemporary Problems of India‘s International trade. Balance of 

PaymentsPosition,Foreign Trade Policy. 
 

iv) Economic Planning in India – Objectives, Achievements and Failures, Latest Five Year Plan 

inIndia,NITIAayog. 

 

SuggestedReadings: 
 

1. Bhahmananda, P.R. And Panchmukhi, V.R.(eds.) 1987 – Development Process of 

IndianEconomy,Himalaya PublishingHouse, Bombay. 

2. Jalan,Bimal 1992:theIndianEconomy–ProblemsandProspects,Viking,NewDelhi. 

3. Ahluwalia, I.J. and Little, IMD(eds.) 1998: India‘s Economic Reforms and Development. 

(EssaysinHonourofManmohan Singh), OUP, NewDelhi 

4. Nagraj, R.2006: Aspects of India‘s Economic Growth and Reforms, academic Foundations, 

NewDelhi. 

5. Puri,V.K.andMisra,S.K.:IndianEconomy,LatestEdition,HimalayaPublishingHouse 

6. DattandMahajan: IndianEconomy,S.ChandandCompany,LatestEdition 

7. Dhar,P.K.:IndianEconomy– ItsGrowingDimensions(LatestEdition),KalyaniPublishers 

8. EconomicSurvey:GovernmentofIndia,LatestIssue 

9. EconomicandPoliticalWeekly:VariousIssues 



BCM504:PRODUCTIONANDOPERATIONMANAGEMENT 
 

Objectives:Theobjectiveofthiscourseistoenablethestudentsto understandtheconcepts 

ofproductionand operations managementofan industrialundertaking. 

Unit-I 
 

IntroductionofProductionandOperationalManagement:Meaning,ObjectivesandScope.StrategicPla

nningandDemandForecasting.ProductionProcessandAnalysis.CapacityPlanning and 

Management. New Product/ Service Design and Development. Facility Location.Facility Layout. 

Production Planning and Control Techniques- Sequencing (Processing in 

JobthroughTwoMachines)andNetworkAnalysis - PERT/CPM(includingCrashing). 

Unit-II 

 
Work Measurement and Work Study: Methods, Analysis and various Charts, Time Study 

andPrinciples of Motion Economy. Purchase Management. Inventory Management 

Fundamentals :Economic Order Quantity, Quantity Discount, Reorder Level, Lead Time, Safety 

Stock, JIT.Supply Chain Management: Concept& Components of Supply Chain,Activities in 

SupplyChainManagement,Logistics Management. 

SuggestedReadings: 
 

1. B.Mahadevan―OperationsManagementTheory&Practice‖,PearsonEducation. 
 

2. KanishkaBedi,―Production&OperationsManagement‖,OxfordHigherEducation. 
 

3. L.J.Krajewski&L.P.Ritzman―OperationsManagementProcesses&ValueCha

ins‖,Pearson Education. 

4. B.S.Goel―ProductionOperationManagement‖. 
 

5. RichardBChase,FRobertJacobs,NicholasJ 

AquilanoandNitinKAgarwal,―Operations Management – For Competitive 

Advantage‖, The McGraw HillCompanies. 



BCM505:ENTREPRENEURSHIPANDSMALLBUSINESS 
 

Objectives:-The basic objective of this course is to help the learners understand various 

issuesinvolvedinsettingupaprivateenterpriseanddeveloprequiredentrepreneurialskillsineconomic 

development. It also aims to motivate students to opt for entrepreneurship and self-

employmentasalternatecareeroptions. 

UNIT-I 

 

 

Entrepreneurship- Concept and Theories; Entrepreneur- Meaning and 

Characteristics,Entrepreneurialmindset..Distinctionbetweenmanagerandentrepreneur.Distinctionbet

weenentrepreneurandintrapreneur.Innovation-

meaning,features,andneed.Latestinnovationsinmanufacturingand servicesectors. Social 

andcommercial entrepreneurship. 

WomenEntrepreneurship-

ProblemsFaced,Suggestions,RoleofGovernmenttopromoteWomenEntrepreneurship; Socio-

economicEnvironment. 

Business Planning. Entrepreneurial Development Programmes-- their Relevance

 andAchievement,RoleofGovernment in Organizing EDPs. 

UNIT-II 
 

MSMEs–Definition,Registrationprocessanditsprocedure,Benefitsofregistration.MSMEs---

SeedBedofEntrepreneurship; Start up- Its Concept, stepsand need. 

ProductPlanningandManagement;MarketingManagement;Growthand DiversificationStrategies. 

Logistics management—meaning, features, and its role in business 

enterprisesRole of MSMEs in the National Economy; Role of ecommerce and 

mcommerce inpromoting small business.Small Business and Modern Technology. 

TaxConsiderations/taxbenefits to MSMEs;MSME‘SExemptions. 

 

Projectworks 

 

 Understandingthelifeof celebrated andunsungentrepreneurs 

 Studytheroleof government, women,and dalitsas entrepreneur 

 Studytheroleofsocialmarketing, socialentrepreneurship, and socialaudit 

 Studytheroleofdifferent forms ofbusiness ownership 

 Studytheonlinebusinessmodels and roleofecommerceand mcommerce 

 Studyof Indian modelof businesses 

 Studytheshades ofbusiness in urban and rural areas 

 Study various aspects of organizations like Tata, Reliance, Maruti, Hindustan Motors, 

Wipro,Haldiram,Flipkart,Amul,AmaravatiTalluka,Lizzatpapad,Google,Appleetc. 



 StudyGandhi‘sTrusteeshipmodelthroughCorporateSocialResponsibility/Corporate 



 Governanceorientationofcompanies. 

 Study the role of demographic, psychographic, political, competitive, and environmental 

factorsin business 

 Studythemanagementofbusinesses likewellness, eventmanagement, radio taxies,etc. 

 Studytheroleofbusiness facilitatorslikebanking, insurance,supplychain, andlogistics, etc. 

 StudyofDabbawalsandmathematicalreasoning 

 Useand analysisofsecondarydatasourcesforbusiness decisionmaking 

 Writingbusinessplan 

 

Suggestedreadings 

 
1. Desai, Vasant (2003). Small-Scale Industries and Entrepreneurship. Himalaya Publishing 

House,Delhi. 

