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SCHEME, SYLLABI AND COURSES OF READING FOR M. COM. (SEMESTER
SYSTEM)FOR THEEXAMINATIONOF2017-2018

Note:1. Thedurationoftheexaminationineachsubjectwillbe3hours.

2. Maximummarksforexternal/writtenexaminationare80marks
andInternal Assessmentis20marks.

3.  Themarksforlnternal Assessmentwill bedividedasFollows:

ForReqularStudents

(a) Attendance D 20%
(b) WrittenAssignments  : 30%
(c) MidSemesterTest : 50%

ForUniversitySchoolofOpenLearning(USOL )Students:100%Inte

rnalAssessmentwillbebasedonWrittenAssignments

N.B.: Useofnon-programmablecalculatorsbythestudentsintheExaminationHallisallowed. Thecalculators
willnotbeprovidedbytheUniversity.

INSTRUCTIONSTOTHEPAPER SETTERS:

IF THERE ARE TWO UNITS :Set 10 questions in all. Five questions from each unit. The students
arerequiredtoanswerfivequestionsinallselectingatleast2questionsfromeachunit.

IFTHEREARETHREEUNITS:Set10questionsinall. Threeorfourquestionsfromeachunit. The students are
required to answer five questions in all selecting at least one question and not more thantwofromeachunit.

IF THERE ARE FOUR UNITS :Set 10 questions in all. Two or three questions from each unit.
Thestudentsarerequiredtoanswerfivequestionsinallselectingatleastonequestionfromeachunit.

IF THERE ARE FIVE UNITS :Set 10 questions in all. Two questions from each unit. The students
arerequiredtoattemptfivequestions inallselectingonequestionfromeachunit.



SCHEMEOF EXAMINATION
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M.C.106
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M.C.201
M.C.202
M.C.203
M.C.204
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M.C.207A

M.C.207B

SEMESTER-I

MANAGERIAL ECONOMICS
QUANTITATIVEMETHODSFORBUSINESS

MODERNACCOUNTINGTHEORY &REPORTINGP
RACTICES

ORGANISATIONTHEORY ANDBEHAVIOUR
MARKETINGMANAGEMENT
MANAGEMENTINFORMATIONSYSTEM

WORKSHOPONITAPPLICATIONSINCOMMERCE
(ForRegularStudentsOnly)

ITAPPLICATIONSIN COMMERCE(ForUSOLStudents
Only)

Total

SEMESTER-II
BUSINESSENVIRONMENT
RESEARCHMETHODOLOGYIN COMMERCE
FINANCIALMANAGEMENT AND POLICY
PRODUCTIONANDMATERIALSMANAGEMENT
OPERATIONSRESEARCH
BUSINESSPOLICY&STRATEGICMANAGEMENT

SUMMERTRAININGREPORTANDVIVAVOCE
(ForRegular CollegeStudents)

ENTREPRENEURSHIPDEVELOPMENT ANDPROJECT
MANAGEMENT (For USOL StudentsOnly)

OR
FINANCIALSERVICES(ForUSOL StudentsOnly)

Total

(i)

100Marks
100Marks
100Marks

100Marks
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100Marks
100Marks

100Marks

700Marks

100Marks
100Marks
100Marks
100Marks
100Marks
100Marks
100Marks
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SEMESTER-III

Paperl M.C.301 BUSINESSPERFORMANCEMEASUREMENT 100Marks
Paper2 M.C.302 TAXPLANNINGANDMANAGEMENT 100Marks

For Paper 3, Paper 4, Paper 5, Paper 6 Students has to select two groups from the given groups A to
Fhavingtwopaperseach. (MC. 303toMC.314)

Paper-3 SelectGroupfromA-F 100Marks
Paper4 SelectGroupfromA-F 100Marks
Paper5 SelectGroupfromA-F 100Marks
Paper6 SelectGroupfromA-F 100Marks
Paper7
M.C.315 MC.315-WORKSHOPONFINANCIALMARKETSAND 100Marks
INSTRUMENTS(ForRegularStudentsOnly)
M.C.315A FINANCIALMARKETSANDINSTRUMENTS(Theory 100Marks
paper ForUSOLStudentsOnly)

Total 700Marks

GroupA: Marketing

MC.303 IntegratedMarketingCommunication&BrandEquity 100Marks
MC.304 MarketingResearch 100Marks
GroupB:HumanResourceManagement

MC.305 HumanResourceDevelopment 100Marks
MC.306 IndustrialRelations 100Marks
GroupC:InternationalBusiness

MC.307 India’sForeignTradeandInvestment 100
MarksMC.308

ManagementofinternationalBusinessOperations
100MarksGroup D:Accounting&Finance

MC.309 StrategicCostManagement 100Marks
MC. 310 International Accounting 100Marks
GroupE:AppliedEconomics

MC. 311  IndustrialEconomics 100Marks
MC. 312  AppliedEconometrics 100Marks
GroupF:BankingandlInsurance

MC. 313  BankManagement 100Marks
MC. 314  InsuranceManagement 100

Marks(iii)



SEMESTER-1V

Paperl M.C.401 PROJECTPLANNINGANDCONTROL 100Marks
Paper2 M.C.402 KNOWLEDGEMANAGEMENT 100Marks
Paper3 M.C.403 BUSINESSETHICSANDCORPORATEGOVERNANCE 100Marks5

Everystudenthastoselectanyonegroupfromthetwogroups
selectedinthethirdsemester(Selectedgroupinthe4™semesterwillbehavingthreepapers)(MC.404toM

C.421)
Paper4 Select Group from A- 100Marks
Paper5 FSelectGroupfromA-F 100Marks
Paper6 Select GroupfromA-F 100Marks
Paper? M.C.422 COMPREHENSIVEVIVA-VOCE 100Marks
Total ~ 700Marks
GroupA: Marketing
MC.404  AdvertisingandSales Management 100Marks
MC.405  Services Marketing 100Marks
MC.406  Consumer Behavior 100Marks
Group B: HumanResourceManagement
MC.407  OrganizationalChangeandDevelopment 100Marks
MC.408  TrainingandDevelopment 100Marks
MC.409  Compensation Management 100Marks
Group InternationalBusiness
C:MC. InternationalBusinessEnvironment 100Marks
410
MC.411,  GlobalFinancialManagement 100Marks
MC.412 InternationalMarketingManagement 100Marks
Group  Accounting&Finance
D:MC. AdvancedCorporateAccounting 100Marks
413
MC.414  SecurityAnalysisandPortfolioManagement 100Marks
MC.415  Advanced Auditing 100Marks
Group  AppliedEconomics
E:MC. MacroEconomicAnalysisandPolicy 100Marks
416
MC.417  EconomicsofServices 100Marks
MC.418  WorldTradingSystem 100Marks
GroupF:BankingandlInsurance
MC.419  BankLegislation 100Marks
MC.420 Risk Management 100Marks
MC.421  ActuarialPractice 100Marks

(iv)



SEMESTER-I
PAPER1:MC.101-MANAGERIALECONOMICS

Objective: The objective of the course is to acquaint students with the concepts of micro—economic
theoryand their use in business decision making. The effort is to make them capable of using various
concepts todealwithbusiness problemsinaglobaleconomic environment.

UNIT-I

Nature and scope of managerial economics, relationship with economic theory, decision sciences,
andfunctional areas of business; Theory of the Firm: Reasons for existence of the firms & their functions,
theobjective and value of the firm, constraints on the operation of the firms, limitations of the theory of
thefirm; Nature & Functions of Profits: Business vs. Economic Profits, theories of profit, functions of
profit;ToolsofAnalysis:Marginal Analysis,  Optimization, Decision and  Game  Theory -
Concepts; ThelnternationalFrameworkofManagerial Economics.

UNIT-I11
Thedemandforacommodity:Individual’sdemand,Marketdemand,andthefirmdemand;Price,Income&Crossela
sticityofdemand;Usingelasticity’sinmanagerialdecisions; Theoriesofconsumerbehavior.

UNIT-HI

PricingPractices andRiskAnalysis:Price andOutput relationship underdifferent marketstructures;Pricing
Theories; Pricing of multiple products; Price discrimination - International price discrimination &Dumping,
Transfer Pricing; Risk and Uncertainties in managerial decision making; Measuring risk
withprobabilitydistribution;Utility Theoryandriskaversion.

UNIT-IV

Technological change and the global market economy: Impact of technological change on
productivity,laborandmarketstructure; Industrialinnovationandtechnologyandtechnologicalenvironmentalfor
ecasting.

ReferenceBooks:

1. Koutsyiannis, A.,ModernMicroeconomics, MacmillanPressLtd.

2. Varian,Micro-EconomicAnalysis(ed.3),Norton.

3. PindyckRobertS.andDanielL.Rubinfeld,MicroEconomics, ThirdEdition,PrenticeHallofIndia,NewDelhi.
4

Madala,G.S.andEllenMiller,MicroEconomics, TheoryandApplications,McGraw
HillBookCompany,NewY ork.

o

Gould,JohnP.,EdwardP.Lazear,Micro-Economic Theory,RichardD.lrwin,Inc.,Homewoodlllinois.
6. SenAnindya,Micro-Economics:Theoryand Applications,OxfordUniversityPress,NewDelhi.
7. Tirolel., TheTheoryoflndustrialOrganization,CambridgeMITPress.
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PAPER2:MC.102-QUANTITATIVEMETHODSFORBUSINESS

Objective: The objective of the «course is to acquaint students withsome of the
importantstatisticaltechniques for managerial decision making. The emphasis will be on their applications
to business andeconomicsituations.

UNIT-I

Probability and Probability Distribution: Definitions - Probability Rules —Application of Probability Rules-
ConditionalProbability-Bayestheorem-RandomVariableandProbabilityDistributions;BinomialDistribution-
PoissonDistributionandNormalDistribution.

UNIT-1

Statistical Estimation and hypothesis testing: Introduction to Hypothesis testing — Meaning of
Population,sample and sampling distribution - parameters and statistics - Central limit theorem - Concept of
StandardError- Confidential limits - Estimationof populationparameters - properties of a goodestimator-
Pointand interval estimation — Hypothesis Formulation and testing procedure - Type | and Type Il errors -
onetail and two tail tests-Sampling of Attributes-Estimationand
testingNumberandProportionsofSuccesses, Differencebetweentwoproportions.

UNIT-HI

Sampling Variables : Large Samples - Difference between large and small samples - Estimating
populationmean - testing the significance of Mean - Significance of the difference between means of two
samples -Significance betweenthe standard deviations of two samples - Small Samples -’t’ test - fixing
fiduciallimits to population mean — testing the significance of the mean - testing the significance of the
differencebetween two independent means - testing the significance of the difference between two
dependent means-F test - meaning - Applications of F test - ANOVA - Assumptions - Procedure - one way
and two-wayanalysis ofvariance.

UNIT-IV

Statistical Quality Control - Introduction - Chance and Assignable Causes of Variation Uses of SQC -
ProcessControl and Product Control- Control Charts - Control Charts forVariables -X: Chart — Rangechart
— Standard deviation chart - Control charts for attributes - C chart -p chart - np chart. Decision TreeAnalysis
—DecisionMakingunderUncertainties.

ReferenceBooks:

1.  Levin,R.l.andD.S.Rubin:StatisticsforManagement,Prentice-Hall ofindia.
2. S.C.Gupta:FundamentalsofStatistics,HimalayaPublishingHouse,NewDelhi.

3. AndersonQuantitativeMethodsforBusinessDecision, Thomson.
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4.  BarryRender,RalphM.StairJr.,Michael E.Hanna:
QuantitativeAnalysisforManagement,PrenticeHallofIndia.

Anderson, IntroductiontoManagementScience:Quantitative TechniquesforDecisionMaking, Thomson.
D.C.Sancheti&V.K.Kapoor : Statistics,SultanChand &Sons,NewDelhi.
Sharma,J.K.:OperationsResearch—-Theory& Applications,MacmillanindiaLtd.
Gupta,S.P:StatisticalMethods,S.Chand&Sons,NewDelhi.

® N o o

PAPER3:MC.103-MODERNACCOUNTINGTHEORY & REPORTINGPRACTICES

Objective: In view of the convergence of the Indian Accounting Standards with the IFRS, it is desirable
toequip the students with the required knowledge of International financial reporting standards and
practices. ThestudentsareexpectedtoachieveaclearconceptualunderstandingofthelFRSandpossesssufficientkn
owledgeexpectedoutofanexpert.

UNIT-I

TheRegulatoryandFinancialReportingFramework: Thelnternational AccountingStandardsBoard(1ASB)-
Theroleandthestandardsettingprocess. Progress towards internationalharmonization.The 1ASB-
Framework for the Preparation and Presentation of Financial Statements; The first time adoptionof
international financial reporting standards : Objective of financial statements, Qualitative characteristicsof
financial statements, Elements of financial statements, Recognition and measurement of elements
offinancialstatements, Fairvaluebasisofmeasurement,Conceptsofcapitalandcapitalmaintenance.

UNIT-I11

Elements of financial statements as per International Financial Reporting Standards: (a) Property, plant
andequipment(b).Intangibleassetsinventories(c).Constructioncontracts(d).Liabilities(e).Financialinstrument
s (f). Provisions and contingencies (g). Employment and post-employment benefits(h).
Accounting for tax (i). Accounting for agriculture (j). Share based payment (k). IFRS- 6:
Explorationforandevaluationofmineralresources.

UNIT-I11I
Presentation and additional disclosures as per International Financial Reporting Standards (a). Events
afterthe balance sheet date (b). Earnings per share (c). Related party disclosures (d). Interim financial
reporting(e).Effectsofchangesinforeignexchangerates(f.)Segmentreporting.

UNIT-1V
Preparationof externalfinancial reportsforsingle

entitiesasperinternationalStandards(a) Incomestatementsanddiscontinuingoperations(b)Cashflowstatements(
c)Statementofchangesinequity
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(d) Preparation of external financial reports for combined entities and joint ventures (e) Definitions
ofsubsidiaries, investments in associates and joint ventures (f) Exclusions from consolidations (g)
Preparationof consolidated balance sheets and income statements (h) Equity accounting (i) Proportionate
consolidationandjointventures.

ReferenceBooks:

1. Elliott,B.&Elliott,J.(2008),Financial AccountingandReporting.12thed.Harlow:Pearson/PrenticeHall.

2. CharteredlnstituteofManagementAccountants.CIMADictionaryofFinanceand Accounting.London:
Bloomsbury.

3. S.Agarwal,ManualofAccountingStandards,SnowWhite.

4. T.P.Ghosh,AccountingStandardsandCorporate Accounting Practices, Taxman.

5. BhabatoshBanerjee,RegulationofCorporateAccountingandReportingin India, WorldPress.

6. LevBaruch,Financial StatementAnalysis-ANewApproach,PrenticeHall.

7. Bernstein&Wild,Financial AccountingTheory-Issues andControversies,McGrawHill.

8. K.S.Most,AccountingTheory,Holt,Rinehart &Winston.

PAPER4:MC.104-ORGANISATIONTHEORY ANDBEHAVIOUR

Objective: The objective of the course is to develop a theoretical understanding among students about
thestructure and behavior of organization as it develops over time. The course will also make them capable
ofrealizingthecompetitivenessforfirms.

UNIT-I

Organizational Theories and Behaviour: Classical, Neo - classical and Contemporary. Authority,
Power,status,formalandinformalstructure.Flatand Tallstructures.Bureaucratizationoforganizations.Organizati
onalBehaviourConcepts,determinants,models,challengesandopportunitiesofOB. Transaction cost and
organizational behaviours. Contributing disciplines to the OB. Individual Behaviour:Foundations of
individual behaviour, values, attitudes, personality and emotions. Theory X and Theory
Y,ChrisArgyrisbehaviourpatterns,Perceptualprocess.

UNIT-1

Group Decision making and Communication: Concept and nature of decision making process,
Individualversus group decision making, Nominal group technique and Delphi technique, models of
communication,communication effectiveness in organizations. Feedback, TA, Johari Window. Motivation:
Need hierarchy,Maslow’s NeedHierarchy, Two factortheory, Contemporary theories of motivation(ERG,
Cognitiveevaluation,goalsetting,andequity)expectancymodel.Behaviourmodification,Motivationandorganiz
ationalEffectiveness.
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UNIT-

Leadership,PowerandConflict:Conceptandtheories,Behavioralapproach,Situationalapproach,Leadership
effectiveness, Contemporary issues in leadership. Power and conflict. Bases of Power,
powertactics,sourcesofconflictpatterns,levelsandconflictresolutionstrategies. Transactional Analysis(TA)-
WorkStress.

UNIT-IV

Organizational Culture, Organizational Development and Stress Management: Concept and determinants
oforganizational culture, Organizational Development: Concept and intervention techniques. Individual
andorganizational factors to stress, Consequences of stress on individual and organization, management
ofstress.CaseStudies:Somecasesofrealbusiness worldarerequiredtobediscussed.

ReferenceBooks:

1. StephenRobbins,OrganisationalBehaviour,PearsonEducation.

2. FredLuthans,Organizational Behavior,McGrawHill.

3. Wagner, OrganizationalBehavour, ThomsonLearning.

4, S.S.Khanka,OrganisationalBehaviour,S.Chand&Co.,NewDelhi.