2. Kaulgud,Aruna(2003).EntrepreneurshipManagement.VikasPublishingHouse,Delhi. 

3. Cynthia,L.Greene(2004).EntrepreneurshipIdeasinAction.ThomsonAsiaPvt.Ltd.,Singapore. 
4. Chandra, Ravi (2003). Entrepreneurial Success: A Psychological Study. Sterling Publication 

Pvt.Ltd.,NewDelhi. 

5. . Balaraju, Theduri (2004). Entrepreneurship Development: An Analytical Study. 

AkanshaPublishingHouse, UttamNagar, NewDelhi. 

6. David,Otes(2004).AGuidetoEntrepreneurship.JaicoBooksPublishingHouse,Delhi. 

7. Taneja(2004).Entrepreneurship.GalgotiaPublishers 



BCM506:FINANCIALMARKETSANDSERVICES 

 

 

Objective:To familiarizethestudentswiththetraditionalandmodernfinancialandservices. 
 

UNITI 
 

FinancialMarkets:Meaning,FunctionsandTypes. 
 

MoneyMarket:Meaning,Characteristics,Structure,Participants,GrowthofIndianMoneyMarket, 

Components of Money Market, Call Money Market, Acceptance Market, Bills 

Market,CommercialPaperMarket. CertificatesofDeposits MarketinIndia. 

CapitalMarket:NatureandRole,Functions,DistinctionbetweenMoneymarketandCapitalMarket,Pr

imaryMarket,Secondarymarket,Operational MechanismofCapitalMarket. 

UNITII 
 

FinancialServices:Meaning,Characteristics,ImportanceandKindsofFinancialservices,Financial 

Services and Economic Environment, Players in Financial services. Merchant 

Banking:Concept,Evolution and Functions ofMerchant banks. 

Mutual Funds: Concept, Types, Advantages, Problems of Mutual Funds in India, 

ConstitutionandManagement ofMutual Funds. 

ExchangeTradedFunds,Factoring. 
 

Suggestedreadings 
 

1. FinancialMarkets:A Beginners‘Module,WorkbookfromNSE 

2. MutualFund:ABeginners‘Module,WorkbookfromNSE 

3. Gurusamy,FinancialMarketsand Institutions,3rdedition,TataMcGrawHill. 

4. Saunders,FinancialMarketsand Institutions,3rdedition,TataMcGrawHill. 

5. Thummuluri,Siddaiah,FinancialServices,1stedition,PearsonEducation. 

6. Khan,Indian FinancialSystems,6thedition,TataMcGrawHill 



SEMESTER–VI 

 
BCM601:DIRECTTAXLAWS 

 

Objective: The objective of the course is to impart basic knowledge of the provisions of 

Incometaxlaws inIndia. 

UNIT–I 
 

DeemedIncomesandClubbingofIncomes(AggregationofIncomes),Set-offandCarryForwardof 

Losses,DeductionstobemadeinComputingtheTotalIncome,Rebate &Relief. 

AssessmentofIndividual. 
 

UNIT–II 
 

AssessmentsofHUF,AssociationofPersons&Firm. 
 

Income Tax Authorities, Procedure of Assessment (Practical aspects of Filing of Return to 

bestressed),Penalties,Deduction&CollectionofTaxatSource,AdvancePaymentofTax,Appeals&Re

vision. 

Note:Thepapersetterwill considerthechangesup to30
th

Septemberofrelevantyear. 

PracticalWork: 
 

1. Filingof returnbyanIndividual,HUF&Firm. 
 

2. FillingandSubmissionofTDSForm. 

 

 
 

SuggestedReadings: 
 

1. Students‘ Guide to Income Tax - Dr. Vinod K. Singhania& Dr. Monica Singhania. 

(TaxmannPublications,NewDelhi) 

2. IncomeTaxLawand Accounts–Dr.H.C.Mehrotra&Dr.S.P.Goyal (Sahitya 

BhawanPublications,Agra) 

3. IncomeTax–Dr.Garish Ahuja&Dr.RaviGupta (BharatPublications,NewDelhi) 



BCM602:FINANCIALMANAGEMENT 

 
Objective:Theobjective 

ofthepaperistofamiliarizethestudentswithPrinciplesandPracticesofFinancial Management. 

UNIT-I 

Financial Management: Meaning, Scope and Objectives of Financial Management, Time 

ValueofMoney-

CompoundingTechniquesandDiscountingTechniques.CapitalBudgeting,Evaluation of Projects 

(excluding Risk and Uncertainty, Implications of Normal, Initial 

andTerminalDepreciationandBalancingCharge).CostofCapital:DeterminationofCostofCapital,Co

mponents ofCost ofCapital. 

 

UNIT-II 

 

SourcesofCorporateFinance,SEBIGuidelinesforRaisingCorporateFinance.CapitalStructure, 

Meaning, Types of Leverage, Determinants of Capital Structure. Theories of CapitalStructure. 

Working Capital Management and Its Estimation (Excluding Cash, Receivable 

andInventoryManagement).DividendPolicy-RelevanceandIrrelevanceTheories. 

 

Referencebooks: 

 

1. J C Van Horne, ―Financial Management and Policy‖, 12th Edition, New 

Delhi,PrenticeHallofIndia 

2. J C Van Horne, J W Wachowicz, Jr. ―Fundamentals of Financial 

Management‖13thEdition,PrenticeHall ofIndia 

3. PrasannaChandra,―FinancialManagement‘TataMcGrawHill. 

4. KhanandJain,―FinancialManagement-TextandProblems‖2ndEdition,TataMcGraw Hill‘ 

5. R A Brealey and S C Myers, ―Principles of Corporate Finance‖, Tata McGraw Hill, 

7thEdition 

6. IMPandey,―Financial Management‖, VikasPublishingHouse,9thEdition 



BCM603:ISSUESINFINANCIALREPORTING 
 

Objectives: The main objective of this subject is to provide knowledge to the students 

aboutdevelopments in financial reporting, and understanding of reporting issues at the national 

andinternationallevel. 

UnitI 
 

Financial reporting: Nature and Objectives, Benefits, Users of Financial Reports. 

GeneralPurposeandSpecificPurposeReport.Qualitative 

CharacteristicsofAccountingInformation. 

ConceptualFrameworkofFinancialReporting: FASBand IASB 
 

International Financial Reporting Standards (IFRS): Role of IASB, Arguments for 

GlobalConversion.AchievementsofIASBandObstacles 

inConversion.RequiredDisclosuresasperIFRS. 

UnitII 
 

IssuesinCorporateFinancialReporting-

AccountingforChangingPriceLevel,SocialReporting,Human ResourceAccounting. 

IndianAccountingStandardwithreferencetoSegmentReporting,InterimReporting,LeasesandIntangible 

Assets. 

DifferencebetweenIFRSandIndianAccountingStandards.USGAAP.Rece

ntTrends inFinancial ReportingintheIndiancontext 

SuggestedReadings: 
 

1. E.S.Hendriksen,AccountingTheory,RichardD.Irwin. 
 

2. M.W.E.GlautierandB.Underdown,AccountingTheoryandPractice. 
 

3. AhmedRiahiBelkaoui,AccountingTheory,ThomsonLearning. 
 

4. HenryI- Wolk,JereR.FrancisandMichaelG-Tearney,AccountingTheory: 

AConceptualandInstitutionalApproach,South WesternPublishingCo. 

5. RobertBloomandPieter 

T.Elagers,AccountingTheoryandPolicy,HarcourtBraceJoranovich. 

6. L.S.Porwal,AccountingTheory,McGrawHillEducation(India)Ltd. 
 

7. JawaharLal,AccountingTheoryandPractice,HimalayaPublishingHouse,NewDelhi. 



BCM604:SOCIALANDBUSINESSETHICS 

 
Objectives:ThecourseaimstoeducatethathowtheadoptionofBusinessEthicsbyorganizations not 

only discourages corporate wrong-doing, but also contributes substantially intheachievement 

ofcorporateexcellence. 

 

Unit-I 

Business Ethics, Definition, Nature, Purpose, Ethical Issues in Management, Causes of 

UnethicalBehaviour, Ethical Abuse-Values, Morals and Business Ethics-Levels of Business 

Ethics, MythsofBusinessEthics,RelationshipbetweenValue,MoralsandEthics.,Conflictof Interest. 

Ethics at Workplace: Individual in Organisation, Gender Issues, Harassment, 

Discrimination.Ethicsin Accounting &Finance. 

 

Unit –

IIWhistle Blower Policies-Meaning, Importance and 

Issues.CorporateSocial ResponsibilityunderCompanyAct 

2013. 

Ethical issues in Environment -Protection of Natural Environment, Prevention of 

Pollution,Depletionand Conservation ofNaturalresources. 

MarketingandConsumerProtection-Importance, ProblemsandIssues. 

 

 

 
SuggestedReadings: 

1. Chakraborty,S.K.:,FoundationsofmanagementWork-

ContributionsfromIndianThought:HimalayaPublishingHouseDelhi 

2. Griffiths,B.:ThemarriageofEastandWest,collingLondon 

3. Gandhi , M.K. : The Study of My Experience with Truth, Navjivan Publishing 

House,Ahmedabad 

4. Velasquez,M.G.:BusinessEthics5.Sekhar,R.C.:EthicalChoicesinBusiness. 



BCM605:OPERATIONSRESEARCH 
 

Objective: To understand the concepts and techniques of Operations Research for 

businessdecisionmaking and toacquirerequired skills tosolvevarious problemsinOR. 

 
UNIT-I 

Operational Research—Meaning, Significance and Scope. Introduction to Linear 

Programming,Formulation of Linear Programming—Problem, Graphical Method, Simplex 

Method. Duality inLinear Programming, Definition of Dual Problem, General Rules in 

Converting any Primal intoitsDual, TransportationProblem, Assignment Problem. 

 
UNIT-II 

 

 

Decision Theory: Decision Making under Uncertainty and Risk, Decision Trees. 

ReplacementProblem (Individual and Group replacement Problems both). Games Theory : Two 

Persons 

ZeroSumGames,PureStrategies,MixedStrategies.Simulation;Meaning,Process,Advantages,Limita

tionsand Applications. 

PracticalWork: 

UseofLinearProgrammingin Industry. 

 

SuggestedReadings: 

 
 

1. Paneerselvam,OperationsResearch,PrenticeHallofIndia,NewDelhi. 

2. Taha,OperationsResearch:An Introduction,PrenticeHallofIndia, NewDelhi. 

4. Kapoor,V.K., OperationsResearch,SultanChand&Sons,NewDelhi. 

5. Sharma,J.K.,OperationsResearch,Theoryand Applications,MacmillanIndiaLtd.,ND. 

6. Kalavathy,OperationsResearch,VikasPublishingHouse,ND. 



BCM606:SECTORALASPECTSOFINDIANECONOMY 
 

Objectives:Thiscourse willprovideinsightintothevarious sectoralaspectsofindian economy 
 

Unit– I 
 

i) Agriculture: Features, Agricultural Productivity and Income, Rural Indebtedness, 

AgriculturalMarketing, Agricultural Finance and Agricultural Policy, New Development in 

Agriculture –Contract Farming, OrganicFarmingandCorporate Farming. 
 

ii) Industrial Development during the Planning Period, Industrial Policy of Govt. of India, 

Nationalmanufacturing policy, Small Scale and Cottage industries in India: Importance, problems 

andGovt.Policy,Large ScaleIndustries –Iron &Steel,CementandPetrochemicals. 

 

Unit – II 

i) Services Sector in India: Growth and Contribution of Services in India in Pre and Post 

ReformPeriod,Role and Problems ofPublicand Private Sectorin India 

ii) Problems of Indian Economy: Poverty, Unemployment, Inflation, Unequal distribution of 

IncomeandWealth, Inter-Statedisparitiesinthe PatternofDevelopment. 

 

SuggestedReadings: 
 

1. Bhahmananda, P.R. And Panchmukhi, V.R.(eds.) 1987 – Development Process of 

IndianEconomy,Himalaya PublishingHouse, Bombay. 

2. Jalan,Bimal 1992:theIndianEconomy–ProblemsandProspects,Viking,NewDelhi. 

3. Nagraj, R.2006: Aspects of India‘s Economic Growth and Reforms, academic Foundations, 

NewDelhi. 