5. Dr.S.Shajahan&LinuShajahan,OrganisationalBehaviour,NewAgelnternationalPublishers,NewDelhi

Hellriegel, D&J.W.Slocam,OrganizationalBehavior, ThomsonLearning.
McSchane,OrganizationBehavior, TMH.

NewsStormDavisOrganisationBehavior, THM,NewDelhi.

© ©® N o

Slocum, FundamentalsofOrganizationalBehavior, ThompsonPress(IndianEdition).

PAPERS5:MC.105-MARKETINGMANAGEMENT

Objective: The objective of the course is to familiarize the students with the basic concepts and
principlesofmarketingandtodeveloptheirconceptualandanalyticalskillstobeabletomanagemarketingoperation
s ofabusinessfirm.

UNIT-I
Introductionto Marketing Management; Marketing - Meaning and approaches,Roleof Marketing

inOrganizations,4Ps&beyond,MarketingChallenges,MarketingProcessandMarketingPlanning,Marketinginf
ormationsystem.
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UNIT-I11

Analyzing Market Opportunities ; Analyzing the Marketing Environment- Economic, Demographic,
Social,Cultural, Technical, Political & Legal Buying Behaviour- Consumer, Business & Industrial
Measuring andForecastingMarketDemand.

UNIT 111

Productmanagement:Product-MeaningandClassifications,NewProductDevelopment.ManagingProduct Life
Cycles, Brand Strategies and Management. Managing Service - Idea, Institution, Person, PlaceandEvent.

UNIT-IV

Pricing, Distribution and Promotion Pricing- Influencing factors, Approaches, Strategies and
Programmes.Channels of Distribution and Logistics. Promotion Strategies - Advertising, Sales Promotion
& PublicRelations.

ReferenceBooks:

1.  Kotler, Philip: Marketing Management Analysis, Planning Implementation and Control
(PrenticeHallofIndia,N.Delhi, 2005).

Kotler,Keller,Koshy&Jha: Marketing Management,PearsonEducation,N.Delhi.

Stone, MarilynA.&John, Desmond:FundamentalsofMarketing,Routledge, UK.
KumarandMinakshi,MarketingManagement,VikasPubl.House,NewDelhi.
Kurtz:PrinciplesofMarketing,CengageLearning IndiaPvt.Ltd.,NewDelhi.
Stern,LuisW.&EI-Ansary,Adell:MarketingChannels,PrenticeHallofIndia,N.Delhi.
Markin,Ram:MarketingStrategyandManagement,JohnWilley&Sons.

®© N o g b~ wDD

Kelly, E.J.&Lazer,William: ManagerialMarketing—Perspectives, RichardD.Irwininc,lllinois.

PAPER6:MC.106-MANAGEMENTINFORMATIONSYSTEM

Objective: The objective of the paper is to offer a comprehensive overview of Management
informationsystems (MIS). It will explore technical, strategic and tactical issues related to MIS. Basic
concepts inanalyzinganddesigninginformationsystemswillbepresented.

UNIT-I
MISDefinition-Characteristics-

EvolutionofMIS:Concepts;frameworkforunderstandinganddesigningMISinanorganization; MISandotherrela
teddisciplines:MISandManagementAccounting,
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MIS and Computer Science, MIS and OR, MIS and Organizational Behavior, MIS and
Management.Concept of information : definition, features, types, process of generation and
communication; quality ofinformation; information overload; techniques for managing overload;
summarizing; filtering; inferencesand message routing. System concepts : definition, types and
characteristics of system-control in
systems:feedback:positiveandnegative;negativefeedbackcontrolsystem,input,processandoutputcontrol;lawof
requisitevariety.

UNIT-1

StructureofMIS:Basicstructuralconcepts:formalandinformalinformationsystems;publicandprivate
information systems; multiple approaches to the structure of MIS: Operational elements
(physicalcomponents, process, outputs for users), activity subsystems, functional subsystems
anddecisionsupport—synthesis ofmultipleapproachesintoaconceptualstructureforMIS.

UNIT-II

Information systems: Transaction Processing Systems, Office Automation Systems, Information
ReportingSystems,DecisionSupportSystems,ExecutiveSupportSystems, Expertsystems.

UNIT-IV

SystemsDevelopmentandImplementation: Systemdevelopmentmethodologies;SDLCapproach;prototyping
approachanduserdevelopment approach- Systems Analysis;Systems Design;Concepts
ofdatabaseanddatabasedesign;systemimplementation;managementofinformationsystemprojects;systemdocu
mentation—informationsystemaudit.Securityofinformationresources;threatsto informationresources;
security systems for risk management. Enterprise Resource Planning Systems —Features-ERPModules -
implementationofERP.

ReferenceBooks:

O’Brien,JamesA: ManagementInformation Systems,TataMcGrawHill,NewDelhi.
GeorgeM. Scott:ManagementinformationSystems, McGrawHillBookCompany, NewDelhi.
Schultheis,RobertandSummer,Mary:ManagementinformationSystems, TataMcGrawHill,NewDelhi.

GordonBDavis,et.El: Management InformationSystems,PrenticeHallofIndia,NewDelhi.

gk~ 0 Dd PR

Kenneth C.Laudon and Jane P. Laudon: Management Information Systems — Managing the
DigitalFirm,PearsonEducationAsia,NewDelhi.

o

EffyOz,ManagementInformationSystems,VikasPublishing House,NewDelhi.

7. Haag,CummingsandMccubbrey:ManagementinformationSystemsforthelnformationAge, TataMcGraw
Hill,NewDelhi.

8. Post,GeraldVandAnderson,DavidL:ManagementinformationSystems, TataMcGrawHill,NewDelhi.

9. Alex Leon:EnterpriseResourcePlanning—TataMcGraw-Hill, NewDelhi.
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PAPER7:MC.107-WORKSHOPONITAPPLICATIONSIN COMMERCE
(ForRegularStudentsstudyinginColleges/UniversityDepartmentOnly)

Objective: The objective of the course is to expose the students with the use of IT technologies to
solvebusiness problemsregardingvariousfunctionalareasofbusiness.

UNIT-I

IT applications in commerce-application areas - An Overview of Management Science and
QuantitativeAnalysis: The Management Science Process - Model development- Steps in modeling-
Benefits of Businessmodels.

UNIT-1

Introduction to Spread sheet- Understanding basic features of Spread sheet — Statistical functions-
DatabaseFunctions -FinanceFunctions-Logicalstatementsandformula creation-CreatingCharts.

UNIT-HI

BuildingdecisionmodelsanddataanalysisthroughSpreadsheets-ForecastingAnalyzingFinancialStatements
using accounting ratios - Project Appraisal IRR,NPV, MIRR - Inventory management — EOQand Quantity
discounts-  Leasing decisions — Flexible budgets -Break even analysis-goal  seek-
scenariomanagementandpivottable applications.

UNIT-IV

Database management systems - Concept of database-features- components of DBMS, Types of
databaseshierarchical, network, relational,-Normalization- Database administrator- Data warehousing- Data
mining.Features of RDBMS -Database design and application development -Tables- creation-
relationships- Formsdesigningforms queries-types ofqueries-reports-reportdesign-useofRDBMSinbusiness
decisions.

Note: The workshop will include (a) Regular training of the students in labs and through
interactionswith experts and presentations. (b) Assigning a project to the students as per the
curriculum of thesubject(c)Internal Examination to beconducted by thesubjectteacher (e)
Presentation session ofthestudentsontheassigned project.

ReferenceBooks:

1. Hoffer, Jeffrey A, Marry B. Prescott, and Fred R. McFadden: Modern
DatabaseManagement,PearsonEducation, NewDelhi.
2. Silberschatz,Korthand Sudarshan:DatabaseSystemand Concepts, TataMcGrawHill,NewDelhi.

3. NovatheandEImasri:FundamentalsofDatabaseSystems,AddisonWesley.
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4, Loney,KevinandGeorgeKochi,Oracle9i, TheCompleteReference, TataMcGrawHill, NewDelhi.

5. Ullmann,JeffryD,PrinciplesofDatabaseSystems,Galgotia,NewDelhi.

6. Post, GeraldV., DatabaseManagementSystems, TataMcGrawHill.

7. StephanGPowellandKennethRBakerManagementScience, ArtofModelingwithSpreadSheets,Wileyln
dia(p)Ltd.,NewDelhi.

8. Elmasriand Nawathe-Fundamental ofDatabaseSystems,PearsonEducation Asia,NewDelhi.

PAPER7:MC.-107A-1T APPLICATIONSINCOMMERCE
(ForUSOLStudentsOnly)

Objective: The objective of the course is to expose the students with the use of IT technologies to
solvebusiness problemsregardingvariousfunctionalareasofbusiness.

UNIT-I

IT applications in commerce-application areas- An Overview of Management Science and
QuantitativeAnalysis: The Management Science Process-Model development- Steps in modeling- Benefits
of Businessmodels.

UNIT-I1I

Introductionto Spreadsheet-UnderstandingBasic FeaturesofSpreadsheet—Statisticalfunctions-
DatabaseFunctions -FinanceFunctions -Logicalstatementsandformulacreation-CreatingCharts.

UNIT-HI

BuildingdecisionmodelsanddataanalysisthroughSpreadsheets-ForecastingAnalyzingFinancial Statements
using accounting ratios- Project Appraisal IRR,NPV, MIRR - Inventory management — EOQand Quantity
discounts-  Leasing decisions —  Flexible budgets -Break even analysis-goal  seek-
scenariomanagementandpivottable applications.

UNIT-IV

Databasemanagementsystems-Conceptofdatabase—features-

componentsofDBMS, Typesofdatabaseshierarchical,network,relational,-Normalization-
Databaseadministrator-Datawarehousing-Datamining.FeaturesofRDBMS-
Databasedesignandapplicationdevelopment—Tables-creation-relationships- Forms designing, forms queries-
types of queries- reports- report design-use of RDBMS inbusiness decisions.
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ReferenceBooks:

1.  Hoffer,JeffreyA,MarryB.Prescott,andFredR.McFadden:ModernDatabaseManagement,PearsonEducati
on,NewDelhi.

Silberschatz,Korth and Sudarshan:DatabaseSystemand Concepts, TataMcGrawHill, NewDelhi.
NovatheandEImasri:FundamentalsofDatabaseSystems,AddisonWesley.
Loney,KevinandGeorgeKochi,Oracle9i, TheCompleteReference, TataMcGrawHill, NewDelhi.
Ullmann,JeffryD.:PrinciplesofDatabaseSystems,Galgotia,NewDelhi.
Post,GeraldV.:DatabaseManagementSystems, TataMcGrawHill.

N o g bk~ wbd

StephanGPowellandKennethRBaker:ManagementScience—ArtofModelingwithSpreadSheets --,
Wileylndia (P)Ltd., NewDelhi.

8.  Elmasriand Nawathe:FundamentalofDatabaseSystems- Pearson Education Asia,NewDelhi.
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SEMESTER-II
PAPER1:MC.201-BUSINESSENVIRONMENT

Objective: The objective of the course is to acquaint students with the concepts of macro — economics
andthe macro environment in which a business organization operates. The course would also make the
studentcapableofanalyzingandunderstandingthemacroeconomicpolicies
ofthegovernmentimplementedfromtimetotimeandassesstheirimpactonbusiness.

UNIT-I

BusinessEnvironment:Cultural,social,political,technological,economicandlegalenvironment-scanning -
techniques of environmental forecasting - SWOT - Internal environment - their impact on
policyformulation.

UNIT-1

Economic reforms in India - Liberalization - privatization and globalization — Competitive Strength
ofIndian industry - Impact of liberalization policy on different sectors — Foreign Investments policy in
India.Multi-national corporations - Their participation in India — Their strategies, competitive strengths
policiesandperformance.

UNIT-II

Industrial Policies: A brief review of industrial policies since independence, Industrial policy of 1991
andrecent developments, Policy on foreign direct investment in Indian industry. Fiscal Policy: Public
revenues,public expenditure, public debt, development activities financed by public expenditure, an
evaluation ofrecentfiscalpolicy of Governmentofindia—Monetary Policy:Demandforandsupply  of
money,Objectives of monetary and credit policy, recent trends - Role of Finance Commission. Integration
ofWorld’s economiesanditsimpactonIndianBusiness.

UNIT-IV

Money and Capital market: Features and components of Indian Financial system, objectives, features
andstructure of Money market and capital market, recent developments - Stock Exchanges, Investor
Protectionand Role of SEBI. Legal Framework: Consumer Protection Act, 1986, Right to Information and
Right toServiceActsanditsimplicationsforbusiness.

ReferenceBooks:

1. Wheelen,ConceptsofStrategicManagementandBusinessPolicy,PearsonEducation,NewDelhi.
2. WilliamGluck&LRJauch,BusinessPolicy&StrategicManagement, McGraw-Hill.,NewDelhi.
3. KazhmiAzhar,BusinessPolicy, TMH.
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Gupta, Liberalisation-Itsimpact onindianEconomy, Macmillan.

K.V.Sivayya andVBMDas:IndianIndustrial Economy,SultanChandPublishers,Delhi.
SureshBedi:BusinessEnvironment,Excel,NewDelhi.

FrancisCherunilam: BusinessEnvironment-Text&Cases,Himalayan PublishingHouse, Mumbai.

M.Adhikari:EconomicEnvironmentofBusiness,SultanChand&Sons,NewDelhi.

© ®©® N o o B~

Prof.LaxmiNarain:Globalization,LiberalizationandPrivatizationofPublicEnterprises,SultanChand&Co
.,NewDelhi.

10. Pandey, G.N.,EnvironmentalManagement,VikasPublishingHouse.

PAPER2:MC.202-RESEARCHMETHODOLOGYINCOMMERCE

Objective: Theobjectiveof thispaperisto  impartknowledgeaboutvariousstagesofthe  researchprocesses
andtheirapplicationinCommerceandManagementEducation.

UNIT-I

Introduction: - Meaning of the Research — Qualities of a research worker — Scientific Method — Definition —
stages of scientific study — Different steps in scientific study — Logical Methods — Inductive &
DeductiveMethods — Nature of the Phenomena & the use of the scientific methods. Approach to a Research
Project :-PurposeofResearch—FunctionsinResearch—ResearchProgramme—
Problemsolvingthroughresearch/financial aspectsof research— ResearchDesign( Selective topic, Coverage,
Hypothesis) —Sources of Information — Nature of study — Definitionof terms — Techniques of study —
Collection,Analysis &presentationofthedata —Testinghypothesis—Statingresults.

UNIT-1

UseoftheLibrary:-Findingthecorrectsourcesofinformation—-Usesofbooks,periodicals&encyclopedia — Taking
down notes — Collection & organization of Material. Research Method :- SamplingMethod — Observation
Method — Case Study Method — Interview Method — Survey Method — ExperimentalMethod —
Questionnaire Method - Library Method — Documentary Method - Suitable Combination
&SelectionofMethod-advantages,disadvantages&limitationsofmethods.

UNIT-HI

Presentationofinformation:-Analysisofinformation—Classification,tabulation&interpretation—Presentation of
data & its application — Pictorial presentation — Composition of information (quotation,footnotes,
bibliography - tables, standards, abbreviations) - style of writing. Coordinating contents :- Frontmatter
(blank sheet, title page, dedication, preface, table of contents, list of tables, list of figures, list ofappendices
etc.)-  Textproper(Chapterwise  information)  —Backmatter(appendices,glossary,bibliography,index,
blanksheet).
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UNIT-1V
Multivariate analysis — an overview of dependence and interdependence methods (multiple
regression,discriminate analysis, conjoint analysis, factor analysis, cluster analysis); research report;
ingredients andconstructionsofresearchreport—

procedureofpreparationofreferenceandbibliography.ResearchFindings and Preparation and writing of a
Research Report: - Benefits of implementation of actual researchfindings — carrying forward the studies —
Management of research unit — Preparation and writing of a‘ResearchReport’.

ReferenceBooks:

MethodsofSocialSurveyandResearch,S.R.Bajpai,KitabGhar,Kanpur.
Zikmund,MillianG.,BusinessResearchMethods, ThomsonLearning,Bombay.
Cooper,DonaldR.andPamelsSchindler,BusinessResearchMethods, TataMcGrawHills,NewDelhi.
Geode,MillianJ.&PaulK.Hatl,MethodsinResearchMethods, TataMcGrawHills,NewDelhi.

Shekhran,Uma,BusinessResearchMethod,MileyEducation,Singapore.

© g~ w D PP

Kothari,C.R.,ResearchMethodology- MethodsandTechniques,NewAgelnternationalPublishers.

PAPER3:MC.203-FINANCIALMANAGEMENTANDPOLICY

Objective: The objective of the course is to acquaint the students with the basic analytical techniques
andmethods of financial management of business firms. The course also provides students the exposure
tocertainsophisticatedandanalyticaltechniques thatareusedfortakingfinancialpolicydecisions.