4. Puri,V.K.andMisra,S.K.:IndianEconomy,Latest Edition,HimalayaPublishingHouse 

5. DattandMahajan: IndianEconomy,S.ChandandCompany,Latest Edition 

6. Dhar,P.K.:IndianEconomy– ItsGrowingDimensions(LatestEdition),KalyaniPublishers 

7. EconomicSurvey:GovernmentofIndia,LatestIssue 

8. EconomicandPoliticalWeekly:VariousIssues 



B.COM.(HONS.)3
rd

SEMESTER 

BCH307:ACCOUNTINGTHEORYANDREPORTINGPRACTICES 
 

Objective: The objective of the paper is to provide broad understanding to the students about 

thebasicconcepts, theories and policies regardingaccountingtheory. 

UNIT-I 
 

TheHistory 

andDevelopmentofAccounting,NatureandUsesofAccounting,TraditionalApproachestotheFormul

ationofAnAccountingTheory,RegulatoryApproachtotheFormulationofAnAccountingTheory;The

Events,BehaviouralandHumanInformationProcessingApproach. 

 

Unit–II 
 

The Predictive and Positive Approaches to the Formulation of Accounting Theory, A 

ConceptualFrameworkforFinancialAccountingandReporting.TheStructureofAccountingTheory,A

lternativesAsset-Valuation andIncomeDeterminationModels. 

ReferenceBooks: 
 

1. Bernstein &Wild,FinancialAccountingTheory-IssuesandControversies,McGrawHill. 

2. Bhabatosh Banerjee, Regulation of Corporate Accounting and Reporting in India, 

WorldPress. 

3. Chartered Institute of Management Accountants. CIMA Dictionary of Finance 

andAccounting. 

4. Elliott,B.&Elliott,J.,FinancialAccountingand Reporting.Harlow 

5. K.S.Most,AccountingTheory,Holt,Rinehart&Winston. 

6. Lev Baruch, FinancialStatementAnalysis-ANewApproach,PrenticeHall. 

7. S.Agarwal,ManualofAccountingStandards,SnowWhite. 

8. T.P.Ghosh,AccountingStandardsandCorporate AccountingPractices,Taxman. 



BCH308:DEVELOPMENTECONOMICS 

 
Objective: The objective of the paper is to provide broad understanding to the students about 

thebasicconcepts, theoriesand policiesregarding economicdevelopment andgrowth. 

UNIT-1 

Concept of Economic Development, Distinction between Growth and Development, 

VariousTraditionalandModernCriteriatoMeasureDevelopment,DeterminantsofDevelopment,Bala

ncedvs. UnbalancedGrowth. 

ConceptofSustainableDevelopment,Importance, IndicesofDevelopment, 

 
Classical Theories of Development-Adam Smith, Karl Marks and Schumpeter, Rostow‗s 

StagesofGrowth, KaldorModel ofGrowth. 

UNIT-II 

 
Economic Development Since Independence, India‘s Five Years Plans- Objectives, 

Strategies,Achievementsand Constraints, 

ModelsinEconomicPlanning-Harrod-DomarModel,MahalanobisModel, 

Role of State and Capital Formation in Economic Development, Growth and Distribution 

TrendsandPolicies regardingPoverty;InequalityandUnemployment inIndia, 

 

ReferenceBooks: 

1. Agarwala, A.N. and S.P. Singh, Economics of Underdevelopment, Oxford 

UniversityPress,London. 

2. Misra,S.K.andPuri,EconomicsofDevelopmentandPlanning,Mumbai: 

HimalayaPublishers. 

3. Meier, Gerald M. and James E. Rauch, Leading Issues in Economic 

Development,OxfordUniversityPress,NewDelhi. 

4. Todaro,M.P.,EconomicDevelopmentintheThirdWorld, Longman,NewYork. 

5. Salvatore, D. and E. Dowling: Development Economics, Schaum's, Outline Series 

inEconomics,McGrawHill, NewYork. 



BCH309:ADVERTISINGANDBRANDMANAGEMENT 
 

Objective:Theobjectiveofthepaperistoprovideanunderstandingoftheprinciplesofadvertisingand 

brand management. 

UNIT-I 

 
Advertising: Introduction, Scope, Importance in Business : Role of Advertising in Social 

andEconomicDevelopmentofIndia:EthicsinIndianAdvertising.AdvertisingandConsumerBehaviou

r;SettingAdvertisingObjectives,DAGMAR;DeterminingAdvertisingBudgets;Advertising 

Planning and Strategy, Creative Strategy Development and Implementation. Role 

ofIntegratedMarketingCommunicationintheMarketingProgramme;ProcessofMarketingCommuni

cation; Definition and Scope of Advertising Management; Determination of TargetAudience. 

Media Planning: Setting Media Objectives; Developing Media Strategies, 

EvaluationofDifferentMediaandMediaSelection;Media 

Buying;MeasuringAdvertisingEffectiveness. 

UNIT–II 

 
Brand-Concept: Nature and Importance of Brand; Brand vs. Generics, Brand Life Cycle, 

BrandName and Brand Management; Brand Identity: Conceiving, Planning and Executing 

(AakerModel), Brand Loyalty, Measures of Loyalty; Brand Equity: Concepts and Measures of 

BrandEquity-Cost, Price and Consumer Based Methods; Sustaining Brand Equity; Brand 

Personality:Definition of Brand Personality, Measures of Personality, Formulation of Brand 

Personality;Brand Image Vs Brand Personality. Brand Positioning: Concepts and Definitions, 

Repositioning,Celebrity Endorsement, Brand Extension; Differential Advantage: Strategies for 

CompetitiveAdvantage,BrandPyramid;Brandingindifferentsectors;RoleofInformationinBrandMa

nagement;Roleofe-Communities in BrandManagement. 

ReferenceBooks: 

 
1. ArensW.A.ContemporaryAdvertising,TataMcGrawHill,NewDelhi 

2. Batra.R.Myers,J.G.andAakerD.A.,Advertisingmanagement,prenticehallofIndia,NewDelhi 



BCH310:BANKMANAGEMENT 

 
Objectives: The paper aims at acquainting the students, the concepts of Bank Management and 

relevantaspects. 