UNIT-I
Financial management - Scope, finance functions and its organization, objectives of financial
management;time value of money; sources of long term finance. Financial Forecasting: Sales Forecast
Preparation ofPerformalncomeStatementandBalanceSheetGrowthandExternalFunds Requirement(EFR).
UNIT- 11
Investment decisions; importance, difficulties, determining cash flows, methods of capital budgeting;

riskanalysis (risk adjusted discount rate methods and certainly equivalent methods) cost of different sources
ofraisingcapital;weightedaverage costofcapital.
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UNIT- I

Capital Structure decisions - Leverage: Measuring and analyzing the implications of Leverage
OperatingLeverage, Financial Leverage and Total Leverage; capital structure theories - NI, NOI, traditional
and M-Mtheories;CapitalStructure
Policy:Business&FinancialRisk,ATotalRiskPerspectiveBusiness&FinancialRisk,AMarketRiskPerspectiveD
eterminantsofCapitalStructureDecisionApproachtoEstimatingthe TargetCapitalStructureVariationsinCapital
Structures,EBIT/EPSAnalysisandROI/ROEAnalysis.

UNIT-IV

Determinantsofdividendmodels-Walter,Gordon&M.M.models.WorkingCapital—
Meaning,need,determinants;estimationofworkingcapitalneed;managementofcash;inventory&receivable.

ReferenceBooks:

1. Pandey, I.M.FinancialManagement,VikasPublishingHouse,NewDelhi.
2. KhanM.Y .andJain P.K.FinancialManagement, Tata McGrawHill, NewDelhi.

Keown,Arthu J., Martin,John D.,Petty,J.William and Scott,David F.,Financial
Management,PearsonEducation.

w

Chandra,Prasanna,FinancialManagement, TMH,NewDelhi.
VanHorn,JamesC.,FinancialManagementandPolicy,PrenticeHallofIndia.

Brigaham&Houston,FundamentalsofFinancialManagement, ThomsonLearning,Bombay.

A

Kishore,R.,FinancialManagement, TaxmansPublishingHouse,NewDelhi.

PAPER4:MC.204-PRODUCTIONANDMATERIALSMANAGEMENT

Objective: Toimpartknowledgeregardingproductionandmanagementtechniques,process,tools,andacquaintthestud
ents withtheknowledgeofmarketingfunctions, techniques andstrategies.

UNIT-I

IntroductiontoProductionManagement-Nature,Scope,ImportanceandFunctions MaterialsManagement

- Evolution, Importance, Scope and Objectives - Interface with other functions. Introduction of
InventoryControl, Static Inventory problem under risk. Dynamic Model under risk, policy coordinated,
Replacementwith discount. Introduction to purchasing, Functions of purchasing, procedure of purchasing,
SelectionSources ofSupply,NegotiationwithSuppliers.
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UNIT-1

Price determination;Price CostAnalysis,Quality determinationand controlvalueanalysis.Scope&functions of
operations management, Forecasting of demand. Delphi. Methods, Statistical Quality ControlTechnique.

UNIT-

Facilities Location & Layout — Strategic importance - Factors affecting location & layout - Installation
offacilities — Single location, multi-location decisions. Principles and Types of Facilities Layout.
ImportanceandFunctionsofProductionPlanning&Control. IntroductiontoPERT/CP M-NetworkCrashing.

UNIT-IV

Productivity - Work Study - Objectives, Scope and Uses - Methods Study — Flow process chart,
Flowdiagram& Process mapping - Work Measurement- Elements — Performance Rating - Allowances -
StandardTime-SyntheticTimeStandards—WorkSampling.

ReferenceBooks:

1. AlanMulemann,JohnOakland,KeithLocker,‘ProductionandOperationsManagement’MacmillanIndia
Ltd.

Datta,A.K.,MaterialsManagement:Procedures, Textand Cases,PrenticeHallofIndia.
Gaither,OperationsManagement, ThomasLearning.

S.A. Shunwalla&Patel,Productionand OperationsManagement,Himalaya Publishing.
R.Panneerselvan,Production andOperationsManagement,PrenticeHallofIndia.

P. Saravanavel,S.Sumathi,ProductionandMaterialsManagement, MarghamPublication.

No gk~ wbh

Mukhoipadhyay,Production PlanningandControl, TMH.

PAPERS5:MC.205-OPERATIONSRESEARCH

Objective:To understandthe conceptsand techniquesof
OperationsResearchforbusinessdecisionmakingandtoacquirerequiredskillstosolvevariousproblemsinOR.

UNIT-I

Operations Research: Evolution, methodology and role in decision making; Linear programming:
Meaning,assumptions, advantages, scope and limitations: Formulation of Problem and its solution by
graphical andsimplex methods (Including Big M Method and Two Phase Simplex Method); special cases in
simplexmethod; infeasibility, degeneracy, unboundedness and multiple optimal solutions; duality. Dual
SimplexMethod.
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UNIT-1

Transportationproblemsincludingtransshipmentproblems;Specialcasesintransportationproblems;unbalanced
problems,degeneracy;maximizationobjectiveand multiple  optimalsolutions; assignmentproblems
includingtravellingsalesman’s problem.Specialcases
inassignmentproblems;unbalancedproblems,maximizationobjectiveandmultipleoptimalsolutions.

UNIT-

PERT/CPM: Difference between PERT and CPM, network construction, calculating EST, EFT, LST,
LFTand floats, probability considerations in PERT, time cost trade off. Decision theory: decision making
underuncertainty

andrisk,Bayesiananalysis,decisiontrees.Replacementproblem(IndividualandGroupreplacementproblemsboth

)
UNIT-IV

Game theory, pure and mixed strategy games; principle of dominance; two person zero sum game;
Queuingtheory: concept, assumptions and applications; analysis of queue system, Poisson distributed
arrivals andexponentially distributed service time model (MMI and MMK); simulation; meaning, process,
advantages,limitationsandapplications.

ReferenceBooks:
1. Paneerselvam,OperationsResearch,PrenticeHallofIndia,NewDelhi.
2. Taha,OperationsResearch: Anintroduction,PrenticeHallofIndia,NewDelhi.

3. Vohra,N.D.,Quantitative TechniquesinManagement, TataMcGrawHillsPublishingCompanyLtd.,
NewDelhi.

4, Kapoor,V.K.,OperationsResearch,SultanChand&Sons,NewDelhi.

5. Sharma,J.K.,OperationsResearch, Theoryand Applications,MacmillanindialLtd.,ND.
6. Kalavathy,OperationsResearch,VikasPublishingHouse,ND.

PAPERG6:MC.206-BUSINESSPOLICY&STRATEGIC MANAGEMENT
Objective: The objective of the course is to help the studentsdevelop an understanding of the basic inputsin
making and implementing corporate strategic decisions and also familiarize them with the issues
andpractices involved.

UNIT-I

StrategicManagement-Anintroduction-Evolutionofbusiness policyas adiscipline-Strategyandthe
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Quest for Competitive Advantage: Military origins of strategy — Evolution - Concept and Characteristics
ofstrategicmanagement-Definingstrategy—Mintzerbg’s5Psofstrategy—
Corporate,BusinessandFunctionalLevelsofstrategy-StrategicManagementProcess.

UNIT-1

Strategic Options Porter’s Generic Strategies IntegrationStrategies,Intensive
Strategies.DiversificationandDifferentiationStrategies,FunctionalStrategy-
Manufacturing,Financial,Marketing,HumanResource,Research&Development.Strategiclntent&StrategyFor
mulation:Vision,missionandpurpose
—Businessdefinition,objectivesandgoals—Stakeholdersinbusinessandtheirrolesinstrategicmanagement—
CorporateSocialResponsibility,EthicalandSocialConsiderationsinStrategyDevelopment.

UNIT-I

Strategy implementation - Project implementation — Procedural implementation — Resource Allocation —
Organization Structure — Matching structure and strategy. Behavioral issues in implementation —
Corporateculture—-McKinsey’s7sFramework-ConceptsofLearningOrganization.StrategyEvaluation-
Importance - Symptoms of malfunctioning of strategy - Organization anarchies - Operations Control
andStrategic Control - Measurement of performance - Analyzing variances - Role of organizational systems
inevaluation.

UNIT-IV

NewBusinessModelsandstrategiesforlnternetEconomy:ShapingcharacteristicsofE-Commerceenvironment —
E-Commerce Business Model and Strategies — Internet Strategies for Traditional Business —Key success
factors in E-Commerce — Virtual Value Chain. Cases in strategic management. A minimum of10 cases
encompassing the above topics to be analyzed and discussed in the class. Cases to be
incorporatedintheQuestionPaper.

ReferenceBooks:

1.  AAThompsondr.,AlStricklandlll,JEGamble,Crafting&ExecutingStrategy—
TheQuestforCompetitiveAdvantage, TataMcGrawHill.
RanjanDas,CraftingtheStrategy:ConceptsandCasesin StrategicManagement, TataMcGrawHill.
Henry,Mintzberg,Bruce,AhlstrandandJoseph,Lampel,StrategySafari,FreePress,NewYork.
Gary,HamelandPrahalad,C.K..CompetingfortheFuture, HBSPress.

Ed.C.A.Montgomery,M.E.Porter,Strategy—
SeekingandSecuringCompetitiveAdvantage,HarvardBusinessReviewPublications.

ok~ 0N
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PeterF.Drucker,ManaginginaTimeofGreatChange, TrumanTalleyBooks/PlumePenguinGroup.
Kazmi,A,BusinessPolicyandStrategicManagement, TataMcgrawHill,NewDelhi.

Wheelen, T.L.andHunger,J.D,StrategicManagementandBusinessPolicy,PearsonEducation,(LPE),New
Delhi.
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Paper7:MC.207-SUMMERTRAININGREPORT AND VIVA VOCE
(ForRegularStudentsOnly)

After the Completion of Second Semester Examination the students will go on 6-8 Weeks summer
traininginvariouslindustrialundertakings,bankingandfinancialservicesinstitutions,andRetailSectororganizatio
ns, undertake a project there to study a particular problem and file three copies of summertraining report
within 15 days completion of the training. The student has to file a certificate of completionof training
issued by training organization. A VIVA-VOCE Examination will be conducted by the Externalexaminer
appointed by the University on the problems undertaken in the summer training report. Principalof the
College/Chairperson of the Department must appoint one internal supervisor for the guidance of thestudent
regarding the Summer Training Project. The List of the internal supervisors so appointed must
becommunicated to the Controller of examination within 10 days from the date of appointment. The
Internalsupervisor will also be acting as Internal Examiner at the time of Conduct of VIVA-VOCE and sit
withExternalExaminer.

PAPER7:MC.207-A-ENTREPRENEURSHIPDEVELOPMENT&PROJECTMANAGEMENT
(ForUSOLStudentsOnly)

Objective: The purpose of this paper is to prepare a ground where the students view Entrepreneurship as
adesirable and feasible career option. In particular the paper seeks to build the necessary competencies
andmotivationforacareerinEntrepreneurship.

UNIT-I

FoundationsofEntrepreneurshipDevelopment:ConceptandNeedof
EntrepreneurshipDevelopment,DefinitionofEntrepreneur,Entrepreneurship,Innovation, Invention,Creativity,
Businessldea,Opportunitiesthroughchange.ConceptsofEntrepreneur,Manager, Intrapreneur/CorporateEntrep
reneur
—comparativestudy-Roles,Responsibilities,Careeropportunities.Entrepreneurshipasacareer,Entrepreneurship as a
style of management, The changing role of the entrepreneur: mid career dilemmas —

Closingthewindow: SustainingCompetitiveness -Maintainingcompetitiveadvantage.

UNIT-1I
Theories of Entrepreneurship: Innovation Theory by Schumpeter & Imitating Theory of High

Achievementby McClelland ,X-Efficiency Theory by Leibenstein, Theory of Profit by Knight, Theory of
Social changebyEverettHagenInfluencesondevelopment.
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UNIT-

ProjectManagementTechnical,Financial,MarketingPersonnelandManagementfeasibilityReportsFinancial
schemes offered by various financial institutions like Commercial Banks, IDBI, ICICI,
SIDBI,SFCs,VentureCapitalFunding, AngleCapitalist.

UNIT-IV

Entrepreneurship Development and Government Role of Central Government and State Government
inpromoting Entrepreneurship withvarious incentives, subsidies, grants etc. — withspecial reference
to‘Exportoriented unites’ Roleof the following agencies inthe Entrepreneurship DevelopmentDIC —District
Industrial Center, SISI — Small Industries Services Institute, EDII — Entrepreneurship Developmentinstitute
of India NIESBUD - National Institute ofEntrepreneurship andSmallBusinessDevelopment.NEDB-
NationalEntrepreneurshipDevelopmentBoard.

RecommendedBooks:-

1.  Brandt,StevenC., Thel0CommandmentsforBuildingaGrowthCompany,MacmillanBusinessBooks,Del
hi.

Bhide,AmarV.,TheOriginandEvolutionofNewBusiness,Oxford UniversityPress,NewYork.
DollingerM.J., ‘EntrepreneurshipStrategiesandResources’,3rdedition,PearsonEducation,NewDelhi.
Desai, Vasant Dr.,Management ofSmallScaleEnterprises,Himalaya PublishingHouse,NewDelhi.
Taneja,Gupta,EntrepreneurDevelopmentNewVentureCreation,2nded.,GalgotiaPublishingCompany.
Holt, DavidH.,Entrepreneurship:StrategiesandResources, Illinois,Irwin.

Panda,ShibaCharan,EntrepreneurshipDevelopment,NewDelhi,Anmol Publications.

©® N o gk~ wDd

Patel,V.G.,TheSevenBusinessCrisesandHowtoBeatThem, Tata-Mcgraw,NewDelhi.
OR

PAPER7: MC.207-B-FINANCIALSERVICES
(ForUSOLStudentsOnly)

Objective: Toprovideinsighttothestructure,workingandproblemsoffinancial,systeminIndiaaswellas to enable
students to appreciate and understand the concepts, mechanism and utility of different financialservices.

UNIT-I

Anoverviewoflndianfinancialsystem:Introduction,structure,componentsandmechanismofthefinancialsystem
.FinancialServices: Anoverview.IntroductiontoSEBI.
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UNIT-II

MerchantBanking:FunctionsandSEBIregulationsandNonFund-basedandFund-
basedactivitiesincludingroleinmobilizationoffunds.DepositoryServices inIndia(includingregulatoryaspects).

UNIT=III
Leasing-Introduction,financialevaluationofleasefromlessor’sandlessee’spointofview,leasestructuring, Tax,
legal and accounting aspects especially in Indian context. Factoring: Features, process
andagreementforfactoring.

UNIT=IV

Mutual Fund: Introduction, management, regulations, working, and Indian experiences. Credit
Rating:Concepts,functionsandprocessofdebtratingandSEB Iregulations.

REFERENCES:

1. L.M.Bhole FinanciallnstitutionsandMarkets

2. J.C.Verna MerchantBanking Organisationand Management
3. Lalitk.Bansal MerchantBankingandFinancialServices

4. M.Y.Khan FinancialServices

5. V.A.Avadhani InvestmentandSecurities Marketsinindia.

6. S.Ramesh&Arun Gupta VentureCapitalandIndianFinancialSector.
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SEMESTER-III

PAPER1:MC.301-BUSINESSPERFORMANCEMEASUREMENT

Objective: Theobjectiveofthispaperistomakethestudentsfamiliarwiththeperformancemeasurementtechn
iquesforbusiness.

UNIT-I
Corporate Performance Measurement - Need and Importance;Historical
Overview;ProductCostinginprice estimatesandprofitmanagement; Techniquestomeasure and enhance

profitability
andqualityofproductsandservices;ActivityBasedManagement, TargetandKaizencosting;benchmarkinga
ndenvironmentalcosting;FlexibleBudgeting,andActivityBasedBudgeting.

UNIT-II

Setting of performance goals and incentives, and the use of diagnostic tools and control; systems
toachieve the goals; Strategic Profitability Analysis; Measuring performance using Economic
ValueAdded(EVA)methodology;ComparisonbetweenReturnoninvestment(ROI)andEVAmethodology
ofmeasuring performance.

UNIT-111

Measurement of Corporate Performance through Balanced Scorecard and its value creation
potential;.Rationality behind balance score card; performance dimensions of the balance score card;
ThroughputAccounting;Comparison of ActivityBasedCosting.

UNIT-1V

Information Systems aspectsofmanagement control;Control-needsof Information flow, and
itsconsolidationinmulti-locationalsetting; ManagementControlSystemanditsapplications;Responsibility
Accounting -  Meaning  and Methodology, types  of  responsibility  centres,
organizationalstructureofresponsibilitycentres;objectivesandmethodsoftransferpricing,pricingcorporate
servicesandadministrationoftransferpricing.

ReferenceBooks:

1. Anthomu,R.N. andGovindrajan,V., ManagementControlSystem,TataMcGraw-HillINewDelhi.

2. Atkinson,A. R.S.KaplanandS.M.Y oung,ManagementAccounting(4thed).NewJersey:PrenticeHall

3. Friedlob,GeorgeT,Lydia,L.F. ,EssentialsofCorporatePerformanceMeasurement,JohnWileyandSonsi
nc.

4. Manzoni,Alex,Islam Sardar,M.N, PerformanceMeasurementinCorporateGovernance,Springer

5. Simon,R., PerformanceMeasurementandControlSystemforlmplementingstrategy-
TextandCases,PrenticeHall

6. Merchant,KandVan-der-
stede,W.A.,ManagementControlSystem:PerformanceEvaluationandIncentives,PrenticeHall.

7. MarvinT.Howell,ActionablePerformanceMeasurement-
AKeytoSuccess,AmericanSocietyforQuality,QualityPress,Milwaukee.

8. Merchant,K.A.,ModernManagementControlSystem: TextandCases,Pearson Education Inc.
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PAPER 2:MC.302-TAXPLANNINGANDMANAGEMENT

Objective : The aim of this course is to familiarize the student with major latest provisions of
thelndiantaxlawsandrelatedjudicialpronouncementspertainingtocorporateenterpriseshavingimplicatio
ns for various aspects of Corporate planning with a view to derive maximum possible
taxbenefitsadmissibleunderthelaw.

UNIT-I

StructureofDirectandIndirectTaxesinIndia.Concepts,SignificanceandProblemsofTaxPlanning, TaxAvo
idanceandTaxEvasion—RecognizedmethodsofTaxPlanning:Ensuringmaximum claims for deduction
for companies with special emphasis on depreciation allowance,expensesof scientific
research,amortizationofpreliminaryexpensesandamountsnotclaimedotherwise. Takingadvantagesofava
ilablereliefs,rebatesandtaxfreesourcesofincome.

UNIT-I1

Definition of various kinds of companies - Meaning of company under IT Act. Residential status
ofcompanies and implications for Tax Planning. Assessment of companies including carry forward
andsetoffoflosses.

UNIT-11I

Tax implications in planning of business unit as Proprietorship, Partnership, Pvt. Ltd. & Public
Ltd.Tax planning in the context of exemptions, incentives, export promotions & various deductions
underChapter— VI of Income Tax Act. Setting up of a new Industrial Establishment: location
aspects;natureof business; planning for tax holiday benefits. Specific management decisions such as
(1)make or buy; (2) own or lease, (3) repair or replace; (4) export vs. local sale; (5) shut down
orcontinue;(6)expand orcontract.

UNIT-1V

An overview of goods and service tax: Introduction to GST, reasons for introducingGST, pros
andcons of GST. Registration procedure of trader / service provider under GST. Levy and collection
of CGST/SGST under GST. Composite levy scheme of GST. Levy and collection of IGST. Input
taxcredit and relief to consumers and traders under GST. Applicable rates of tax on various goods
andservicesunderGST.

ReferenceBooks:

Singhania,V.K.:DirectTaxes:LawsandPractice, TaxmanN.Delhi.
Singhania,V.K.: DirectTaxplanningandManagementTaxmanN.Delhi.
Prasad,Bhagabati:DirectTaxLaw&Practice,NewAgePubl.,N.Delhi.
Merhotra,H.C.:DirectTaxesPlanning,SahityaBhavan,Agra.
Srinivas,E.A.:CorporateTaxPlanning, TMG,NewDelhi.
Lakhotia,R.N.CorporateTaxPlanning,VisionPublications,N.Delhi
Ahuja,Girish&Gupta,
Ravi:SystematicApproachtolncometax.Goodsand
ServiceTaxAct,2017

Nogk~kwhpE



SYLLABUSOFM.COM.(SEMESTERSYSTEM)EXAMINATIONS 23

SEMESTER-I1I1I
(ELECTIVES)GROUPA:MAR
KETING

MC.303-INTEGRATEDMARKETINGCOMMUNICATION &BRANDEQUITY

Objective: The objective is to introduce the students to the integrated role of promotion techniques with
thespecialemphasisonadvertising.

UNIT-I

Marketingcommunication;functionalareasofmarketingcommunication;integratedmarketingcommunica
tion;typesofadvertisingagencies;mediapartnersandtheirrole;compensatingtheadvertising agencies;
agency evaluation; brands - its meaning; creating and maintaining the brand;selecting desired brand
position;  developing  brand identification; creating a brand image; creating
andmaintainingbrandrelationshipwithcustomers;brand-customertouchpoints;prospectsandcustomers;
AIDA model; think/feer/do models; brand decision making process; attitude formation
andattitudechange;brandlikeability.

UNIT-1

Brandingconcepts;brandingchallengesandopportunities;brandequity
concept;strategicbrandmanagement process; customer based equity; building a strong brand and its
implications;
identifyingandestablishingbrandpositioning;definingandestablishingbrandvalues;internalbranding.

UNIT-HI

Campaign planning; IMC planning process; internal marketing; segmenting and targeting; types
ofsegmentation;messageandprofitabilitytargeting;digitizationofbrandinformation;customerdatabase;bu
ildingrelationshipthroughdatamanagement;developingcreativemessagestrategy;processofdevelopingl
MCmessagestrategy;methodsofgettingcreativeideas;brand-messageexecution; copywriting; writing for
point and electronic media; print layout and design; executionalandstrategicconsistency.

UNIT-IV

Mediaclassification;mediastrengthandweakness;wirelesscommunication;e-
mailmarketing;websitemarketing;integratingonlinebrandcommunication;mediaplanning;consumersale
spromotion; sales promotion tools; determining consumer sales promotion strength and limitations
ofsalespromotion;tradepromotion;tradepromotionfornewproductsandexistingbrands;tradepromotionstr
ategies;objectivesofco-marketingcommunication.

ReferenceBooks:

1. Duncan,Tom;Principles of AdvertisingandIMC; TataMcGrawHill, NewDelhi.

2. Clow,Kenneth&Baack,Donald;Integrated Advertising,PromotionandMarketingCommunication;PearsonE
ducation, NewDelhi.

3.Belch,GeorgeandBelch,Michael; AdvertisingandPromotion; TataMcGrawHill,NewDelhi.

4, Wells,William,Burnett,JohnadMoriarty,Sandra; AdvertisingPrinciplesandPractice;PearsonEducation;New
Delhi.

5. Jethwaney,JaishreeandJjain,Shruti; AdvertisingManagement;Oxford UniversityPress;NewDelhi.
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MC.304-MARKETINGRESEARCH

Objective: The course aims at exposing the students to the concept, tools and techniques of
marketingresearch and developing their skills to be able to apply research techniques to aid marketing
decisionmaking.

UNITI

Introduction:Meaning,natureandimportanceofmarketingresearch; Marketingresearchandscientificmeth
od;Researchreliabilityandvalidity;Problemsinconductingmarketingresearch;Marketing Information
System (MIS); Ways of conducting marketing research; Syndicated
research.MarketingResearchProcess:Stepsinvolvedinconductingmarketingresearch;Problemidentificati
on;Determininginformation needs;Developingmarketingresearchproposal.

UNIT 11

Research Design : Meaning and importance; Types of research designs — explorative, descriptive
andconclusiveresearches;Secondarydata—sources,usesandlimitations;Primarydatacollectionmethods—
questioningtechniquesandobservationmethods;Onlinedatasourcesandresearch;Questionnaire
preparation. Sample Design and Field Work : Defining universe and sampling
unit;Determiningsamplingframe;Probabilityandnon-
probabilitysamplingmethods;Samplesizedetermination;Fieldworkand  datacollection— samplingand
non-samplingerrors.

UNIT I

Data Analysis and Report Preparation: Data editing, coding tabulation and graphical
presentation;Univariate and multivariate data analyses techniques and their applications in marketing
research;Reportpreparation,presentationandfollow-
up.MarketingResearchApplications:Consumerresearch—
behaviourandmotivationresearch,attitudemeasurementandscalingtechniques.

UNIT IV

Product research; Advertising research; Marketing and sales forecasting; Sales analysis.
MarketingResearchinlIndia:Status,organizationanddevelopments;Ethicalissuesinmarketingresearch.

SuggestedReadings:

HarperW.Boyd,RalphWestfallandStanleyF.Stasch,MarketingResearch: TextandCases.
Malhotra, Naresh K.,MarketingResearch,5thEd.,PrenticeHall ofIndia.

Cooper,Donald R.and PamelaS.Schindler,MarketingResearch, TataMcGrawHill.

Paul E.Green,et.al.,ResearchforMarketing Decisions, Prentice-Hallof IndiaPvt.Ltd,NewDelhi.
DonaldS.TullandDell.Hawkins,MarketingResearch:MeasurementandMethods,Prentice-
HallofIndiaPvt.Ltd.,NewDelhi.

agrwnE
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GROUP B: HUMAN RESOURCE
MANAGEMENTMC.305-HUMAN RESOURCEDEVELOPMENT

Objective: Theobjectiveofthecourseistomakestudentawareoftheconcepts,techniquesandpracticesofhumanres
ourcedevelopment. Thiscourseisintendedtomakestudentscapableofapplyingtheprinciplesandtechniquesasprof
essionalsinorganizationstheyworkfor.

UNITI

Human resource development; Concept and evolution, human resource mobilizations, HRD
Conceptualbase, strategic interventions in HRD sector and target groups, HRD mechanisms, processes and
outcomes,HRD instruments, HRD. HRD and Management: Attitude of top management towards HRD,
Motivationalaspects ofHRD, TrendsandPractices,LinemanagerandHRD.

UNIT I

HRD Activities;HRD culture and climate, Elements ofHRD climate, measurement ofHRD
climate,factorstoHRDclimate, Determinantneeds,developmentalsupervisor,HRDforWorkers:HRDmechanis
msforworkers, Role oftrade unions.

UNIT Il

HRDinOrganizations:Governmentorganizations,educationalinstitutions,armedforces,policeandindustry,priv
atesectorsandpublicsectorsunits.

UNIT IV

Emerging Issues in HRD: Creating awareness and commitment to HRD, Industrial relations and
HRD,UtilizationofHR Defforts,FutureofHRD, InternationalcomparisonofHRD(Commonalitiesanddifference

s).
ReferenceBooks:

1. Werner,JonM.andRandyL.Desimone,HumanResourceDevelopment,South-
WesternEducationalPublishing.

Nadler,L(ed),CorporateHuman ResourcesDevelopment,VanNostrandReinhold.
Parek V.and T.V.Rao,Designing andPlanning HumanResourceSystems,Oxfordand
IBH,NewDelhi.

4. StrategicHRM- JefferyMello, Thompson Publication,NewDelhi.

5. StrategicHRM-CharlesGreer,Pearson EducationAsia,NewDelhi.

6. StrategicHRM-Michael Armstrong,KoganPage,London.
7
8

wmn

StrategicHRM-Agrwal,OxfordUniversityPress,NewDelhi.
Human ResourceManagement-GarryDessler,PHI,NewDelhi.
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MC.306-INDUSTRIALRELATIONS

Objective: The objective of the course is to make student aware of the concept of industrial
relations.The course will make them understand the importance of industrial relations for an
organization andhowtheserelationsprovidedynamics to organizations.

UNITI

Industrial Relations: Concepts and scope, Historical development, Unilatarist, Pluralist and
MarxistperspectiveofIR. TradeUnionism:roleoftradeunions,tradeunioninindia,nationallevelfederations,
Goals and objectives of unions and union leadership, weaknesses in trade unions,
tradeunions,politicsandgovernment. Theoriesoftradeunionism.Crossculturalaspectsofunionmanagement
relations.

UNIT I

TradeUnionAct1926:Anoverview.Unionrecognition;de-
unionizationstrategies.UnionManagementRelations:conceptualframework,unionmanagementperspecti
ves,organizationalfactors affecting union management relations. Public policies and union
management relations, role ofstate, constitution and labour policies, ILO, Major events and
international issues, changes affectingHR/IRperspectives,perspectives inIndia.

UNIT Il

Industrial Democracy: Concepts and scopes of industrial democracy, Worker’s participation:
Strategy,practices,behavioral science input/contribution and models.Rationale forparticipation, Issues
inparticipation,strategiesformakingparticipationworkandmakingparticipationmoreeffective.Methods of
industrial ~ relation  machinery in India; Statutory and non-statutory methods of
industrialdisputeresolution;Conciliation,mediation, arbitrationandadjudication.

UNIT IV

ComparativelndustrialRelations:Principlesofcomparativeanalysis,variablesofcomparativeanalysis

(culture,  values, ideologies,  politico-economic  structure). Experience  of UK,
Yugoslavia,WestGermany,ScandinaviancountriesandJapan.ManagingIndustrialRelations:Regulatorym
echanisms,employeediscipline,suspension,dismissalandretrenchment,employeegrievancehandling,

Collective bargaining, negotiation skills, industrial conflict resolution.
LabourWelfare:Rationaleneedandrequirements.

ReferenceBooks:

1. Katz,Harry,ThomasA.Kochan,&A.J.S.Colvin,AnintroductiontoCollectiveBargainingandIndustrial Re
lations, TheMcGrawHillCompanies.

2. C.S.VenkatRatnam,IndustrialRelations: TextandCases,OxfordUniversityPress,Delhi.

3. Michael Salamon,IndustrialRelations: Theory&Practice,Pearson Higher Education.

4. FarnhamandLimlott, J.,UnderstandinglndustrialRelationsCassell.
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GROUP C : INTERNATIONAL

BUSINESSMC.307-INDIA’SFOREIGN TRADEANDINVESTMENT
Objective: TheobjectiveofthiscourseistoacquaintthestudentswithstructureandpolicyframeworkofIndia’s
foreigntradeandinvestments.

UNITI

India’s Foreign Trade: Pattern and Structure of India’s foreign trade; India’s trade in service; Terms
oftrade; India on the world trading map; Analysis of thrust export products and markets. Foreign Trade
Policyand Economic Relations: Policy making body and regulatory framework; Trends and developments
inIndia’s foreign trade policy; Bilateralism and multilateralism in India’s trade relations; India and
WTO,WTO and emerging trading environment, India’s trade and economic relations with EU and other
regionalgroupings;IndiaandregionaleconomiccooperationinSouthAsia.

UNIT 1l

Export Promotion Measures and Facilities: Export promotion measures and schemes; Export and
tradinghouses, Import facilities for exports; Export processing/special economic zones (EPZs/SEZs) and
100%EQOUs — Policy framework and operational aspect. Institutional Arrangements and Infrastructure
Support:Exportpromotioncouncils,Commaodityboards/exportdevelopmentauthorities;otherserviceorganizati
ons; Infrastructure Support — Transportation and warehousing infrastructure, Indian ports
andshippingsystem.

UNIT I

Procedural and Documentary Framework — An Overview: Trade operations and documentation;
Procedurefor getting started in export — import business. Trade contract and INCO terms; Export payment
terms andUCDPC; quality inspection; Excise and customs clearance. Foreign Trade Finance and Insurance:
Pre -shipment and post-shipment finance; Sources and schemes of foreign trade finance; Exim Bank and
foreigntradefinance;Coverage ofCredit,transit, commercialandpoliticalrisks;ECGCandriskcoverage.

UNIT IV

Foreign Exchange facilities and Regulations; Foreign exchange facilities and exchange rate
mechanism;Regulatory framework — FEMA and its objectives and provisions; Other acts and regulations.
ForeignInvestments:India’sforeigninvestmentpolicyandflows:India’sinvestmentSabroad—
patternandstructure; Indian Joint ventures in foreign countries and their operations. Balance of Payment
Account:India’s BalanceofPaymentaccountandadjustmentpolicies;foreignreservesanddebtsituation.

ReferenceBooks:

MinistryofCommerce,ExportimportPolicy,Governmentofindia,NewDelhi.

MinistryofCommerce,HandbookofProcedures,Vols.landll,Governmentofindia,NewDelhi.

CustomsandExciseLaws, Variousissues.

NayyarDeepak,ForeignTradeSector,Planningandindustrialisationinindia,inTeranceJ.Byres(ed.), TheSt

ateDevelopmentPlanningandLiberalisationinindia, Delhi.

5. NayyarDeepak,India’sExportsandExportPoliciesin1960,CambridgeUniversityPress.MeierG.M.,Trade
PolicyandDevelopmentinScottMauriceandDeepakLal.

6. PublicPolicyandEconomicDevelopment-EssaysinHonour oflanLittle,Oxford.

7. NayyarDeepak,India’sExportPerformance1970-85,UnderlyingFactorsandConstraints,inRobert

E.B.LucasandGustavF.Pipanek(ed.),IndianEconomyRecentDevelopmentandFutureProspects,NewDel

hi.
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MC.308-MANAGEMENTOFINTERNATIONALBUSINESSOPERATIONS

Objective: Thecourseintendstoacquaintthestudentswiththemanagementofinternationalbusinessoperations
ofabusinessfirm.

UNITI

International BusinessManagement:Complexitiesand issues;Approachesto international management; Cross-
culturalvaluesandbusinessmanagement;Foreignmarketentrymodedecisionsandlevelofinternationalinvolveme
nt;Internationalmanagementorientation;Internationalbusinessmanagement-Astrategic perspective.
International Planning: Environmental scanning and monito ring; Resource
allocationandportfoliocompositionsofaglobalfirm; Linkagesandsynergiesamongbusinessunitsacrossborders;
Locusof decisionmaking; Headquarter—subsidiary relationshipsininternationalbusiness

enterprises; Internationalmanagementinformationsystem.

UNIT I

Organizational and Control Aspects of International Operations: Organizational design and structure
ofinternationalcompanies;Managingcommunicationacrosscultures;Co-ordinatingandcontrollinginternational
business  operations.  International Production and Procurement: International production
andlocationdecisions;Procurementforinternationaloperations—
InternationalsourcingWorldclassmanufacturingandinternationalqualitystandards;Supplychainmanagementa
ndglobalbusinessoperations.