 

UNIT–I 
 

Banking Structure inIndia – Banksand Regulatory Environment– Analysisof Balance Sheetand 

Profit and Loss Account – Financial Performance Analysis with Ratios – RBI and its role 

onBank Performance – Banks and Risk Management, Types of Risks in Banking Industries – 

RiskandReturn–Profitability –Liquidity –SolvencyTraceoff–ProjectAppraisal–

CapitalAdequacyNorms–MIM–InterestandNon–InterestIncome–LendingPrinciples. 

UNIT–II 
 

NPA – Provisions, Types, Impact on Profitability. Warning Signals – NPA Management – 

Howto Overcome NPA – Recent Measures by Regulatory Authority – Debt Recovery Tribunal –

Provisions of Revenue Recovery Act – Portfolio Management in Banks – Allocation of 

BankFunds – Investment Avenues for Banks – Asset Liability Management – Models – 

Importance –SARFESIAct–Informationand CommunicationTechnologyandBank Management. 

ReferenceBooks: 

 
1. Donald,F.,R.GupBentenE.,Kolari,J.W.,CommercialBankingTheManagementofRisk,

South Western ThomsonLearning 

2. Justin,P. and Padmalatha, S.,Management of Banking and Financial Services, 

PearsonEducation 

3. Timothy,K.W.andMacDonald,BankManagement,TheDrydenPress,HascourtCollegePubli

sher 
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BCH407:CONTEMPORARYISSUESINACCOUNTING 

 

Objective:Thepaperaimsatacquaintingstudentswiththecontemporaryissuesin accounting. 

 
UNIT–I 

 

RoleofInternationalAccountingStandardCommitteeinHarmonisationofDivergentAccountingPractices. 

Accounting for Human 

Resources.Accounting for Price-

Level 

Changes.AccountingforFinancialInstr

uments. 

UNIT–II 
 

SegmentReporting,InterimReporting. 
 

Forensic Accounting – Introduction – Historical Background, Essentials – Role of 

ForensicAccountant–ForensicAccountinginIndia. 

CorporateAccountabilityReporting-BasicsofSustainabilityReporting-

SocialReportingandPerformanceReporting. 

Accounting for Brand Equity – Introduction, Types of Brands, Objectives – 

Models,EnvironmentAccounting. 

ReferenceBooks:- 
 

1. LSPorwal.TataMcGraw-HillEducation,. 

2. Hendriksen, IrwinProfessionalPublishing;5Subedition,. 

3. Accounting theory and practice / M.W.E. Glautier, B. UnderdownGlautier, 

M.W.(MichelWilliamEdgard). 



BCH408:INDUSTRIALECONOMICS 

 
Objective: The objective of the paper is to provide basic knowledge to the students 

aboutconcepts,theories andpolicies regardingindustrialstructureandgrowth. 

Unit-I 

 
IndustrialEconomics-Meaning, Scope,NeedandSignificance, 

Pattern and Phases of Industrial Growth and Changes in Industrial Structure, Role of Industry 

inEconomicDevelopment, 

Theories of Industrial Location- Weber, Sargent Florence, Factors Influencing Location 

ofIndustries, Localization and Decentralization on Industriesm, Industrial Productivity 

andEfficiency,Measures Required for ImprovingProductivityandEfficiency 

Unit-II 

 
RoleofIndustrializationinEconomicDevelopment,Factors 

forandAgainstIndustrialDevelopment,Problemsof Industrialization inDevelopingCountries, 

Industrial Finance in India- Scope, Importance and Sources, Industrial Growth in India 

duringPlans,Impact ofEconomicReformsonIndia'sIndustrialGrowth, 

India‘s Industrial Policies, Role and Performance of Public Sector Enterprises, Privatization 

ofPublicSectorUndertakings inIndia, 

PerformanceandProblemsofMicro,Small,MediumEnterprisesin India 

ReferenceBooks: 

1. Ahluwalia I.J., ‗Industrial Growth in India,‘ Oxford University Press, New 

DelhiBarthwalR.R.,‗Industrial Economics,‘WileyEasternLtd.,NewDelh 

2. Cherunilam, F. ,‘Industrial Economics: Indian Perspective‘, Himalaya 

PublishingHouse,Mumbai. 

3. Desai,B.,‗IndustrialEconomicsinIndia,‘HimalayaPublishingHouse,Mumbai 

4. Hay, D. and D.J. Morries , Industrial Economy; Theory and 

Evidence,OxfordUniversityPress, NewDelhi 

5. Kuchhal,S.C.,‘Industrial EconomyofIndia,‘ChaitanyaPublishingHouse,Allahabad 

6. Thakur, Srinivas V. , ‗Industrialization and Economic Development‘ Popular 

Parkashan,Mumbai 



BCH409:CONSUMERBEHAVIOUR 

 
Objective:Thepaperaimsatenablingstudentstounderstandtheprocessofconsumerbehaviour, the 

various external and internal factors that influence consumer behaviour and toapplytheconcept to 

thedevelopment ofmarketingstrategy. 

UNIT-I 
 

IntroductiontoConsumerBehavior:ScopeandRelevanceofConsumerBehaviorStudies;Buying 

Decision Process; Basic Model of Consumer Behavior; Problem Recognition – Methodsof 

Problem Solving; Information Search, Alternative Evaluation and Selection, Outlet 

SelectionandPurchase,PostPurchaseBehaviorandCustomerSatisfaction,RoleofInvolvement.Indivi

dualDeterminantsofConsumerBehaviour:RoleofMotivation;PersonalityandSelfConcept; 

Attention and Perception; Consumer Learning; Consumer Attitudes – Formation 

andChange;ConsumerValuesandLifestyles.ExternalDeterminantsofConsumerBehavior:Influence 

of Culture and Subculture; Social Class; Reference Groups and Family 

Influences;DiffusionofInnovations. 

 
 

UNIT-II 
 

ConsumerDecisionProcess:ProblemRecognition;SearchandEvaluationofAlternatives;Purchase 

Process; Post Purchase Behaviour and Cognitive Dissonance. Models of 

ConsumerBehaviour;ResearchingConsumerBehaviour;OnlineCustomerBehaviour.DiversityofCo

nsumerBehaviour; RoleofConsumerBehaviourin MarketingStrategy. 

ReferenceBooks: 

1. SchiffmanL.G.and 

KanukL.L.,ConsumerBehaviour,9thEdition,PrenticeHallofIndia,NewDelhi 

2. AsselHenry,ConsumerBehaviour,Biztantra,NewDelhi. 

3. Hawkins,D. I.&Roger, J.B.andKenneth,A.C.. ConsumerBehaviour-Building 

4. SatishBatra&S.H.H.Kazmi:ConsumerBehaviorText&Cases(Excel) 



BCH410:BANKLEGISLATION 
 

Objective: The paper aims to acquire knowledge about the legal & regulatory framework of 

thebankingsystem and thevarious laws andenactments. 

UNIT–I 
 

EvolutionofBankingLawsinIndia-ProvisionsofBankingRegulationAct,1949–ItsAmendments. 

Reserve Bank of India Act, 1934 – Role and Functions of RBI-Credit ControlTechniques- Indian 

Evidence Act- Negotiable Instruments Act 1881. Payments and SettlementsSystemsAct 2007 and 

Amendments. 

 

UNIT-II 
 

Special Features of Recovery of Debts due to Banks and Financial Institutions Act, 1993, 

TheSecuritization and Reconstruction of Financial Assets and Enforcement of Security Interest 

Act,2002,GrievanceMechanismandBankingOmbudsman-Lok-Adalats-

BankingCodesandStandardBoardsBoard-Debts RecoveryTribunals. 

ReferenceBooks: 
 

1. Banking Regulation Act, 

1949.2.RBI,Act, 1934. 

3. J.N.JainandR.K.Jain:ModernBankingandInsurance,DeepandDeepPublications. 

4. R.K.Mittal,A.K.SahniandSanjayDhingra:EmergingTrendsintheBankingSector,Macm

illan. 

5. Arundeep Singh and N.S. Toor: Legal and Regulatory Aspects of Banking, 

SkylarkPublications. 

6. JohnC.Hull:RiskManagementandFinancial Institutions,PearsonEducation. 
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BCH507:STRATEGICFINANCIALMANAGEMENT 

OBJECTIVE:ThisCourseaimsatenablingthestudentstounderstandvariousfinancialmanagement 

concepts and to apply financial management theories and techniques for strategicdecision 

making and informed analysis. It aims at enabling students to manage basic 

corporatefinancetransactions besidesinvestingmoreprofitablyand operatemore efficiently. 

 

 

.UNIT-I 

Introduction to Strategic Financial Management.Interface ofFinancialPolicy and 

StrategicManagement.SignificantreferencesforStrategicFinancialManagement.StrategicBusiness

Unit.Financing ChoicesandDecisions:DifferencesinFinancingofVentureFirm,MatureCompanies 

and Firms in High Growth Stage, Deal Structuring and Pricing, IPOs and theirUnder-pricing. 

Asset -stripping. Investment Appraisal Techniques, Capital Rationing, Impact ofInflationon 

Capital BudgetingDecisions. 

 
UNIT-II 

 
Financial aspects of Corporate Restructuring. Monitoring the Restructuring Process. 

LeveragedBuyouts (LBOs), Management Buyouts (MBOs), Spin Offs and Asset Divestitures 

FinancialEngineering.FinancialInnovation:Relevance,DriversandImplications.EthicalAspectsofSt

rategicFinancialManagement.FinancialAspectsofSupplyChainManagementandDistributionChain

Management.InnovativeApproachtoInternalCost-ProfitAnalysis.ValuationofaBusinessEnterprise. 

SuggestedReadings: 

1. Allen,D:AnIntroductiontoStrategicFinancialManagement,CIMA/KoganPage,London. 

2. Brealey,RichardA.andMyers,StewartC,PrinciplesofCorporateFinance,TataMcGrawHill. 

3. Chandra,Prasanna:FinancialManagement,TataMcGrawHill,Delhi. 

4. Damodaran,Aswath, Valuation,JohnWiley&Sons. 

5. Foster, George, Financial Statement Analysis, Pearson Education Hampton, Jone, 

FinancialDecisionMaking, PHI, NewDelhi. 

6. Grinblatt, Mark and Titman, Sheridan, Financial Markets and Corporate Strategy, Tata 

McGrawHill. 

7. Jakhotiya,Dr.Girish:StrategicFinancialManagement,VikasPublishingHouseLimited. 

8. Kaplan, Robert S., and Cooper, Robin: Cost & effect: Using integrated cost systems to 

driveprofitabilityand performance, HarvardBusinessPress. 



BCH508:MoneyandBanking 

 

Objectives:This courseexposesstudents to thetheoryand 

functioningofthemonetaryandbankingsectors oftheeconomy. 

Unit–I 

 

Money-Concept,Functions,Measures; 

Fisher‘sTransactionsApproach totheQuantityTheoryofMoney; CambridgeCash-BalancesApproach; 

KeynesDemandTheoryofMoney;Friedman‘s 

TheoryofDemandforMoney;TheoryofMoneySupply-H-TheoryofMoney; 

Inflation-Concept,Types,Demand-Pullinflation,Cost-

PushInflation,PhilipsCurve,StructuralInflationin theLess Developed Countries; 

 

Unit-II 

 

Bank-Meaning, Functions,LiabilitiesandAssets; 

Commercialbanks;Co-operativebanks;Developmentbanks;Non-

BankFinancialIntermediaries(NBFIs);Unregulated CreditMarkets; 

ReserveBankofIndia-

Goals,CurrentMonetaryPolicy;BankingSectorReformsin

India 

 

 

SuggestedReadings: 

1. SurajB.Gupta,MonetaryEconomics:Institutions,TheoryandPolicy,S.Chand&Comp

anyLtd. 

2. R.R.Paul,MoneyBankingandInternationalTrade,KalyaniPublishers. 

3. MichaelR.BayeandDennisW.Jansen,Money, 

Banking,andFinancialMarkets:AnEconomicsApproach, Houghton 

MifflinCompany,U.S.A. 

4. F.S. Mishkin, The Economics of Money Banking and Financial Markets Business 

SchoolEdition,PearsonIndia. 

5. L.M. BholeandJ.Mahukud,Financial InstitutionsandMarkets,TataMcGrawHill, 

6. L. M. Bhole, Collected Papers on Money, Interest and Monetary Policy, 

AmaniInternationalPublishers. 