UNIT Il

InternationalMarketingManagement:InternationalMarketsegmentation,targetingandpositioning;Internationa
I marketing mix planning — Product, price, promotion and distribution decisions. Managementof
International Financial Operations; International capital budgeting and portfolio investment
decisions;Internationalcapitalstructuredecision, Internationalworkingcapitalmanagement, Internationalaccou
ntingandtaxationissues.

UNIT IV

International Human Resource Management: Selection, training and development of people in
internationalfirms;Compensationandrewardsystemsamonginternationalfirms; Motivationandleadershipininte
rnational firms. International Business Negotiations: Process and skills; Management of
InternationalCollaborativeArrangements.

ReferenceBooks:

1. Danoes,JohnD.Radebaugh,LeeH.,andDanielP.Sullivan,InternationalBusiness:
EnvironmentandOperations, PrenticeHall.
2. Griffin,RickyW.andPustay,MichaelW.,InternationalBusiness:AManagerialPerspective,PrenticeHal

3. Hill,Charles,W.L.,InternationalBusiness,McGrawHillCompany,NewYork.
4. Ball,Donald,WendallH.McCulloch,MiachelGeringer,MichaelS.MinorandJeanneM.McNett, Internat
ionalBusiness: TheChallengeofGlobalCompetition,McGrawHillCo.
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GROUP D: ACCOUNTING AND
FINANCEMC. 309-STRATEGICCOSTMANAGEMENT

Objective: Thiscourseaimstoacquaintthestudentswithconceptsandvariousaspectsofcostmanagementfromstrat
egicperspective.
UNIT-I

Conceptual framework of SCM, environmental influences in cost management practices, role of SCM
instrategic positioning; cost management tools-life cycle costing, target costing, kaizen costing, JIT &
theoryofconstraints, BPRandbenchmarking.

UNIT-11

Nature of activity-based costing (ABC); benefits and limitations of ABC; limitationof volume-basedcosting
system, indicates of ABC; activity hierarchic; cost drivers; designing an ABC system, Activity-based
management; operational and strategic application of ABC; customer profitability analysis, processvalue
analysis, financial measures of activity efficiency; Nature of value-chain analysis; activity analysis
anlinkageanalysis;applicationoflinkageanalysis incostreductionandvalueaddition.

UNIT-HI

Functional-basedplanning andcontrol;budgeting —
nature,administrationandeffectiveness;budgetingcycle;activity-
basedbudgeting;kaizenapproach;ZBB;performancebudgeting;humanaspectsofbudgeting; responsibility
centers and financial control - nature and role of responsibility centers; accountingand evaluation of
responsibility centers, measuring the performance of investment centre — ROI, Rl,
EVA;transferpricinganditsapplications.

UNIT-IV

Strategic-basedperformancemeasurementsystem:Balancedscorecard-
prospectiveandlimitations;establishingobjectivesandperformancemeasuresindifferentperspectivesofbalances
corecard;productivity measurement and control; productivity efficiency; partial and total productivity
measurement;measuringchanges inactivityandprocess efficiency;qualitycostmanagementandreporting.

ReferenceBooks:

Drury,Colin,ManagementAccountingandControl, ThomsonLearning.
Horngren,Datar Foster,CostAccounting,PearsonEducation.
HansenandMowen,Cost Mangement, ThomsonLearning.
Kaplan,Atkinson andYoung,ManagementAccounting,Pearson Education.
Kaplan,Atkinson, AdvancedManagementAccounting,PearsonEducation.
Anthony,RobertN.,andVijay,ManagementControlSystem,McGrawHill.

SRR N
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MC.310-INTERNATIONALACCOUNTING

Objective: The objective of this course is to develop some conceptual knowledge and Understanding
ofinternational accounting issues among students. In addition, this course makes students capable of
tacklingissues inprevailingregulatoryenvironments.

UNIT-I

International Dimensionsofaccountingandcontrol:Multinationalenterprise, Inter-nationalisationofcapital
markets, Internationalization of accounting profession.Operational and conceptual issue.
Foreigncurrencytranslations,methodsandpractices.

UNIT-11

Specific Reporting Issues: Regulatory Disclosure Requirements; Foreign Operations Disclosure;
SocialResponsibilityDisclosures.Managerial Accountinglssues:StrategicPlanning;ManagementControlSyste
ms;PerformanceEvaluationofforeignoperations.

UNIT-II

International AccountingStandardBoardandInternational FinancialReportingStandards(IFRS): Advantages,su
pportinganddeterringforces; InternationalandRegional EffortsinStandardSetting; International Standards
setting process, Harmonization; Financial Statement Analysis of companies andcountriesdifferences
inaccountingprinciples,foreigncurrencystatementsandRatioAnalysis.

UNIT-IV
Transferpricing,methods,objectives,strategies.Emergingissuesin International Accounting.
ReferenceBooks:

1. Radebaugh L. H. and S.J. Gray, International Accounting, and Multinational Enterprises,
JohnWiley&Sons.

SandagaranS.M.,International Accounting,SouthWestern.

Gray,S.J.,International AccountingandTransnationalDecisions,Butterworth,London,U.K.
HolzerH.Peter,International Accounting,HorperandRowPublishers,NewY ork.

Frederick D.S.Choiand GaryK.Meek, International Accounting,Pearson Education.
ShirinRathore, International Accounting,PrenticeHallofIndia.

SRSl
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GROUP E: APPLIED
ECONOMICSMC.311-INDUSTRIALECONOMICS

Objective: The objective of the course is to acquaint students of economic concepts as applied to
industrialbehaviour. The course makes student capable to analyse and take decisions in respect of a firm’s
orindustry’s operations.

UNIT-I

Scope and Methods of Industrial Economics: Objectives of Industrial Economics, Firms, Industry
andMarkets.IndustrialandMarketStructure:PatternofindustrialStructure,Industrialinter-
dependence,Structureandperformance,determinants ofMarket -Structure.

UNIT-1I

Economies of size: Economies of size, vertical and horizontal integration, diversification, economies
ofscale and scope. Merger, acquisition and takeover, innovation, export led industrialization. Economies
oflocationandspatialstructure.Economicsofownershipstructure.

UNIT-HI

Economics of Non-Price Decision of firm: Research and Development and Innovation. R & D
expendituredecision, Financing R &D, Relationship between R & D and valuation, Economics of R & D,
Structure ofMarketandR&D, TransferofTechnology.

UNIT-IV

Performance measurement: Profitability, Productivity and capacity utilization, Accounting measure
andgrowth.Perfectand  workable competition.  State interventioninprivate  sector, legal and
institutionalframework,competitionpolicy,publicpolicyanddevelopmentofcorporatesector.

ReferenceBooks:

1. Divine P.J., N. Lee, R.M. Jones and W.J.Tyson, An
IntroductiontolndustrialEconomics,AnmolPublications.
2. Hay,A.DonaldandDerekJ.Morris,IndustrialEconomics: TheoryandEvidence,OxfordUniversityPress

3. SchererF.M.andDavidRoss,IndustrialMarketStructureandEconomicPerformance,HoughtonMiffinC
ompany,Boston.

4. Mukherjee,Dilip(Ed.),IndianIndustry,PoliciesandPerformance,OxfordUniversity,Calcutta, India.

5. Seth, V.K. and A.K. Seth,
DynamicsofLabourAbsorptioninindustry, DeepandDeepPublication,NewDelhi.

6. KoutsoyiannisA.,EconomicsofNon-PriceDecisionofFirms,Macmillan 1980,London.

7. Seth,V.K.,CapacityUtilisationIndustrial: Theory andEvidence,DeepandDeepPublisher,NewDelhi.

8. NayyarDeepak(ed.),IndustrialGrowthandStagnation: TheDebateinIndia,Sameeksha, Trust,Bombay.
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MC.312-APPLIED ECONOMETRICS

Objective: The objective of the course is to acquaint students of the methodology of econometrics
andmakethemcapableofapplyingittobusinessproblems. Theemphasiswillbeonapplicationaspects
withtheoreticalunderstanding.

UNIT-I

Basic Concepts: Definition and scope of econometrics; model specification; desirable qualities of
models;evaluating an econometric model; Random variables, stochastic variables and the stochastic error
term;probability distributions (review); estimators, desirable qualities of a good estimator; maximum
likelihoodestimators(definition). Themultiple

regressionmodel; The3variablemodel;partialregressionandcorrelation  coefficients; assumptions of the
classical linear model; Derivation of Ordinary Least SquaresEstimators; Properties of OLS estimators, OLS
AS BLUE; Variances and Standard deviations; Goodness offit: R -squared and adjusted R-squared; Tests of
significance t and F tests; Hypothesis testing
involvingmorethanoneparameter;Forecasting;EvaluationofForecasts;MeanSquarederror, RMSerror.

UNIT-1

Extensions of the basic linear model: 1) Model transformable to linear form: Estimation of elasticity bylog-
linear models; Growth rates by semi -log models; linear -log models; polynomial regression
models(espquadratic). 2) Qualitative variables: Qualitative independent variables and dependent variables
(intoonly);applications ofdummyvariables; Timedummy,interceptdummyandstructuralchange.

UNIT-II

Relaxingtheassumptionsofthebasiclinearmodel:1)Multicollinearity:Perfectandimperfectmulticollinearity;
consequences  of  multicollinearity, detection and  solution. 2) Heteroscedasticity:
NatureandCauses;Consequences;Detectionby
graphicalanalysisofresidualsandParkstest;SolutionofHeteroscedasticity:WeightedLeaseSquares.3) Autocorre
lation:natureandcauses;Consequences;Detection by graphical analysis and D-W Test, Solution for AR. 4)
Error in measurement. 5) Specificationbias.6)SimultaneousEquationBias.

UNIT-IV

Estimationandspecifications:Demand,Sales,Cost,ProductionandConsumptionfunctions.Simultaneousequationsyst
em:ldentificationandEstimationofthe model.

ReferenceBooks:

Pindyck R.S.and D.Rubinfied,EconometricTheoryand Models,McGrawHill.

Guijarati,D.E.,EssentialsofEconometrics,McGrawHill.

Koutsoyiannis,A., TheoryofEconometrics,3rded.,Macmillan.

JuliaMalden,ApplicationofEconometrics,HartiagePublishers.

Johnston,J.,EconometricMethods,McGrawHillBook Company,NewDelhi.

Judge George G. et. al. Introduction to the Theory Practice of Econometric, John Wiley and

Sons,NewYork.

7. Pesaran M. Hashem andPeterSchmiod (Ed.),Handbook of AppliedEconometric, Vol. | &
I1BlackwellPublishers.

8. IntricigalorMichael D.,RonalG. Bodkin,Cheng Hsiao, EconometricModels, Techniques

andApplications,PrenticeHall.

LR
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GROUP F: BANKING AND
INSURANCEMC. 313-BANKMANAGEMENT
UNIT-I1
Bankingstructureinindia-bankingfunctionsandservices-Foreigncommercialbanks-Privatecommercial banks -

capital adequacy. Principles of lending - financial adequacy assessing the borrower -projectappraisal-
structuralandInfrastructuralanalysis—legalformalities-follow uploans,assetmanagementcompanies.

UNIT-11

NonPerformingAssets(NPAs)-EarlyWarningSignals-ManagementofNPAs-RemediesAvailable-RecentMeasures-
loanrecoverytribunals-ProvisionsofRevenueRecoveryAct.

UNIT-11I

Investmentmanagement-prioritiesinallocationofbankfunds-investmentingovernmentssecurities-maturityandyield-
qualityanddiversification, profitabilitymanagement-profitplanning.

UNIT-IV

TraditionalBankingvs.E-Banking-facetsofE-Banking-InternetProcurement-E-Banking Transaction
-ElectronicDeliveryChannels-TruncatedCheque—CompleteCentralizedSolution-FeaturesofCCS-Advances ofE-
Banking-ConstraintsinE-Banking-SecurityMeasures.

ReferenceBooks:

Varshney,PN.BankingLaw&Practice,SultanChand,NewDelhi.
S.N.Maheswari,BankingLawé&Practice, Ludhiana,Kalyani Publications.

VasantDesai, PrinciplesofBankManagement, Mumbai, HimalayaPublications.
K.Subramanian,BankingReformsinindia, TMH,NewDelhi.
JosephSinkey,CommercialBankFinancialBankFinancialManagement,PearsonEducation(PrenticeH
all)

6. E.GordonandDr.K.Natarajan,BankingTheoryLawandPractice—Himalaya Publishing House.

arwbdE



34 SYLLABUSOFM.COM.(SEMESTER SYSTEM)EXAMINATIONS
MC.314-INSURANCEMANAGEMENT

Objective: This course aims at a familiarizing the participants withthe concept of insurance, the risk andits
management, various insurance policies and their structure along with the legal dimensions
involved.Thiscoursealsoaimsatprovidingtheknowledge ofInsuranceCompany’s Management.

UNIT-I

Conceptual Framework: Risk, Peril and hazard, classification and burden of risk. Insurance as a device
tohedgerisk.Elementsofinsurablerisk. Developmentlife. Functionsoflnsurer,Governmentasinsureranda
regular. Structure of Indian Insurance Industry. Principles and Practices of General Insurance:
Meaning,Functions and Scope of Fire, Engineering, Accident, Marine and Aviationinsurance. Fire
Insurance —Types of Policies — Floating Policies and Declaration Policies; Endorsements and Clauses — Fire
ProtectionSystem,Discounts—SpecialRatingofLarge IndustrialRisks.

UNIT-1

Industrial Risk Insurance. Consequential Loss Insurance — Standard Consequential Loss Policy Form —
Conditions. Engineering Insurance: Machinery Breakdown Insurance — Contractors All risks Insurance
andvariousotherpolicies—MiscellaneousAnnualPolicies—Advance LossofProfitsinsurance.Motorlnsurance —
type of: Vehicles and their Policies — Rules & Regulations — Policy Forms. Public LiabilityPolicy:
Professional Indemnities — Employers’ Liability Insurance. Personal Accident: Scope of
Variouscovers.Miscellaneous(Accident)Insurance:FidelityGuaranteesandBonds—Burglarylnsurance—
Money-in-transitInsurance,Banker’sIndemnityInsuranceandotherimportantinsurancecovers.

UNIT-HI

Aviationinsurance:SpecialFeatures —typesof Cover, Marine Insurance includinglnlandRail/Roadtransit
insurance. Life and Health Insurance: Life Insurance and annuities broad classification of
Lifeinsurances,specialpurposepolicies;Familyincome,Familymaintenance,Familypolicy,JointLifePolicies,Cl
assesoflifeinsurance,Healthinsurance:Medicallnsurance TypesofHealthInsurance Coverages,types  oflosses
covered.Healthinsurancecontract.Buyingahealthinsurancepolicy.

UNIT-IV

Legal frame work of Insurance: Insurance and Law of Contracts, characteristics of an Insurance
Contract,Interpretation of the Contract, Doctrine of informal Warranties and beneficent interpretation,
Exclusion
ofCoverage’s.Organizationand AdministrationofInsurance: ManagementOrganization: Departmentalisation,
marketing, Claims, and loss control, underwriting and pricing of insurance, retentionand re-insurance;
Financial ~ Structure, reserves of property and liabilities of insurer, earned surplus
andprofitability,Insurer’sInvestments, FinancialReporting.
ReferencesBooks:
1. W.A.Dinsdale,“ElementsofInsurance”,Pitaman,1971.
2. DorfmanMarksS.,"IntroductiontoRiskManagementandInsurance",SthEdition,PrenticeHaIIInC.,Engle
woodCliffsN.J.
3. NicholasLegh-
Jones,JohnBirdsandDavidOwen,“MacGillivrayonInsuranceLaw”,1 1thEdition,Sweet&Maxwell,
London,2008.
4. DenisRiley,“Consequential LossInsuranceandClaims”,4thedition,London: Sweet&Maxwell,1977.
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PAPER7:MC.315-WORKSHOPONFINANCIALMARKETS&INSTRUMENTS
(ForRegularStudentsOnly)

Objective: To provide an overview of the financial system in India and functioning of various segments
ofthefinancialmarketsandthefinancialinstrumentstradedinthosemarkets.

UNIT-I

IndianFinancialSystem:Constituents,FunctionsoftheFinancial SystemInter-
relationshipbetweenFinancialSystemandindustrialDevelopmentEfficiencylndicatorsofFinancial System,Fina
ncialDevelopmentRatiosRBlandFinancial SystemMonetaryPolicyandStabilityofFinancial System,FinancialS
ectorReforminindia, GlobalisationofindianFinancialSystem.

UNIT-II

FinancialMarkets:MajorSegmentsofFinancialMarkets: MoneyMarket, CapitalMarket,ForeignExchange
market and Govt. Security Market, Money Market: Call Money Market, Bill Market, RepoMarket, T Bill,
Commercial  Paper, Certificate of Deposits, Capital Market: Primary and Secondary
Market,Cash/SpotMarketandDerivative Market, andEquityandDebtMarket.

UNIT-I

SecuritiesMarket:Methodsoflssueofsecurities,SecuritiestradingandSettlement,andListingofsecurities,
Functions of Stock Exchanges: Operations of OTCEI, and NSE Role of SEBI: Fair
marketpracticeandInvestorProtectionRecentTrendsanddevelopments inSecuritymarket.