7. EconomicSurvey,MinistryofFinance,GovernmentofIndia,Latestedition 

8. www.rbi.org.in 

http://www.rbi.org.in/


BCH509:COMPENSATIONMANAGEMENT 

 

 

Objective: To enable the students to design and administer a compensation system that 

rewardsemployees fairly while satisfying customer demands and permitting the organization to 

operateprofitably. 

UnitI 

 
Compensation Management- Concept, Principles and Practices;Theories of 

Compensation;CompensationinaKnowledgeBasedWorld.FoundationsofCompensation-

PerformanceEvaluation,JobEvaluation-

JobGradingandJobDesign;ExecutiveCompensation.CompensationandOrganizationalStrategy-

MonetaryandNon-MonetaryRewards;FringeBenefits, Developing Strategic Compensation 

Alternatives; Challenges of Compensation DesignandCompensation Policies inIndia. 

 
UnitII 

ComponentsofCompensation-

BasicPay,D.A.,IncentivesPlans,ProfitSharingSchemes,Providentfund,GratuityandPension.Payroll

Accounting-

Taxplanning,TaxEfficientCompensationPackage.InternationalCompensationManagement-

ComponentsandApproaches .Compensation Laws- Payment of Wages Act, Payment of Gratuity 

Act, EmployeesState InsuranceAct, andWorkmen‘sCompensation Act. 

SuggestedReadings: 
 

1. Venkataratnam, C.S., and B. K. Srivastava,‗Personnel Management and Human 

Resources‘,TataMcGrawHill. 

2. Thomas,J.Bergman,V.G.ScarplloandF.S.Hills.‗CompensationDecisionMaking‘, 

DrydenPress. 

3. Dunn,J.D.andF.M.Rachal,‗WageandSalaryAdministration:TotalCompensationSystem‘,McGra

w Hill, NewYork. 

4. Armstrong, M. and HellenMurlis,‗Reward Management-A handbook of 

RemunerationStrategy‘. 

5. Henderson,Richard 

I.,‗CompensationManagementinaKnowledgeBasedworld‘,PearsonEducation. 

6. Bhattacharya,MousumiS.andSengupta,Nilanjai,‗CompensationManagement‘,ExcelBoo

ks. 



BCH510:ElectronicBankingandRiskManagement 
 

Objective: To provide an understanding and an appreciation of Electronic Banking and of 

RiskManagementin ordertoenabletheoptimum strategyforthehandlingofriskin banks. 

Unit-I 
 

Electronic Banking– Core Banking –Electronic Products, On line Banking – Facilities 

providedand Security Issues, Cheque Truncation, Microfiche, Phone and Mobile Banking 

ElectronicFundsTransferSystems–PlainMessages(TelexorDataCommunication)–

StructuredMessages (SWIFT, etc...) – RTGS, NEFT,Information Technology – Current Trends – 

BankNet,RBINet,Data Net,Nicnet, I–net,E–mail,etc.–RoleandUsesofTechnologyUp-gradation 

– Global Developments in Banking Technology Impact of Technology on Banks – Effect 

onCustomersand ServiceQuality– ComputerAudit–InformationSystem Audit. 

Unit-II 

 
RiskManagement:TypesofRisksinBANKS,RiskManagementFrameworkinBanks:Enterprise–

wideRiskManagementinBanks;ElementsofRiskManagementFramework;SystematicRiskManage

mentinBanks;DifferentMeasuresofMeasuringRisks;RiskManagement–

ProcessandTechniquesforAssessmentandManagement.Asset–

liabilityManagementinBanks,RoleofRBI.InformationSystemSecurityandDisasterManagement. 

SuggestedReadings: 
 

1. Marrison,ChristopherIan,―Thefundamentalsofriskmeasurement‖,New York:McGrwHill. 
 

2. Marshall, Christopher Lee, ―Measuring and Managing Operational Risks in 

FinancialInstitutions:Tools,Techniques,andOtherResources‖,Singapore,NewYork:JohnWi

ley. 

3. MacDonaldandKoch, ―ManagementofBanking‖,Thomson,London. 
 

4. Bidani, S.N., ―Banking Risks‖, Vision Books. 5. Joshi, V.C. and Joshi, V.V., 

―ManagingIndianBanks‖, SagePublications.88 
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BCH607:INVESTMENTMANAGEMENT 

 
Objective and expected outcome of the course: This course provides a broad overview 

ofinvestment management, focusing on the application of finance theory to the issue faced 

byportfolio managers and investors in general. It aims at enabling the students to get theoretical 

andpractical background in the field of investments, financial markets, valuation of investment 

anddifferent investment strategies. Students will know the characteristics of different financial 

assetssuch as money market instruments, bonds, and stocks, and how to buy and sell these assets 

infinancialmarkets. 

Unit-I 
 

IntroductiontoInvestmentManagement 
 

Financial System in India – Money Market, Capital Market, Debt Market, Need for 

correlatingthese– Bullion Market and Foreign ExchangeMarket. 

OrganizationandFunctioningofSecuritiesMarketsinIndia–NatureandFunction,Organizational 

Structure, Role and Function of Primary Market and Secondary Markets, Type ofMarket 

Transactions based upon – Long and Short Orders, Size of Order, Price Limit of 

Orders,Timelimit oforders, Specialtypeoforders andorderexecution. MarginTrading. 

Valuation of Securities – Valuation of Bonds, Valuation of Debentures, Valuation of 

PreferenceShares,Valuation ofEquitySharesand ShareValuation: CAPMModel. 

UNIT-II 
 

Market Indices – Concept, Method of Computing India‘s Leading Stock Indices, Overview 

ofvarious Benchmark Indices, Market capitalization Indices, Sectoral Indices and Broad 

marketIndices. 

SecurityCreditRating–Introduction,FactorsAffectingAssignedRatings,CreditRatingAgencies in 

India, Functions, Approaches and Framework Used and Business Models, BenefitsofCredit 

Rating, RegulatoryConcerns. 

Risk Management Through Derivatives – Introduction to Derivatives Market and 

Securities,ForwardandFutureContracts–

Overview,Hedging,OptimalHedgeRatio,Valuation,ApplicationandStrategies.Options–

Overview,ValuationModelsandStrategies.Swaps. 



Investing in Alternative Asset Classes - Hedge Funds, Characteristics of a Hedge Fund, 

HedgeFund Strategies, Risk Arbitrage Investing, Hedge Fund Performance, Private Equity and 

VentureCapital. 

SuggestedReadings: 

1. Babu.Dr.G.Ramesh, Portfolio Management including Security Analysis,Concept 

PublishingCompany. 

2. Dr.RaganathamM&MadhumathiR.InvestmentanalysisPortfoliomanagement.

 Person

Education,NewDelhi. 

3. Dr.BhallaV.K.InvestmentManagement,S.ChandandCompany,NewDelhi. 

4. Fisher & Jordan, Security analysis and portfolio management, Prentice Hall of India, 

NewDelhi. 

5. RustagiR.P, InvestmentsAnalysisandPortfolio 

management,SultanChand&Sons,NewDelhi. 

6. Sharpe,WilliamandGordon,Investments–PrenticehallofIndia,NewDelhi. 
 

 
BCH608:INTERNATIONALECONOMICS 

 

Objective: The objective of the paper is to provide basic knowledge to the students 

aboutInternationalEconomics. 

Unit-I 
 

AdamSmith‘sAbsoluteAdvantageTheory;Ricardo‘sComparativeAdvantageTheory;Hec

kscher-OhlinTheoryofTrade; Terms ofTrade 

Free Trade vs Protection, Rationale of Protection Policy in Developing Countries, 

BarrierTarriffs,Quotas to Trade. 

Unit-II 
 

Balance of Payments: Definitions and Concepts- Balance of Trade, Balance of Payments 

onCurrent Account, Balance of Payments on Capital Account, Autonomous and 

AccommodatingCapitalFlows; Causes and Measuresto Correct theDisequilibrium 

Exchange Rate: Meaning and Its determination; Fixed vs Flexible Exchange Rate, Theories 

ofExchangeRate: BoPs Theory, PPP Theory. 



SuggestedReadings: 
 

1. H.G.Mannur,InternationalEconomics,VikasPublishingHousePvtLtd. 

2. BoSodersten,InternationalEconomics,MacmillanPublishersLtd. 

3. BoSoderstenandGeoffreyReed,InternationalEconomics,St.Martin‘sPress. 

4. R.R.Paul,MoneyBankingand InternationalTrade,KalyaniPublishers. 

5. DominicSalvatore,InternationalEconomics,JohnWileyandSonsInc. 

6. EconomicSurvey,MinistryofFinance,GovernmentofIndia,Latestedition. 

 

 
BCH609:TRAINING&DEVELOPMENT 

 

Objectives:ThisCourseaimsateducatingstudentsregardingtheconceptoftraininganddevelopmentin 

an organization. 

UNIT–I 
 

IntroductiontoTrainingConcept:Definition,Meaning,NeedForTraining,ImportanceOfTraining,Obj

ectivesOfTraining,Process Of Training: StepsIn Training 

Concept of Training Need; Identification of Training Need, Methods of Training and 

Techniquesof Training, On the Job, Off the Job, Lecture, Role Play , Case Study, Vestibule 

Training,SimulationTechniques,inBasketExercise,SyndicateMethod,T-

GroupTraining,Psychological Lab, Business Game, Activity Based Training, Programme 

Instruction Training,ChoosingtheRight TrainingTechniques. 

UNIT–II 
 

Designing Training and Development Programs: Organisation of Training and 

DevelopmentPrograms, Training Design, Kinds of Training and Development Programs- 

Competence BasedandRoleBased Training; Orientation and Socialization 

Evaluation of Training and Development Effectiveness: Reasons for Evaluating Training 

andDevelopmentPrograms,ProblemsinEvaluation;MethodsofEvaluatingEffectivenessofTrainingE

fforts. 

SuggestedReadings: 
 

1. Prior,John,HandbookofTrainingandDevelopment,JaicoPublishingHouse,Bombay. 

2. Noe, Raymond A., and Amitabh DeoKodwani, Employee Training and Development, 

TataMcGrawHill. 

3. Blanchard, P. N. & Thacker, W. J. (1998). Effective Training: Systems, Strategies and 

Practices.PrenticeHall, NewJersey. 

4. RaymondNoe,A.(2005).EmployeesTrainingandDevelopment‖,McGrawHillPublication. 

5. Bhatia,S.K ―TrainingAndDevelopment‖. 



BCH610:BANKMARKETING 

 
Objective: The paper aims at acquainting the students application of marketing functions 

inbanks,beingdirectedatprovidingservicestosatisfycustomersfinancial(andotherrelated)needsand 

wants, moreeffectivelyandefficiently. 

 
UNIT–I 

 
Introduction of Marketing and Key Concepts–Definition Marketing andMarket, Four Elementsin 

Marketing Mix and Their inter-relationship. Marketing Planning–Micro and Macro 

FactorsinfluencingtheMarketforanOrganisation,BankMarketingandMarketingMix,BankDistributi

on.TheartofCustomerServiceasAppliedtoBanking.CustomerBehaviourinBanking, Banking 

Consumer and Market Segmentation–Mass Marketing, Multiple Marketing,Steps in Strategy 

Formulation, Marketing Research in Banking– Types of Data–Primary 

andSecondary,UsesofMarketingResearch.RelationshipMarketinginBanking,CompetitiveAnalysis

inBanking. 

UNIT–II 
 

Bank‘s Product Strategy–Core, Value Added, Fundamental and Augmented Products, 

ProductItemandProductLine,DifferencebetweenProductandService,TheConceptofProduct/Servic

eDeliveryinBanking,PricingStrategiesandItsApplicationsinBanking––Elasticity of Demand , 

Break Even Analysis, Different Types of Products and Key VariablesBanking Promotion 

Strategy– The Communication Process, Goals of Communication, Steps inDeveloping Effective 

Communication, Selling and Organising for Sales and Selling to CorporateClients–

MeaningofCorporateClients,RelationshipandTransactionBanking,BankOrganisationforlargeCorp

orateClients,International BankMarketing. 

SuggestedReadings: 
 

1. Chacko,OommenandGrewal,Rajendra,―MarketingofBankingServices‖.Ma

cMillanIndiaLtd 

2. BankMarketingAssociation,―BankMarketing‖,TheAssociation 

3. Reidenbach,R.Ericand 

Pitts,RobertE,―Effectivebankmarketing:issues,TechniquesandApplications‖,1987,Bank 

AdministrationInstitute. 
 