UNIT-IV

Innovative Financial Instruments and Financial Services: Bonds, features and innovations : EX-
interestdebentures, Deep discount bonds, and Secured premium notes. Hybrid Securities: Convertible
Debenturesand bonds Derivatives: Options, Futures and Swaps and other contemporary bond instruments.
Innovativefinancialservices:Factoring,Angelfinancing, Securitisation,andmergersandacquisitions.

ReferenceBooks:

Khan,M.Y .:IndianFinancial System,Tata McGraw, N.Delhi.
Bhole,L.M.:IndianFinancialSystem, TataMcGraw, N.Delhi.
FabozziandModigliani,CapitalMarkets:InstitutionsandInstruments(PrenticeHallofIndia,NewDelhi
Desai,V:IndianFinancialSystemandDevelopment(HimalayaPublishingHouse, N.Delhi.)
Khan,M.Y .:FinancialServices, TataMcGraw,N.Delhi,2005.

Frasen and Rose: Financial Institutions and Markets in a Changing Worlds, (Business
Publicationsinc.)

Dietrich,J.K:FinancialServices&Financiallnstitutions,PrenticeHall,NewJersey.
Prasad,K:DevelopmentofIndia’sFinancialSystem,Sarup&Sons.

AN NS
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Note: The workshop will include (a) Regular training of the students in labs and through
interactionswith experts and presentations. (b) Assigning a project to the students as per the
curriculum ofthe subject (¢) InternalExamination tobe conducted by thesubjectteacher (d)
Presentationsession ofthestudentsontheassignedproject.



36 SYLLABUSOFM.COM.(SEMESTER SYSTEM)EXAMINATIONS

PAPER7:MC.315-A-FINANCIAL MARKETS&INSTRUMENTS
(ForUSOLStudentsOnly)

Objective: To provide an overview of the financial system in India and functioning of various segments
ofthefinancialmarketsandthefinancialinstrumentstradedinthose markets.

UNIT-I

IndianFinancialSystem:Constituents,FunctionsoftheFinancial System,Inter-
relationshipbetweenFinancialSystemandindustrialDevelopmentEfficiencylndicatorsofFinancial System,Fina
ncialDevelopmentRatiosRBlandFinancial SystemMonetaryPolicyandStabilityofFinancial System,FinancialS
ectorReforminindia,GlobalisationofindianFinancial System

UNIT-II

FinancialMarkets:MajorSegmentsofFinancialMarkets: MoneyMarket, CapitalMarket, ForeignExchange
Market and Govt. Security Market, Money Market: Call Money Market, Bill Market, RepoMarket, T Bill,
Commercial  Paper, Certificate of Deposits Capital Market: Primary and Secondary
Market,Cash/SpotMarketandDerivativeMarket, andEquityandDebtMarket.

UNIT-I111

SecuritiesMarket:Methodsoflssueofsecurities,SecuritiestradingandSettlement,andListingofsecurities,
Functions of Stock Exchanges: Operations of OTCEI, and NSE, Role of SEBI: Fair
marketpracticeandInvestorProtectionRecentTrendsanddevelopments inSecuritymarket.

UNIT-1V

Innovative Financial Instruments and Financial Services: Bonds features and innovations: Ex-
interestdebentures, Deep discount bonds, and Secured premium notes. Hybrid Securities: Convertible
Debenturesand bonds Derivatives: Options, Futures and Swaps and other contemporary bond instruments.
Innovativefinancialservices:Factoring,Angelfinancing, Securitisation,andmergersandacquisitions.

ReferenceBooks:

1. Khan,M.Y.:IndianFinancial System,Tata McGraw,N.Delhi.

2. Bhole,L.M.: Indian FinancialSystem ,TataMcGrawHill,N.Delhi.

3. Fabozzi and
Modigliani,CapitalMarkets:InstitutionsandInstruments(PrenticeHallofIndia,NewDelhi.
Desai,V:IndianFinancial SystemandDevelopment.(HimalayaPublishingHouse, N.Delhi.)
Khan,M.Y .:Financial Services, Tata McGraw,N.Delhi,2005.

Frasen and Rose: Financial Institutions and Markets in a Changing Worlds (Business
Publicationsinc.

7. Dietrich,J.K.:Financial Services&Financial Institutions,PrenticeHall,NewJersey.

8. Prasad,K:DevelopmentofIndia’sFinancial System,Sarup&Sons.
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SEMESTER-IV

PAPER1:MC.401-PROJECTPLANNINGANDCONTROL

Objective: Theobjectiveofthecourseistoprovidethestudentwithskillsnecessarytocreate,planandcontrolanewEnterpr

ise.
UNIT-I

Projectldentification,FormulationandPlanning:Understandingenvironmentforbusinessopportunitiesideagene
ration,shortlistingandselectionofproduct/servicestagesinVentureAppraisal-
Technical,Financial,EconomicandSocial AppraisalLocation,FactoryDesignandLayout. Commercialvs.Nation
alProfitability Social Cost - Benefit Analysis (broader concept only). Feasibility Report Preparation for
newEnterprise-formatandcontents.

UNIT-II

MarketandFinancial Appraisal:MarketSurvey -
Design,DataSourcesandMethodology,MarketSegmentationandproductdifferentiation,ForecastingFuturedem
andandDistributionAnalysis,PreparationoftheSales PlanandReportEstimationofFinancialRequirement.

UNIT-I

Applicationof ~ CapitalBudgeting  Techniques,Risk ~ and  Uncertainty  Analysisforthe  new
enterprise,PlanningCapitalStructureandFinancingProjectFinancialviabilityStudy.

UNIT-1V

ProjectimplementationandManagement:ProjectOrganisationandControlNetworkAnalysis—PERT &CPM
CostandTimeQOver-runProjectFollowupandMonitoring.
ReferenceBooks:
1. Chandra,Prasanna:ProjectPrepartation, Appraisalandlmplementation, TataMcGrawHill,N.Delhi.
2. Desai,Vasant:EntrepreneurialDevelopment,Vol.ll ProjectFormulationAppraisaland
FinancingforSmalllndustry,HimalayaPubl.N.Delhi.
3. Nicholas:ProjectManagementforBusinessandTechnology:PrinciplesandPractice(PrenticeHallofIndi
a,N.Delhi.
Pitala:ProjectAppraisal Techniques,Oxford &IBHPublication.
Yound, TrevourL.:PlanningandImplementingProject,SterlingPublishing Ltd.
Krishnan andMoorthy: TextBook ofProjectManagement,MacMillanindialtd.
Singh,Narendra:ProjectManagement&Control,HimalayaPubl.,N.Delhi.
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PAPER:2MC.402-KNOWLEDGEMANAGEMENT

Objective: ThemainaimofthecourseistocreateawarenessamongstthestudentstoknowthedetailsofKnowledgeManag
ementinthechangingscenarioanditssignificanceinframingthebusiness strategy.

UNIT-I

Conceptofknowledge,MajorPhilosophicalSchools,Knowledgeineconomicandmanagementtheories, Knowledgeas
competitiveresource,Knowledgeintensiveorganization,Knowledgevaluechain.

UNIT-I11
Knowledgemanagementsystems,Barrierstoknowledgesharing,Expertsystems.
UNIT-11I

Knowledgecreationasatoolofexcellence,tacitandexplicitknowledge,Modelsofknowledgecreationprocess,Criticalen
ablingconditions,Crossleveragingknowledge.

UNIT-IV

Knowledgemanagementstrategyandbusinessstrategy,Knowledgearchitecture,Organizational
designforknowledgemanagement,RoleofTopandMiddlemanagement,Knowledgebasedrewardsystems.

ReferenceBooks:

1. Devenport,T.H.andPrusak,L.:WorkingKnowledge;HowOrganizationsManageWhatTheyKnow;
HarvardBusinessSchoolProcess.
DorothyLeonardBarton:WellSpringsofkKnowledge,HarvardBusinessProcess.
JohnSparrow:KnowledgeinOrganisations,SagePublications..

J.W.Cortada,andJ.A.Woods: KnowledgeManagement Year Book1999-2000,Butterworth.
RichardHusemanandJonGoodman:LeadingwithKnowledge, Sage.

IkujiroNonakoand HirotakaTekeuchi:KnowledgeCreatingCompany,OUP.
MadhukanShukla:Competing ThroughKnowledge, ResponseBooks.
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PAPER 3: MC. 403 - BUSINESS ETHICS AND CORPORATE
GOVERNANCEUNIT-I
Business Ethics: Introduction to Business Ethics, Ethics, Morals & Values, Concepts of Utilitarianism
andUniversalism — Theory of rights, theory of Justice — Virtue ethics — ethics of care — Law and Ethics.
TheNature of Ethics in Management Business Standards and Values, Value Orientation of the Firm.
TypicalProblems in Business Ethics: Environmental Pollution & Society, Marketing Ethics (in Products,
Pricing,Promotion and Place) and Consumer protection — Ethics in Human Resources management
(Recruitmentandpromotionpolicies,WorkingConditions,,DownSizingWorkforce),Ethicalissuesatthetopmana
gement,Ethicsinfinancialmarketsandinvestorprotection—Ethicalresponsibilitytowardscompetitors
andbusinesspartners.
UNIT-I11

Complexity of Ethical Issues: Conflicts in decision making from ethical and economic point of
view,Ethical Dilemma, Solving ethical dilemma Managerial integrity and decision making. Ethical
Leadership:Personal Integrity and self development — wisdom based leadership. Corporate Governance:
History ofCorporate form and models, Corporate Objectives and goals, Ownership pattern— Issues
inmanagingpubliclimitedfirms—Agency problems.Nature&Evolutionof
CorporateGovernance:GlobalandNational Perspectives — Global Corporate Governance models, Anglo
American and Relationship model(Germany, Japan and France) Claims of Various Stakeholders, Why
governance — Changes in eightiesCadburyReport, HampelReportandOECDCommitteeRecommendations—
SOX Act.

UNIT-HI

Internal Corporate Governance Mechanism: Board of Directors— Functional Committeesof Board,;
Codeofconduct,whistleblowers.ExternalCorporateGovernanceMechanism:Regulators, Gatekeepers, Institutio
nal Investors, Corporate raiders, Corporate Governance Ratings Corporate Governance in
India:corporateforminindia50sto90s—developmentsinCorporateGovernanceinindiainninetiesand2000s

— CIl, Kumaramangalam, Narayanamoorthy, Naresh Chandra, JJ Irani Committee reports — Legal
andRegulatory Changes — introduction and modification of Clause 49, Corporate governance in practice
inindia.

UNIT-IV

1. ADentinWalMart’sPublicmage-ThePRStrategy.
2. ChinaAviation Oil’sCollapse:SingaporeINC’schallenges.
3. ChildlaborinCocalndustry.
4. ObesityConcerns:BurgerKingsProductRevenges.
5. BhopalGasTragedy
Source
(a) CaseStudiesforManagers,VVol.Il,IBSPCD
(b) BECGMain ReferenceBook

ReferenceBooks:

Velasquez,M.G.,BusinessEthics:ConceptsandCases,PrenticeHallofIndia.
Monks,R./Minow,N.CorporateGovernance,Blackwell.

Banks,Eric.,CorporateGovernance,John Wiley.
Fernando,AC.,CorporateGovernance,PearsonEducation.

N.Gopalsamy:CorporateGovernance: TheNewParadigm,WheelerPub.,NewDelhi.
SurendarKumar:CorporateGovernance: AQuestionofEthics,GalgotiaPub.,NewDelhi.
N.Balasubramanian:CorporateBoardsandGovernance,SterlingPub.,NewDelhi.
HarvardBusinessReview:HarvardBusinessReviewonCorporateGovernance,BostonHarvardBusines
sSchool.
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SEMESTER IV (ELECTIVES) GROUP A: MARKETING

MANAGEMENTMC.404-ADVERTISINGANDSALESMANAGEMENT

Objective: The course aims at enabling the students to develop an in-depth understanding of the
modernconcepts and latest techniques of advertising and personal selling and sales force Management
whichconstituteafast-growingareaofmarketing.

UNIT-I

Advertising: Communication Basics: Role of communication; Communication process and flows;
Planningthe promotion mix; Advertising: Nature and importance; Advertising and the economy;
Advertising andpublicity; Advertisingmanagementprocess—
anoverview;Determiningtargetaudience; Advertisingobjectivesandpositioningdecisions; Advertisingbudgetde
cisions.MessageDecision:Determiningadvertising message; Developing advertising copy — Headline main
copy, logo,illustration, appeal, layout,creativityinadvertising.

UNIT-1

Advertisingthroughtheinternet; Mediaselection; Mediascheduling.OrganizationofAdvertisingOperations:In-
housevs.advertisingagencyarrangements;Managingadvertisingagencyrelations;valuationofadvertisementand
campaigneffectiveness—Before-and-afteradvertisingtestsandtechniques. Advertising in India; Social and
regulatory aspects of advertising. Recent developments andissues inadvertising.

UNIT-HI

Sales Management: Fundamentals of Personal Selling: Nature and importance of Selling; Types of
selling;Personalselling,salesmanshipandsalesmanagement;Processofeffectiveselling;StrategicSalesmanage
ment.Sales Planning:Setting personalselling objective;Marketanalysis and sales forecasting;Sales
budget;Salesterritory;Sales quota.

UNIT-IV

SalesOrganization:Organizationstructure;relationshipofsalesdepartmentwithotherdepartments; Distributionn
etworksrelationship.SalesForce Management:Recruitmentandselection;
traininganddevelopment;motivating,supervisingandcompensating
salespersonnel;Controllingthesaleseffort;Evaluationofsales
personnel;Salesandcostanalysis.Ethicalandlegalaspectsofselling.

ReferenceBooks:
1. Aaker,DavidA.,RajeevBatraandJohnG.Mayers,AdvertisingManagement,PrenticeHallofIndia,New
Delhi.

2. Belch,.GeorgeandMichaelBelch,AdvertisingandPromotion: AnintegratedMarketingCommunicatio

ns Perspective, McGrawHill.

Mandell,Maurice,Advertising,Prentice- Hallofindia,NewDelhi.

4. Still,RichardR.EdwardW.CundiffandNormanA.P.Govoni,SalesManagement:Decisions,Strategiesa
ndCases, PrenticeHalloflndia,NewDelhi.

5. AndersonB. Robert,ProfessionalSelling,Prentice-Hall Inc.

Spiro,Rosann,WilliamJ.StantonandGregRicho,ManagementofaSalesForce, McGrawHill/lIrwin.

7. PedersonCarltonA/,MiburnD.Wright,BartonA.,Weitz,SellingPrinciplesandMethods,RichardD. Irwi
n, lllinois.
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MC.405-SERVICESMARKETING

Objective: Tounderstandtheserviceproductandkey elementsofservicesmarketingmix.Anotherobjectivedeals
withmanagingtheservicedeliveryprocessandtheimplementationofservicesmarketing.

UNIT-I

Introduction to services marketing: role of services marketing; consumer behaviour in service
encounters;customerinteraction,purchaseprocess,needsandexpectationsofcustomers;positioningservicesinco
mpetitivemarkets;searchforcompetitiveadvantages;marketsegmentation,positioningvis-a-viscompetitors.

UNIT-11

Creating the service product: Identifying and classifying supplementary services, planning and
brandingservice-products, new service development; designing communication mix; branding and
communication;effective pricing objectives and foundations for setting prices; distributing services; options
for servicedelivery,place andtimedecisions, deliveryincyberspace,roleofintermediaries.

UNIT-II

Designing and managing service processes; service process redesign, customer misbehavior;
balancingdemandandcapacity:fluctuationsindemand,capacityconstrain,planningtheserviceenvironment;cons
umer responses to and dimensions of service environment; managing people for service
advantage:serviceleadershipandculture.

UNIT-IV

Managing relationship and building loyalty; customer-firm relationship, analyzing and managing
customerbase; customer management relationship system in services marketing; customer feedback and
servicerecovery; customer complaining behaviour, principles and responses to effective service recovery,
servicequality and the gap model, measuring and improving service quality, defining, measuring and
improvingserviceproductivity;organizingforserviceleadership;searchforsynergyinservicemanagement,creati
ngaleadingserviceorganization.

ReferenceBooks:

1. Lovelock,Christopher,Wirtz,JockenandChatterjee,Jayanta;ServicesMarketing-
People, Technology,Strategy;PearsonEducation;NewDelhi.
Zeithaml,ValarieA.&Bitner,MaryJo,ServicesMarketing—IntegratingCustomerFocus
AcrosstheFirm; TataMcGrawHill, NewDelhi.
Rao,K.,RamaMohana,ServicesMarketing,Pearson Education,NewDelhi.
Hoffman&Bateson,EssentialsofServiceMarketing; ThomsonAsiaPtc.Ltd.,NewDelhi.
Rampal,M.K.&Gupta,S.L.,ServicesMarketing;GalgotiaPublications;NewDelhi.
ShankerRavi,ServicesMarketing—ThelndianPerspective,ExcelBooks,NewDelhi.
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MC. 406-CONSUMERBEHAVIOUR

Objective: Knowledge of consumer behaviour is a prerequisite for developing effective marketing
strategy.The purpose of the course is to provide an in-depth understanding of the consumer and industrial
buyingprocesses andtheirdeterminantsasrelevantformarketingdecisionmaking.

UNIT-I

Consumer Behaviour; Importance and nature of consumer behaviour; Types of consumers and their
role;Consumerbuyingprocess anddeterminants;Changingprofileofindianconsumers.

UNIT-1

Individual Differences in Consumers: Needs and motivation; Perception; Attitude and attitude
change;Learningandlearningtheories;Personalityandlifestyleanalysis.

UNIT-HI

External determinants of Consumer Behaviour: Family and its influence on consumer buying
behaviour;Groupandtheirinfluences;Socialclass;Cultureandsub-culture.

UNIT-IV

Modelsofconsumerbehaviour;Businessbuyingbehaviour.Cross-
culturaldimensionsofconsumerbehaviour;Consumerresearch—complexitiesandissues.

ReferenceBooks:

Schiffman,L.G.andL.L.Kanuk,ConsumerBehaviour, Pearson,Ltd.,NewDelhi.
Engel,J.F.,RoserD.BlackwellandPaulW.Miniard,Consumer Behaviour,CengageLearning.
Peter,J.Paul,andJerryC.Olson,ConsumerBehaviourandMarketingStrategy,McGrawHill.
Assael,H.,ConsumerBehaviour andMarketingAction,CengageLearning.

HawkinsDell, Roger J.Best,Kenneth A.Conej,ConsumerBehaviour,BuildingMarketingStrategy.
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GROUP B: HUMAN RESOURCE
MANAGEMENTMC.407-ORGANISATIONAL
CHANGEANDDEVELOPMENT

Objective: Thiscourseisdesignedtoprovideldepthunderstandingofbehaviouralinterventionsand
enable the students to apply these intervention for building individual, team, system, systems and
processrelatedcompetenciesandhelpingorganizationaltoachievepeakperformanceandbecomeselfsustaining.

UNIT-I

Organizational Change - Meaning, nature, types; theories of planned change; Organizational development —
natureandcharacteristics;processoforganizational development.

UNIT-I1I

Human Process Interventions - T-group, process consultation, third party interventions, team
building;organizationalconfrontationmeeting,coachingandmentoring,role focusedinterventions.

UNIT-II

Techno structural Interventions - Restructuring organization, reengineering, employee involvement,
workdesign; Strategiclnterventions—Organisation and environmentrelationships,organization
transformation.

UNIT-IV

Contemporary issues and applications -
Organizationaldevelopmentinglobalcontext,organizationaldevelopment in service sector, OD Practioners —
role, competencies requirement, professional ethics andvalueandexperiences;futuretrendsinOD.

ReferenceBooks:

1. Cummings, ThomasG.andChristopherG.Worley,OrganisationDevelopmentandChange, Thom
sonLearning.

2. RamnarayanS.,T.V.RaoandKuldeepSingh,OrganisationDevelopmentinterventionsandStrate
gies,ResponseBooks,NewDelhi.

3. French, WendellL.andLecil H.Bell,OrganisationDevelopment,PHI,NewDelhi.

4. Chowdhury,Subir,Organisation21C,PearsonEducation.
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MC.408-TRAININGANDDEVELOPMENT

Objective: The objective of the course is to familiarize the students with basic concepts and principles
ofTraining and Development of Human Resource and train them to understand the learning environment of
afirm. The knowledge so obtained will make them capable of providing training to Human Resource of
abusiness firm.

UNIT-I

Conceptual Framework: The functions of training, relationship of training to organizational and
individualgoals, Factors effecting successful training process, Skills of a successful trainer — Internal and
externaltrainer.TrainingandLearning: Thelearningprocess,learningcurve,principlesoflearning,trainingguideli
nes,experienceversustraining,kindsoftraining,systemapproachtotraining,programmedinstruction,transferoftr
aining.

UNIT-1

Training Needs Assessment and Curriculum Development: Identification of Training and
Developmentneeds,trainingneedsassessment-
variousapproaches(thejobandthelndividual),Advantagesanddisadvantages
ofbasicneedsassessmenttechniques.

UNIT-II

Assessing curriculum  needs, curriculum standards, matching organizational training needs,
Developingtraining materials. Training Methods: Three Stages of training (Preparatory, implementationand
follow -upstage), Onthejobandoff-thejobmethods,,experientialversus non-experientialmethods.

UNIT-IV

Evaluationof Training and Development, and Emerging Pattern: Reasons of evaluating training,
Criteriaforevaluation, problemsof evaluation, steps involved inevaluation,methods fortraining
evaluation,analysis andcostingoftraining.EmergingPatternofTraininganddevelopmentinindia.

ReferenceBooks:

1. PriorJohn,HandbookofTrainingandDevelopment,JaicoPublishingHouse,Bombay.

2. DonaldF.MichalakandEdwinG.Yager,MakingtheTrainingProcessWork,HarperandRow,NewY
ork.

3. JackJ.Phillips,HandbookofTrainingEvaluationandMeasurementMethods,3rdEdition,
Houston,GulfPublishing Co.

4. LyntonR.,Pareek,U.,Training forDevelopment,2ndEdition,NewDelhi,Vistaar.
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MC.409-COMPENSATIONMANAGEMENT

Objective: This course is designed to promote understanding in issues related to compensation in
corporatesectorandimpartskills indesigning,analyzingand
restructuringcompensationmanagementsystem,policies andstrategies.

UNIT-I

Roleofcompensationinorganization:Economicandbehaviouraltheoriesrelatedtocompensation;strategicperspe
ctives ofcompensation;compensationasmotivationaltool;compensationpolicy.

UNIT-1

Internal and external equities in compensation system; determining the worth of jobs; understanding
interand intra-industry compensation differentials, designing pay structure and administrating
compensationpackage; understanding different components of compensation package like fringe benefits,
incentives andretirementplans;payforperformanceplans.

UNIT-II

Compensation of special group: Corporate Directors, Chief Executives, Senior Managers; components
ofexecutive compensation package; compensation of professionals and knowledge workers, R&D staff,
salescompensationplan, internationalcompensation.

UNIT-IV

Statutory provisions governing different components of reward system; working of different
institutionsrelatedto rewardsystemlikewageboards,pay
commissions,roleoftradeunionsincompensationmanagement;taxplanning.

ReferenceBooks:

Milkovich,GeorgeT.andNewmanJ.M.,Compensation, TataMcGrawHill.
Henderson,R.0., CompensationManagement,PearsonEducation.
Martocchio, J.J.,StrategicCompensation,PearsonEducation.
Armstong,M.and MurlisH.,RewardManagement,KoganPage, UK.
Singh,B.D.,CompensationReward Management,Excel Books,NewDelhi.
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GROUP C: INTERNATIONAL
BUSINESSMC.410-INTERNATIONALBUSINESSENVIRONMENT

UNIT-I

AnOverviewofInternationalBusinessEnvironment—Economicenvironment—politicalandregulatoryenvironment—
demographicenvironment—social,culturalandtechnologicalenvironment, InternationalEconomicEnvironment—
Regionalintegrationandtradeblocks—Typesofintegration—theoryofcustomsunion, European union — regional
groupings — integration of developing countries — SAARC, SAPTA internationalcommodityagreements—
quotaagreements—Cartels—Bilateral & Multilateralcontracts—Economic institutions —InternationalMonetary Funds
(IMF)-World Bank,AsianDevelopmentBank,UNCTAD,UNIDO, InternationalTrade Centre, WTO,GATT,GATS,
TRIM,TRIPS.

UNIT-1

International Trade and Investment Theory - Historical developments of Modern Trade theory —
Investmenttheories—Theoryofcapitalmovements—Marketimperfections—Internationalisation—
Appropriability—Locationspecificadvantage—

eclectic.International TradeandPayments:GovernmentinfluenceonTrade: Tradeinmerchandise —
Tradeinservices — Globalsourcing — degreeof dependence — balanceofpayments—
tradeandBOPofIndia.Culturalcontactsofglobalmanagement—Understandingtheroleofculture—
communicatingacrosscultures —cross culturalnegotiationsanddecisionmaking.

UNIT-I11I

International Investment : Types and significance of foreign investments — factors affecting
internationalinvestment — growth and dispersion of FDI — cross border mergers and acquisitions — foreign
investment inIindia — The New Policy — EURO/ADR issues—M&A-Indiancompanies going global.Multi
National Corporation:DefinitionandMeaning—ImportanceanddominanceofMNCs—Codeofconduct-MNCsin
India — Transfer of Technology — global competitiveness — indicators of competitiveness -
competitiveadvantageofnations—TechnologyandGlobalcompetitiveness.

UNIT-IV

International Monetary System and Foreign Exchange Marketing: The Pre- Bretton Wood’s period,
Breakdown of Bretton Wood system and emergence of EMS, EU and EURO. Social Responsibilities and
Ethics,MNESocialResponsibilities,Efficiencies,Perspectives,Ethics, TechnologicalPerspective,ForeignCorru
ptPracticesAct.

ReferenceBooks:

1. ThelnternationalBusinessEnvironmentbyAnantK.Sundaram/J.StewartBlack-PrenticeHall

2. InternationalBusinessenvironmentsandOperations,JohnDaniel,LeeHRadebaugh,DanielPSulivan-
PearsonEducation.

3. InternationalManagementManagingAcrossBordersandCultures,FourthEditionbyHelenDeresky—
PHI

4. Dynamics ofSuccessfullnternationalBusinessNegotiationsby Robert T. Moran,William G.Stripp—
JAICO

5. ThelnternationalEnvironmentofBusinessbyGeraldM.Meier—OxfordPress.
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MC.411-GLOBALFINANCIAL MANAGEMENT
UNIT-I
GlobalFinancialEnvironment:Financial GoalandCorporateGovernance-Macro&MicrolInt’l.Finance,
- Int’l Monetary System & Crisis - Balance of Payment. ForeignExchange Theory and Market:
TheForeignExchange MarketandProblem, TheForeginExchangeRateDetermination.

UNIT-1

Foreign Currency Derivatives: Forward, Future and Option Market, PPP, IRP IFE, and International
ParityCondition:International TriangulaArbitrage-CoveredInterestArbitrage.

UNIT-HI

ForexExposure&RiskManagement-Transaction,Operating/Economy&Translation/AccountingExposure -
Currency  Hedging  Strategy.  Transaction  Exposure  Management : -  International
FinancialEngineering;WorkingCapitalManagementinMultinationalCorporations.

UNIT-IV

Financing the Global Firm : - Global Cost of Capital & Available of Capital — Sourcing Equity Globally -
FinancingStructure&InternationalDebt-InternationalPortfolioTheory-FDI Theory&Strategy.

ReferenceBooks:

Madural.:InternationalCorporateFinance,8thEdition,SouthWesternPublishingCompany.
AlanC.Shapiro,MultinationalFinancialManagement,6thEdition,Prentice-HallInternationalInc.
Solnik,B.McLeavey,D.:Globallnvestment,6thedition,PearsonAddisonWesley.
RichardM.Levich,InternationalFinancialMarket,Pricesand Polices,McGraw-Hill.
HamdyHady,ManajemenKeuanganlnternasionaledisi3,Y AldanPT.HeccaMitraUtama.
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MC.412-INTERNATIONALMARKETINGMANAGEMENT

UNIT-I
Introduction:BasicConceptsofInternationalMarketing,DefinitionandDimensionsofinternationalMarkets,
Differences Between Domestic and International Marketing, Benefits of International
Marketing, EPRGFrameworkinlnternationalMarketing,ChangesofDevelopmentintoGlobalMarketing.

UNIT-I11
EnvironmentofinternationalBusiness:Introduction,PoliticalandLegalEnvironment,CulturalEnvironment,
Financial and Monetary Environment. Indian Foreign Trade: Indian Trade Policy, RecentTransit in India’s
Foreign Trade, Export Assistance, Institutional Infrastructure for Export Promotion inindia,
EXIMPolicyofindia.

UNIT-111

IdentificationofForeignMarkets:ProductPlanningforExports,ExportPricing,MarketEntryandOverseas
DistributionSystem,PromotingProducts, InternationallyRoleofWTO .

UNIT-IV

OverseasMarketresearch,MarketingPlanforExports,NewTechniquesininternationalMarketing,International
Sub-Contracting, Joint Ventures, Multinationals Exports Finance, Risk Export Documents andProcedures.

ReferenceBooks:
1. R.Srinivasan,InternationalMarketing,PrenticeHall ofIndia,NewDelhi.
2. Onkvisit&Shaw-InternationalMarketing: AnalysisandStrategy. (PHI)
3. Keegan,Global MarketingManagement,PH]I.
4. Rathore&Rathore, InternationalMarketing,HimalayaPublishing,NewDelhi.
5. Gitman, GlobalMarketing,Pearson.
6. FrancisChernnilam,InternationalMarketing,HimalayaPublishingHome.
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GROUP D: ACCOUNTING &
FINANCEMC.413:ADVANCEDCORPORATEACCOUNTING

Objectives:Corporationisthemostimportantpartoftheeconomicdevelopmentofacompany.Withpace
of development of the emerging scenario, the corporate accounting is also becoming little bit tougher.
Thispaperwillenablethestudentstolearntheadvancedaccountinginthefieldofcorporateworld.

UNIT-I

BusinessAcquisitionandConversionofpartnershipintolimitedcompanyandLimitedLiabilityPartnership(LLP):
Profit/losspriortoincorporation; AccountingforAcquisitionofbusiness.Conversionof Partnership into Limited
Company - with and without same set of books Amalgamation of
firms,accountinginthebookstransferorandtransfereefirm.

Investment Accounts : Maintenance of Investment Ledger; Preparation of Investment Account
(transactionwith brokerage, STT, cum & ex-interest), Valuation of Investment under FIFO and Average
method;Investment Account for Shares (with Right Shares, Bonus Shares and Sale of Right). Relevant
AccountingStandard.

UNIT-1

Company Merger and Reconstruction: Amalgamation, Absorption and Reconstruction— Meaning;
relevantstandard and meaning of different terms, Accounting in the books of Transferor Company.
Accounting inthe books of Transferee (both for amalgamation in the nature of Merger and of Purchase);
inter-companytransactions( includinginter-company share holding).Internal  reconstruction — meaning,
provisionsand
Accounting,SurrenderofSharesforredistribution;preparationofBalanceSheetafterreconstruction.

UNIT-II

Valuation: Goodwill — Valuation using different methods i.e.,, Average Profit, Super Profit,
Capitalizationand Annuity. Shares — Valuation using different methods: Intrinsic, Earnings, Dividend
Yield, Earnings-Price,Cum-divandEx-div,MajorityandMinorityviewandFairValue.

UNIT-IV

MeaningofHoldingCompany&SubsidiaryCompany;relevantstandard;ConsolidationofBalanceSheetsofParen
t&Subsidiary(onlyone);Minoritylnterest—
BasicprinciplesandpreparationofCBS;CBSwithlossbalanceofSubsidiary Treatmentfor:RevaluationofAssetsof
Subsidiary,IntergroupTransactions,Holding of different securities. Consideration of dividend paid or
proposed by SubsidiaryinCBS;BonusShares issuedorproposed to be issuedby Subsidiary (excluding shares
acquired ondifferent dates by theParentcompany,chainandcrossholding).

ReferenceBooks:
1. Sukla, Grewal,Gupta, AdvancedAccountancy, Vol. I, S.Chand.
2. R.L.Gupta&Radheswamy,AdvancedAccountancyVol.ll,S.Chand.
3. Maheshwari&Maheshwari,AdvancedAccountancyVol.ll,VikashPublishing.
4. Sehgal&Sehgal,Advanced AccountancyVol.l Il,TaxmanPublication.
5. Hanif&Mukherjee,CorporateAccounting, TMH.
6. L.S.Porwal,AccountingTheory, TataMcgrawHill.
7. GokulSinha,AccountingTheory&ManagementAccounting.
8. B.Banerjee,RegulationofCorporateAccounting &Reportinginindia,WorldPress.
9. FrankWood,BusinessAccounting Volll,Pearson.

10. V.K.Goyal,CorporateAccounting,ExcelBooks.
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MC.414-SECURITY ANALYSIS ANDPORTFOLIOMANAGEMENT

Objective: Toenablethestudentstounderstandvarioustechniquesofanalysisusedininvestmentdecisions,portfoli
oanalysisandefficientportfoliomanagement.

UNIT-I

Security Market Analysis: Investment environment, Types of return and risk; Sources of risk
Technical Analysis,Fundamental Analysis,EconomicAnalysis, IndustryAnalysis,CompanyAnalysis.

UNIT-11

Forms of Market Efficiency and Valuation of Securities : Random Walk Theory Form of Market
efficiencyAnalysisof Bond/ Debentures: Valuationof bonds Analysisof risk inbonds-durationand
convexityValuationofEquityandOptions.

UNIT-111

Portfolio Analysis : Portfolio Management — Meaning, Evaluation & Role Risk & Return of a
Portfolio,RiskDiversificationMarkowtizRisk-ReturnOptimisationSingleIndexModel-
PortfolioTufelRisk.PortfolioMarketRisk, PortfolioUnique RiskSharpe’sOptimisationSolution.

UNIT-IV

Portfolio:Theory,Construction&  Evaluation:CapitalMarketTheory -CAPM,RiskFreeLendingBorrowing
Arbitrage  Pricing Theory Techniques of Portfolio Construction Active and  Passive
portfoliomanagement,Bondportfoliomanagementstrategies-passive,semi-
activeandactivealongwithimmunizationstrategiesPortfolioPerformanceEvaluation.

ReferenceBooks:
1.  Fuller &Farrel:Moderninvestment&SecurityAnalysis,McGrawHill.
2. Strong,Robert.A: PortfolioManagementHandbook, JaicoPublishingHouse, Delhi.
3. Singh,Preeti:InvestmentAnalysis, HimalayaPublishingHouse.
4. Jordan &Fischer:SecurityAnalysis&PortfolioManagement,PrenticeHalllndia,N.Delhi.
5. Avadhani,V.A: SecurityAnalysis&PortfolioManagement.(HimalayaPublishingHouse).
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MC.415-ADVANCEDAUDITING

Objectives: Thebasicpurposeofthispaperistoprovide in-depthknowledgeofthe
auditingcontemporaryissuesparticularlyrelatedtothecompanyaudit.
UNIT-I

Company Audit: Qualification, Disqualification, Appointment, Removal, Remuneration of Auditors.
AuditCeiling-Status, Power, Duties and Liabilities of auditors. Branch Audit - Joint Audit - Special

Audit.MaintenanceofBooksofAccount—RelatedParty Disclosures-
SegmentReporting.DivisibleProfit,Dividend and Depreciation (CompaniesAct,Standards
onAccounting,LegalDecisions and Auditor’sResponsibility).Representations byManagement-

ContentsofAnnualReport(ABriefldea).

UNIT-1

AuditReportandCertificate:Definition-DistinctionbetweenReportandCertificate-TypesofReports/Opinion 35
(Clean, Qualified, Disclaimer, Negative and Piecemeal) Contents of Audit Report (AsperCompanies Act
and Standards onauditing). True and Fair View (Concept and Guiding Factors)-Materiality(Concepts and
Relevance) -  Limited Review- Disclosures.  Certificate on  Corporate  Governance-
CashFlowStatementReporting.

UNIT-HI

Audit of Different Institutions: Banks - Legislation Relevant to Audit of Banks, Approach to Bank
Audit,Internal Control Evaluation, Non-Performance Assets (Concept, Provisions), Long Form Audit
Report.InsuranceCompanies-LegislationRelevanttoAuditofinsuranceCompanies(LifeandGeneralInsurance),
ReviewoflInternalControl,AuditReport(Matters as per IRDA). Educationallnstitutionsand Hospital
Features and Basic Principles of Government Audit - Local Bodies and Non-Profit Seeking Organizations
(including NGOs). Comptroller and Auditor General and its
ConstitutionalRole.InvestigationMeaning,Purpose-

Distinctionbetweenlnvestigationand AuditingApproachtolnvestigation-
Typesoflnvestigations.AssessingaBusiness(DueDiligenceReview,Valuation).InvestigationstoDetectFraud,
MisappropriationsandDefalcations-InvestigationswithrespecttoBusiness Combinations.

UNIT-IV

Other Thrust Areas: Cost Audit - Concepts, Objectives, Advantages, Relevant Provisions of Comp.
Act.ManagementAudit-TaxAudit-SystemsAudit-Social Audit-EnvironmentAuditEnergy Audit-Forensic
Audit-Peer review (Concepts, Objectives and Regulatory Requirements). Ethics in Auditing —Auditor’s
Independence. Auditing in CIS Environment. Standards on Auditing (Concepts, Purpose
andPresentPositionastoNumberandTitleasissuedbylCAl).

Note:TopicstobestudiedwithreferencetoStandardsonAuditingand AccountingincludingApplicablelndianFinancial
ReportingStandards.

ReferenceBooks:

Gupta,Kamal,ContemporaryAuditing, TMH.
Tandon,B.N.,PrinciplesofAuditing,S.Chand&Co.

Sharma, T.R.,Auditing Principles&Problems,SahityaBhavan,Agra.
Spicer&Pegler,Practical Auditing.

Woolf,Emile, AuditingToday.

Basu, SanjibKumar,FundamentalsofAuditing,Pearson.
AuditingAssuranceStandardsandGuidelinesissuedbyICAl.
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GROUP E: APPLIED

ECONOMICSMC.416-MACROECONOMIC ANALYSIS

ANDPOLICY

Objectives: The Course seeks to provide grounding inbasic macroeconomic theory and policy,with afocus
onapplications,especiallyincontextofdevelopingeconomies likelndia.

UNIT-I

Basic accounting concepts and tools in closed and open economies: National income accounting,
nominaland real exchange rates and balance of payments, Keynesian theory of the short-run : Analysis of
fiscal andmonetary policies in the closed and open economy IS-LM models, including the Mundell-
Fleming model, Interestrates
inopenandclosedeconomies:Yieldcurve,coveredanduncoveredinterestparitycondition.

UNIT-1

The labour market and policy analysis in the medium and long run : AS-AD analysis, Analysis of
inflationandunemployment: ThePhillips curve;theories ofunemploymentconditionalconvergence.

UNIT-II

Theoryofbusinesscycles,Classicaltheoriesofeconomicgrowth: TheSolowmodel;evidenceonconvergenceand T
heoriesofendogenousgrowth.

UNIT-IV

Open economy analysis : Models of currency crisis, exchange rate volatility. Expectations theory
andfinancialmarkets, includingrationalexpectationsmodel.

ReferenceBooks:

Blanchard,O.,Macroeconomics,PearsonEducation,NewDelhi.
Abel,A.S.andB.S.Bernanke,Macroeconomics,NewDelhiPearson Education.
Barro,R.andX.Sala-i-Martin,EconomicGrowth,India,PrenticeHall.
DeSouza,E.,Macroeconomics,PearsonEducation,NewDelhi.
Dornbusch.R.,S.FischerandR.Start,Macroeconomics, TataMcGrawHill, NewDelhi.
Jones,C.,IntroductiontoEconomicGrowth,W.W.Norton,NewYork.

Keynes,J., TheGeneral TheoryofEmployment,InterestandMoney,NewY orkHarcourt.
Krugman,P.andM.Obstfeld, International Economics,NewDelhi,AddisonWesley.
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MC.417-ECONOMICSOFSERVICES

Objective: Theobjectiveofthispaperistoacquintthestudentswiththeeconomicsofvariouskindsofservices
anditsrelatedissues.

UNIT-I

Introduction: Basic concepts of services, trade inservices, classificationof services (CPC), economicgrowth
and structural shifts in favour of services, cost disease hypothesis and its implications on growth,empirical
evidence, service sector in India, causes of growth, implications of the service sector growth
forlongrungrowth.

UNIT-1

Economics of education: Micro theories of education, Becker’s theory, Mincerian equation, over
education,measuring micro effectsof education,signalingtheory ofeducation, new growththeories
andmacroeconomiceffectsofeducation,humanresourcesandhumancapitaldevelopmentempiricalevidencegove
rnment policies, government funding and issues, PPP in education, the case for universal, free,
primaryeducation, structure of higher education and problems of its financing in India, other issues in
educationpolicy; Health: Economic dimensions of health care - demand and supply of health care,
Grossman’s modelof health care services, determinants of health - poverty, malnutrition, illiteracy and lack
of information,Micro effects of health, health dimensions of macro economics development; health policy,
financing ofhealth care and resource constraints, inequalities in health - class and gender perspectives,
institutionalissuesinhealthcaredelivery,economicsofhealthinsurance,communitybasedhealthinsurance.

UNIT-HI

Economics of Infrastructure services : Role of infrastructure in economic development, natural
monopolyand economics of infrastructure regulation, rate of return regulation, performance based
regulation, pricingforinfrastructure sector, role of subsidies, restructuring and privatisationof infrastructure
sectorwithspecial reference to India, reform acts, competition in infrastructure sector, issues in
infrastructure finance,modesofprojectfinancing,developmentofinfrastructureprojects -
BOO,BOOT,BOLTetc.

UNIT-IV

Economics of ICT: ICT industry: An introduction, growth of the global ICT industry, measuring the
impactof ICT, impact of IT on economic performance and trade, Impact of ICT on markets and society at
large,directandindirectmacroeconomic impactongrowth, theory
andempiricalevidence,specificitiesofinformation markets and network goods, need for specific sectoral
regulation  (discussions on case studies),familiarity with e-governance. Theevolutionofthe
sectoralregulationsince theliberalisationof theTelecommunicationsmarketin1998inindia.

ReferenceBooks/Journals:

1. Dasgupta S. and Singh A., Will services be the new engine of economic growth in India,
workingpaperNo.310,Centreforbusinessresearch,UniversityofCambridge, UK.WolffA.(2005):Thes
erviceeconomyinOECDcountries,STIworkingpaper2005/3,statisticalanalysisofscience,technologya
ndindustry.

2. GordonJ.andGuptaP.,Understanding India’sservicesrevolution,workingpaper,IMF

3. BangaR., Roleofservices in the growth Process,asurvey, New Delhi, CRIER
Governmentofindia(2005):ReportontheCABEcommitteeonautonomyofhighereducationinstitutions
,ministryofhumanresourcedevelopment

4. NCAER(2006):Ereadinessreport,India
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MC.418-WORLD TRADINGSYSTEM
UNIT-I

Basic economic principles relating to international trade mercantilism, Comparative advantage and
gainsfrom trade, Factor endowments and trade patterns, Qualifications to the case for free trade, reciprocity,
theoptimal tariff, infant industries, strategic trade theory, revenue-raising considerations, and national
securityconsiderations.

UNIT-I11

EvolutionofthemultilateraltradingsystemunderGAT T:Emergenceofdiscriminatorytradepoliciesintheinter-
waryearsleadinguptotheBrettonWoodsConferencein1944, TheformationtheGATT—
theHavanaCharterandthefailedattempttoestablishthelnternational TradeOrganisation,Coreprinciplesofthe
GATT(MFN and nationaltreatment),GATTand its changing characterduring the 1950s and 1960s,The
emergenceofthe ideaof specialand differentialtreatment fordeveloping countries and non-
reciprocity,ExceptionstotheGAT Trules—textilesandagriculture—

theirimplications,maturingoftheGAT Tduringthe1970s, GAT TandtheUruguayRound.

UNIT-HI

Analysis of the covered Agreements of the WTO: Agriculture, non-agricultural market access, rules, anti-
dumping, subsidies, safeguards, trade facilitation, services, trips, environment, dispute settlement,
attemptstoexpandtheremitoftne WTO, investment(MAI),labourstandards.

UNIT-IV

Challenges to the Multilateral Trading System: The rise of regional trading agreements and free trade
areas(FTAs), Relationship with the multilateral trading system, A “spaghetti bowl” syndrome?, North-
SouthFTAsandSouth-SouthFTAs, USunilateralism,UseofSection.

ReferenceBooks:

1. DasB.L,TheWorld TradeOrganisation,AGuide to

theFrameworkforInternational Trade,LondonandNewY ork:Zedbooksand TWN.

HodaA.,DevelopingCountriesinthelnternational TradingSystem,NewDelhi:Allied.

3. AggarwalA.,Anti-dumpingandDevelopingCountries,An

Introduction,NewDelhi,OxfordUniversityPress.

Kumar,S.:Tradein Services: Advantage,NewDelhi,BookwellPublications.

5. Marchetti J. and Roy M., Opening Markets for Trade in Services, London,
CambridgeUniversityPress.
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GROUP F: BANKING AND
INSURANCEMC.419-BANKLEGISLATION

Objective: The objective of this course is to apprise the students with the banking law and practice
anddevelopanunderstandingofvariouslawsaffectingbanks.

UNIT-I

Evolutionofbankinglaw:BankingRegulationAct,1949;ReserveBankofindiaAct,BankNationalizationAct,196
9;AStudyofNegotiablelnstruments Act,1881basedoncaselaw.

UNIT-1

Banker and customer relations : Banks as borrowers; cheques - payment of customers cheques:
collectingbankerandcustomersaccounts.

UNIT-II

Employment of funds; Guarantees; Advances secured by collateral securities; Advances against goods
anddocuments of title to goods; Analysis of banks balance sheet, Electronic funds transfer and other
electronicpayments;Internetbanking.

UNIT-IV

The Foreignexchange Management Act, 1999, Provisions relating to: Preliminary (Sec 1-2), Regulationand
Management of ForeignExchange (Sec 3 to 9). Authorized person(Sectionl0 to 12)
Contraventionandpenalties(Section13to15)Adjudicationand Appeal (Sections16to21andsections34-
35)Directorateofenforcement(section36t038).

ReferenceBooks:

P.N.Varshney:BankingLawandPractice.

B.M.LalINigam:BankingLawandPractice.

Tannan:BankingLawandPracticeinindia.

Taxmann:Banker’sManual.

Diwan,Prag and SunilSharma : Electronic Commerce—AManager’sGuideto
E.Business,VarityBooksInternational, Delhi.

V.K. Jainand Hemlata :Electronic and MobileCommerce, Cyber-tech Pub. New Delhi.
Uppal,K.K., Chawla, A.S. & Chawla & Malhotra Keshav : Banking Towards 21st Century,
Published byDeepandDeepPublications, NewDelhi.
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MC.420-RISKMANAGEMENT

Objective: Toprovideanunderstandingandanappreciationoftheprinciplesandpracticesofriskmanagementinord
ertoenableproductionoftheoptimumstrategyforthehandlingofriskinanorganisation.

UNIT-I

Nature and Sources of Financial Risk: Introduction to Financial Risks, definition, including: Business
Risk,Operational Risk, Financial Risk (market risk, credit risk, liquidity risk), Legal Risk; Introduction to
riskmanagement; Principles, essential features and objectives of risk management; Function and duties of a
riskmanager and the risk management department of a company; Content and purposes of a company’s
riskmanagement philosophy, statement, manual and report; Location and structure risk management within
theorganizationalstructure;RiskandReturn.

UNIT-1

Process of Risk Management; Techniques used in identifying sources of risk ; Quantitative and
qualitativetechniquesusedtoidentifyandassesspotentialriskstoanorganizationandtheadvantagesanddisadvanta
ges of each technique. Techniques for gathering data. Methods of measuring, representing andcomparing
data for analysis and the relative advantages of each method. Probability theory, the ways
inwhichprobabilitiesarederivedandtheiruses. Applicationofprobabilitydistribution.

UNIT-HI

Risk Measurement and Control: The measurement of risk, Controlling risk: With insurance and
withoutinsurance.Objective and techniquesof losscontrolmanagement — Property,Security, Employee
andLiability risk control; Features of a contingency plan. Disaster Recovery, Crisis Management and
BusinessContinuity.

UNIT-IV

Value at Risk (VaR): Meaning, Measuring Value at Risk Monte Carlo Simulatio-, application of
VaR,Hedging-Conceptsand Types;HedgingProcess-Initiation, Monitoring,closing and
rollover.RiskManagementinformationSystem(RMIS)-
fundamentalconcepts,EvolutionofRMIS,components,potentialbenefitsandlimitationsofRMIS, DesighingRMI
,ImplementingRMIS

ReferenceBooks:

Redja,PrinciplesofRisk ManagementandInsurance,Pearson Education,N.Delhi.
MarrisonTheFundamentalsofRiskMangement, TataMcGrawHill,N.Delhi.

John C.Hull,FundamentalsofFutures&OptionsMarkets(PrenticeHall.
Jorian,PhillippeValueatRisk: TheNewBenchmarkforManagingFinancialRiskMcGraw-Hill.
Saunders, A. and M. Cornett., Financial Institutions Management: A Risk Management
Approach,6thed.Boston:McGraw-Hill.

Harrington,S.andG.Niehaus.Risk Managementand Insurance,McGraw-Hill.

7. Rivai, V., A. Veithzal, and F. Idroes. Bank and Financial

InstitutionsManagement: ConventionalandShariaSystem.Jakarta:RajawaliPers.
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MC.421-ACTUARIALSCIENCES

Objective: The purpose of this course is to equip the student with the principles and techniques of
actuarialpractice. Thepaperrequires atleastapriorgeneralknowledgeofmathematicsandstatistics.

UNIT-I

Basic Mathematics: Basic functions, Annuities - certain, Loans repayable by installments, Simple
methodsof determining the rate of interest in a transaction, Capital redemption assurance, Valuation of
simple loansanddebentures.

UNIT-1

Life Contingencies: Mortality tables, Elementary functions, the central death rate, Single life annuities
andassurances,Commutationcolumns, Temporaryanddeferredannuitiesandassurances,Conversiontables.

UNIT-HI

Special annuities and assurances, Periodical payments, Complete annuities, Policy value, Select and
othertables.

UNIT-IV

Joint-life Annuities and Assurances: Value of and premiums for joint -life and contingent annuities
andassurances.

ReferenceBooks:

1. DonaldD.W.A.“CompoundInterestand Annuities—
Certain”,2ndEd.,Cambridge[ Eng.]PublishedforthelnstituteofActuaries
andtheFacultyofActuariesattheUniversityPress.

2. R.E.Underwood, “TheElementsofActuarialScience”,4th Edition,Pitman.

3. HarryFreeman,“MathematicsforActuarialStudents”,CambridgeattheUniversityPress.

MC.422-COMPREHENSIVEVIVA-VOCE

The Comprehensive VIVA-VOCE willbe conducted atthe end of the 4thSemesterby the ExternalExaminer
appointed by the University. The VIVA-VOCE will be based on the content of the
subjectsstudiedbythestudentduringtheallfoursemesters.

Publishedby:Prof.A.K.Bhandari,Registrar, PanjabUniversity,Chandigarh



